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) The Strategic Counsel

B. Students and Non Students

While living at home compared to not at home is significantly correlated with voting behaviour, being a student
also appears to be linked to voting behaviour, but on closer examination this is not the case.

Using the broader question (Are you currently a student?) 62 percent of students report voting compared with 55
percent of non-students. The difference is more dramatic when the narrower definition using the employment
status question is used. In this instance, 71% of students reported voting, compared with 59% of non students,
and compared with 62% among those who reported working. However when living at home is used as a control
variable, then, in fact, it is living at home that explains the difference, in student/non student voting behaviour, and
not being a student. Both students and non-students living at home are more likely to report voting in 2008 than
students and non-students living away from home. It only seems that students are more likely to vote, because
somewhat more of them live at home than non-students and those living at home are more likely to vote. This
confirms the fundamental issue of finding new ways of reaching out to youth living outside the family home.

Students, relative to non-students, are also somewhat more likely to report an interest in politics (76% versus
70%) and to have followed the 2008 election at least somewhat closely (62% versus 55%). As noted earlier in this
report, both these factors are quite strongly associated with voting, but do not appear to translate into greater
likelihood among students. Once again, this reinforces the need to focus on new ways of reaching youth.

VOTING BEHAVIOUR OF STUDENTS / NON-STUDENTS AND
LIVING WITH PARENTS STATUS

Students Non-students
Living at Not at Living at Not at
home home home home
n= 199 97 95 109
% % % %
Yes 71 56 67 51
No/not aware of election 29 44 33 49

Q.3 Many people don't vote for a variety of reasons. Were you able to vote at the October 14th
federal election?
Base: Youth oversample

C. Best Ways to Encourage Youth to Vote

The survey included questions to help understand what could be done to encourage youth voting. Two suggestions
in particular focus on identifying and discussing issues relevant to youth and engaging students more through
schools, both in terms of a focus on the responsibility to vote and on building awareness, engagement and
involvement in the political process and political issues.
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There is no absence of suggestions for encouraging youth to vote, both from youth and the public overall, and a
good deal of agreement regarding the activities proposed. As in the case of Aboriginal Canadians, these can be
divided into suggestions regarding the electoral process and the political process. The suggestions from both youth
and adults include getting student engaged by discussing issues relevant to them as well as providing more
information and advertising on the importance of voting, better education and by meeting with them through
forums or elections in school. There were also suggestions regarding the use of technology both to engage and
reach youth through social media and on-line voting.

ENCOURAGING YOUTH TO VOTE

Youth All Canadians

2006 2008 2006 2008

n= 500 500 3013 2500
% % % %
Discuss issues relevant to them/Get them interested 23 15 19 16
Inform them/More advertising/More awareness/Stress how important it is 9 15 9 16
Better education/Education in schools/Get involved at school level 26 5 26 15
Meet with them/Hold forums/Elections in school/Campaign on campuses 2 10 2 10

Better leaders/Better candidates/Sensible people to run/Variety of

candidates /More Honest Politicians 4 12 4 9
Reach them via Internet/MSN/Facebook - 9 - 3
Online voting/Allow Internet vote 2 3 2 4
Make it mandatory/Penalty for not voting/Loss of citizenship 2 5 2 3
Civic pride/Duty/Tell them it is their duty - 4 - 3
Parents need to be involved/Education at home - - 2 3
Other 17 11 9 11
Nothing 1 2 1 2
No Answer - 26 - 26
DK/NA/Ref 21 5 21 5

Q.74  What, if anything, should be done to encourage youth to vote in federal elections?
Base: All respondents
Note:  Due to multiple mentions, proportions may exceed 100%

D. Youth Voter Profile

Profiling youth voters versus non-voters shows differences that are similar to those found among the general
Canadian population. The young voters are more likely to be:

e Male; and

e Living at home;
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e Household income of more than $20,000.
Non-voters are more likely to be:

e Female;

e Living away from home.

Regionally, Quebec youth (69%) are the most likely to report voting, while those living in Ontario (56%) and
Atlantic Canada (56%) are the least likely.

YOUTH VOTER PROFILE

Youth All Canadians
2008 Voter 2008 Non-Voter 2008 Voter 2008 Non-Voter
n= 315 185 1833 667
% % % %
Gender

Male 50 44 51 41
Female 50 56 49 59
Living with parents at the time of election 65 48 n/a n/a
Student 62 55 n/a n/a
Active member of student association 20 17 n/a n/a

Household Income
Under $20K 10 18 7 12
$20 to under $40K 20 16 16 19
$40K to under $60K 15 15 17 16
$60K to under $80K 12 15 13 13
$80K to under $100K 9 8 11 10
$100K+ 14 12 23 17
Don't Know/Refused 21 18 14 13
Internet Access at Home 97 90 82 79
Facebook Profile 73 73 30 42
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XI. Elders Focus
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Elders Focus (Those Aged 65+ Years)

In all, 84 percent of those 55 years to 64 years of age and 83 percent of those 65 years of age or older report
having voted. Nonetheless, similarly to the study of any other specific group of electors, it is important to
understand what potential barriers might be encountered by the elder population and what could be done to
facilitate voting. In order to do this, the survey asked those 65 years of age and older what would help older
people to vote. In response to this question, access to transportation to polling stations was one of the key
suggestions.

While seniors make a variety of suggestions, providing transportation to the polling station is easily the most
common response. This is followed by the general suggestion of making it easier to vote, although in many
instances no explicit remedies were suggested. Additional suggestions include setting up polling booths in homes
for seniors and greater focus on advertising and information about the election.

HELPING OLDER PEOPLE VOTE

Elderly Canadians
2008
n= 537

%
Provide transportation 37
Improve electoral system/Make it easier to vote/Not have elections so often 14
Inform them/More advertising/More awareness/Stress how important it is 6
Discuss issues relevant to them/Get them interested 4
Meet with them/Hold forums 3
Visit seniors at home/old age homes/Go where they are 3
More money for seniors/Increased pension/Take better care of seniors 3
Honest politicians/Keep promises/Tell the truth 2
Civic pride/Duty/Tell them it's their duty 2
Have voting stations closer to home/Have them vote from home/Vote from old age 2
homes
Better leaders/Better candidates/Sensible people to run/Variety of candidates 2
Other* 13
Nothing 6
No answer 21
DK/NA/Ref 5

Q.75  What, if anything, should be done to help older people to vote in federal elections?
Base: Born in 1943 or before

Note:  Due to multiple mentions, proportions may exceed 100%

* “Other” comprises all responses totalling less than 2%
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XIl.  Ethnocultural Focus
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Ethnocultural Focus

Canada has one of the highest per capita rates of immigration in the world and is home to a wide variety of
immigrant groups, including an increasingly large number of visible minorities. Ensuring that immigrants take
part in the political process is obviously an important role of Elections Canada. Overall, as noted throughout this
report, the immigrant and visible minorities population surveyed have much in common in attitude and voting
behaviour with the population overall. However, there are some key differences. Chief among these are that there
are differences in voting behaviour separating those whose first language is English or French (the Official
languages) from those whose first language is not English (a heritage language) and in terms of visible minority
status and the length of time living in Canada.

In terms of language first spoken, those who report English or French as their mother tongue are more likely to
report voting in the 2008 election than are those for whom a heritage language is the first language spoken. This
appears, though, to some extent, to be an effect of length of time in Canada. Those whose mother tongue is
English or French are likely to have lived in Canada for longer periods of time and the longer a person lives in
Canada the more likely they are to report voting in 2008. There is certainly evidence that more recent immigrants
are less likely to vote. Presumably, more recent immigrants are busy establishing themselves and may not yet be
fully engaged with Canadian institutions and processes. Suggestions made for encouraging immigrants and
visible minorities to vote include having Elections Canada focus more on reaching into these communities and on
promoting the civic responsibility to vote within immigrant communities.

A. First Language

While, as expected, English and French are the dominant first languages reported by Canadians, 13 percent of
Canadians report another first language. Among the immigrant/visible minorities sample, not surprisingly, over
half (52%) report a non-Charter first language.
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FIRST LANGUAGE

Immigrant/
Visible
Minorities All Canadians
2008 2008
n= 500 2500

% %
English 44 64
French 4 23
Slavic/Romanian/Ukrainian/Eastern European 7 2
German 5 1
Tamil/Urdu/Gujarati/East Asian/South Asian 4 1
Mandarin 4 1
Cantonese 4 1
Italian 2 1
Portuguese 2 1
Arabic 2 1
Polish 3 1
Spanish 3 1
Other European 4 1
Other Middle Eastern languages 2 1
Others 10 3
DK/NA/Ref <1 -

Q.76  What is the first language that you learned and that you still understand?
Base: All respondents

However, when voting behaviour is explored among the immigrant/visible minorities’ population by language
spoken first, then it is clear that, at least in terms of self-reported voting, those whose first language is one of the
Official Languages are far more likely to report voting than those with another first language (79% versus 65%).
There are likely a number of factors at work here. More recent immigrants are more likely to not speak English or
French, to still be establishing themselves and be less integrated and therefore less interested in voting. Some
would also have come from countries with different voting traditions that may also represent a barrier. On this first
point, when a control for length of time in Canada is added, then little difference exists between mother tongue
and voting in 2008, for those in Canada 35 years or more. A difference in voting behaviour however persists by
language for those in the country less than 35 years. However, on this latter point the sample sizes are too small
for any definitive conclusions.
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LANGUAGE FIRST SPOKEN AND REPORTED VOTING
BEHAVIOUR — IMMIGRANT / VISIBLE MINORITIES SAMPLE

General Immlgrant/ Langugge— Language —
opulation Visible English/ Other
pop minorities French
n= 2500 500 210 281
% % % %
Yes 73 73 79 65
No 27 29 21 35

Q.3 Many people don't vote for a variety of reasons. Were you able to vote at the October 14th
federal election?
Base: All respondents

B. Length of Time in Canada

In addition to first language being a factor associated with voting behaviour, number of years spent in Canada is
also a significant determinant of voting. Among those in Canada for 14 years or less, only 54 percent report
voting in 2008, compared with 65 percent among those in Canada for 15 years to just under 30 years and 81
percent among those in Canada for 30 years or more. There are likely a variety of explanations for this
relationship. Most obvious is that it likely takes time for immigrants to become established in Canada and to
become engaged in the political process. At the same time, it is likely that years in Canada is mixed with other
factors, such as age. Those in Canada for a few years are likely to be younger and younger persons are also less
likely to vote. Those who have been in Canada for a large number of years are also likely to be older and, as
noted earlier in this report, older Canadians are more likely to believe it is a civic duty to vote.

VOTING BEHAVIOUR AND NUMBER OF YEARS IN CANADA -
IMMIGRANT / VISIBLE MINORITIES

Numbers of Years in Canada
Total 14 Years or 15-29 30 Years or
2008 less Years more
n= 443 90 111 234
% % % %
Voted 71 54 65 81
Did not vote 29 46 35 19
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C. Visible Minority Status

A further factor potentially associated with voting in the 2008 election is visible minority status. In all, 64% of
those who are visible minorities (that is, the ethnic or cultural background they gave identified them as being part
of a visible minority group) report voting, compared with 79% among those with a non-visible minority
background. Once again, however, it appears that length of time in Canada may play a factor in this relationship,
but it is not the whole answer. Among those visible minorities living in Canada 15 years or more relative to non-
visible minorities, 67% report voting in 2008 compared with 82% of non-visible minorities. However, among
both visible and non-visible minorities in Canada for a shorter period of time, both groups are less likely to report
voting relative to those with more time in Canada. One further confounding factor is age. Those in Canada for
longer periods of time may also be older and older people are also more likely to vote. However, a larger sample
size will be required to explore this issue in more detail.

D. Best Ways to Encourage Immigrant/Visible Minorities to Vote

To further capture the perspective of the immigrant/visible minorities’ communities, the survey asked this group
what should be done to encourage people from their community to vote.

Consistent with other sub groups surveyed, a significant number of immigrants and visible minorities mention
changes to the electoral as well as the political process. In terms of electoral process change, a focus on
advertising that has a cultural focus or is in different languages is cited, as well as discussing minority issues,
engaging with them and promoting civic duty and the importance of voting. In addition, and as other groups note,
engaging students at school is also thought to be important in encouraging immigrant communities to vote.
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ENCOURAGING ETHNO-CULTURAL COMMUNITY TO VOTE

Immigrant/
Visible Minorities

2008

n= 241
%
Awareness/Promotions/Cultural-based ads/Different language media 16
Equality/Discuss minority issues/Engage with them/Visit them/Talk to them 12
Civic Duty/Importance of Voting 10
Facilitation/Encouragement/Incentives 8
Translators/Language barriers 7
Education public/Schools/Forums/Community Centres 6
Campaigns/Cultural Issues/Parties Stand for/Explain Ideas 6
Candidates must live up to promises/Lack of accountability 3
Candidates and representatives from minority groups 4
Accessibility/Locations (e.g., Vote from home, internet, mail, phone) 2
Nothing to be done/Everything okay 6
DK/NA/Ref 33

Q.77  What, if anything, should be done to encourage people from your ethno-cultural community to
vote in federal elections?

Base: Immigrant/ Visible minorities

Note:  Due to multiple mentions, proportions may exceed 100%
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XIll. Persons with Disabilities
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Persons with Disabilities

A total of 6 percent of the general public report some form of disability. These disabilities vary from a fifth
reporting a mobility disability, to eight percent reporting a hearing disability, and a variety of other forms of
disability. Despite having a disability, 66 percent of this population reports having voted in the 40" General
Election. While this is somewhat lower than for the general population (73%), it does suggest that having a
disability is not necessarily a major barrier to voting. Suggestions for encouraging disabled persons to vote focus
on making voting more accessible, both in terms of alternatives to current methods of casting a ballot and
transportation to polling stations.

COMMONLY REPORTED DISABILITIES

Disabled Persons

2008

n= 176
%
Mobility 21
Deaf or hard of hearing 8
Arthritis 7
Co-ordination or dexterity 6
Blind or visual impairment 5
Learning disability 5
Heart problems/stroke 4
Back problems 4
Have to use a walker/Difficulty walking 4
Mental disability/illness 3
Cancer 3
Amputation 3
Fibromyalgia 3
Other* 32
DK/NA/Ref 6

Q.79  Please specify your disability or disabilities?

Base: Persons who reported a disability in Q78.

Note:  Due to multiple mentions, proportions may exceed 100%
* “Other” comprises all responses totalling less than 3%

A. Best Ways to Encourage Disabled Persons to Vote

Given that mobility is the main hurdle faced by this group, improved accessibility either through providing
transportation or different voting locations is most often suggested as the way to encourage disabled persons to
vote. Voting from home through the phone, internet or mail, and transportation to polling booths are other
suggestions given.
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ENCOURAGING/HELPING DISABLED PEOPLE TO VOTE

Disabled Persons
2008
n= 176
%
Accessibility/Locations (e.g., Vote from home, internet, mail, phone) 27
Transportation/mobility 26
Facilitation/Encouragement/Incentives 13
Equality/Discuss minority issues/Engage with them/Visit them/Talk to them 3
Awareness/Promotions 2
Campaigns/Culture-based ads/Different language media 2
Nothing to be done/All okay 8
Other* 8
No answer 25
DK/NA/Ref 3

Q.80  What, if anything, should be done to help people with similar disabilities to vote in federal
elections?

Base: Persons who reported a disability in Q78.
Note:  Due to multiple mentions, proportions may exceed 100%
* “Other” comprises all responses totalling less than 2%
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XIV. Summary of Suggestions from
Sub-Groups
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Summary of Suggestions from Sub-Groups

A. Summary of Suggestions From Sub-Groups

The suggestions for encouraging greater participation in voting are rich and varied. The table below summarizes
them.

ENCOURAGING CANADIAN SUB-GROUPS TO VOTE —

SUMMARY
Immigrant/
Elderly Visible
Youth (65+ years) | Aboriginal Minorities Disabled
n= 500 537 500 500 176
% % % % %
Communication directed towards improvin o
awareness (advertising) P ’ & 6 9 (B0l 2
9 based ads)
Discuss Issues that are relevant 15 4 6 12 3
Provide transportation - 37 - - 26
Improving accessibility (Vote from home, internet,
. 3 - - 2 27
mail, phone)
Improving electoral system / Make it easier to vote /
; - 14 - - -
Not have elections so often
Meet with them/Hold forums 10 3 - - -
Reach them via Internet/MSN/Facebook 9 - 11 - -
Better candidates/Honest candidates 12 2 9 3 -
Facilitation/Encouragement/Incentives - - - 8 13
Make it mandatory/Penalty for not voting/Loss of 5 ) 12 ) )
citizenship
Civic pride/duty/Tell them it is their duty 4 2 10 -
Education in school/Get involved at the school level 5 - 4 6 -
Translator/Language Barriers - - - 7 -

As noted throughout the analysis of this issue, a number of electoral process themes dominate. Building greater
awareness of the need to vote and where and how to vote was frequently cited and in some ways this suggests a
desire to “motivate” voters through enhanced communications. An enhanced role in schools also figures
prominently and, for the elderly and disabled, transportation to the polling station. Finally, there are also
suggestions for technological solutions and, especially for the young, on-line voting.
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XV. Community Involvement
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Community Involvement

Community involvement has long been seen as a social good (and most Canadians report some form of
community engagement) and as one that is to be encouraged. And there are good reasons for this in terms of the
benefits on voter participation. The links between community engagement as a volunteer and political
engagement as a voter, while not overwhelmingly strong, they are clear as demonstrated in this section.

Canadians report reasonably high rates of community involvement, with a sizeable proportion (22%) claiming that
they volunteer for community groups or not for profit organizations “often” and the plurality (42%) suggesting
that they “sometimes” volunteer. In all, 35 percent report that they “never” volunteer. Those most likely to
volunteer are Canadians over the age of 55 (28%). Those least likely to volunteer are the youngest age cohort.
Similarly, the spirit of regular (“often”) volunteerism is not nearly as strong among respondents from the youth
over-sample (16%), although large numbers (66%) of youth do report that they volunteer. Those with higher
levels of education also tend to be more active volunteers than those with lower education levels.

VOLUNTEERISM / COMMUNITY INVOLVEMENT

T voun goorana The”
Minorities
n= 2500 500 442 548
% % % %
Yes 65 66 70 61
Often 22 16 25 23
Sometimes 42 50 45 38
Never 35 32 29 38
INCIDENCE OF COMMUNITY GROUP VOLUNTEERISM BY AGE
Total 18-34 35-44 45-54 55+
2008
n= 2500 500 442 548 820
% % % % %
Often 22 16 22 21 28
Sometime 42 51 45 46 35
Never 35 33 33 33 37

2008Q.81 Do you often, sometime or never volunteer for community groups or not-for-profit organizations?
2006Q.85 Have you ever worked as a volunteer for a community group or a not-for-profit organization?
Base: Youth over-sample and All respondents
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Aboriginal Canadians are also frequent volunteers for community activity with 70 percent reporting some
volunteer activity and a quarter reporting that they volunteer “often”.

Regionally, residents of Atlantic Canada (76%) and Saskatchewan/Manitoba (77%) are the most likely to report
volunteer activity. Quebec (50%) residents report the lowest level of voluntary activity.

While they are frequent volunteers, and consistent with the 39" General Election findings, Canadians are not
particularly inclined to be members of a federal political party (6%). Consistent with findings regarding general
volunteerism, those over the age of 55 are the most likely to hold federal party membership (11%). Quebecers
(4%) are the least likely to be members of a federal political party.

The relationship between voluntarism and voting behaviour is somewhat strong, with those who volunteer often
(79%) or sometimes (76%) being more likely to report that they voted in the 2008 election then non volunteers
(67%). This same pattern holds across all sub populations, except for youth where there is no relationship
between voluntarism and voting behaviour.

COMMUNITY INVOLVEMENT AND VOTING BEHAVIOUR

Immigrant/
All Canadians Youth Aboriginal Visible Minorities
Some Some Some Some

Often -times Never | Often -times Never | Often -times Never | Often -times Never
n=| 542 1081 869 79 250 164 125 227 146 116 191 190
% % % % % % % % % % % %

Yes, voted in 2008 election 79 76 67 59 69 57 64 56 43 82 69 67

Q.81. Do you often, sometime or never volunteer for community groups or not-for-profit organizations?
Base: All respondents

Political party members are much more likely to report voting in 2008, and 90 percent report doing so.
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XVI. Technological Profile
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Technological Profile

A. Use of Technology

The rapid acceptance of new technologies and especially social media has meant that a large array of new
communication tools have become increasingly available to reach certain groups, and especially youth, in new and
more direct ways. Further, as noted in earlier sections of this report, key segments of the population are not (or no
longer) embracing traditional media such as newspapers. In order to keep pace with these new developments, as a
new initiative for Elections Canada, this survey reviews Canadians’ use of new communications technologies and
its possible impact on voting.

One of the key finding from this analysis is the wide variety of new technologies and social media, Facebook in
particular, embraced by all segments of society. At the same time, on-line technologies are being used by some

across all segments of society, and particularly youth, among other things to discuss politics. What is especially

encouraging is that among youth, those reporting that they did not vote in 2008 are using on-line technologies to
discuss politics. The challenge in these findings is to explore ways of using these technologies to engage youth,
and the population overall, in the electoral process.

The technology that makes much of the new social media possible is the internet, and four-in-five Canadians
(81%) report having access to the internet at home. Younger Canadians are more likely to have home access to
the internet than are older Canadians and this pattern is also common for much of the use of social media.
Moreover, wealthier Canadians are more likely to have access to the internet from home.

INTERNET ACCESS AT HOME

Toal 18-34 3544 4554 55+
n=| 2500 691 442 548 820
% % % % %
Yes 81 92 90 88 62
No 19 8 11 12 37
Unsure <1l
DK/NA/Ref <1 - - - 1

Q.58 Do you have access to the Internet at home?
Base: All respondents
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When use of new technology is looked at across the population overall, and the sub populations surveyed, then it
is clear that there are significant variations by group. The internet is especially strongly embraced by youth
(95%). Across other technologies, it is clear that among the general public, Facebook is quite heavily used with a
third (34%) saying they have a Facebook profile. Myspace (5%) and blogs (3%) are far less prevalent among the
public but instant messaging services (32%) are quite heavily used by Canadians. Wireless communication via
cell phones (70%) is widespread, but not the Blackberry (10%), although one-in-ten is not a small number.

TECHNOLOGICAL PROFILE

Aboriginal Immigrant/
Visible
Total 2008 Youth Total Urban Rural  Minorities
n= 2500 500 500 172 315 500
% % % % % %
Internet at home 81 95 68 76 64 81
Profile on Facebook 34 73 34 41 31 25
Profile on MySpace 5 12 8 8 8
A Blog 3 7 7 7 8 4
A Cell phone 70 77 61 67 57 68
A Blackberry 10 8 6 8 5 10
An instant messaging service such
as MSN messenger or ICQ 32 " 43 38 45 sl
Ever discuss politics on-line
Yes 12 27 11 - 1 17
Often 2 5 2 1 2 3
Sometimes 10 22 9 8 11 14
Never 88 73 89 90 87 83
Q.58 Do you have access to the Internet at home?
Q. 59. Do you have any of the following?
Q. 60. Do you use instant messaging such as MSN Messenger or ICQ?
Q. 61. Do you ever discuss politics on-line?
Base: All respondents

Across the various subgroups, youth lead the way in the adoption of most technologies, with very high use of
Facebook (73%) reported, but use of Myspace (12%) is at best a distant second as is blogging (7%) among youth.
Instant messaging (77%) though is heavily subscribed to by youth. Cell phone (77%) use is also high for this
group.
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For Aboriginal Canadians, while reported home internet usage (68%) is somewhat below the national figure it is
still a large majority. One issue in analysing these results for Aboriginal Canadians is that use of technology
varies between urban and rural residents. Among urban Aboriginal Canadians, 76 percent report home internet
use compared with 64 percent for those in rural areas. However, Facebook (34%) usage is comparable to that of
other Canadians and higher among Aboriginal urban residents (41%). The use of Myspace (8%) and blogging
(7%), while low, are above average compared with Canadians overall and equally used by Aboriginal urban and
rural residents. Cell phone use is also quite high (61%) and especially among urban residents (67%), as is the use
of instant messaging services (43%). This service is used more among those living in rural (45%) rather than
urban (38%) areas.

B. On-line Discussion of Politics

While on-line technologies are widely used, politics is not an everyday topic of discussion on-line for most
Canadians, although one-in-eight (12%) do report discussing politics on-line at least sometimes. Frequent
political discussion on-line however, is limited to just 2 percent of the population. Like many other aspects of
new technologies, on-line discussion of politics is a generational phenomenon, with those under 35 years of age
being far more likely to report on-line political discussions than older Canadians (18% to 9%). At the same time,
those who are members of a political party (22%) also make use of the internet for on-line political discussions.

DISCUSS POLITICS ON LINE

Canadian Population
Political
Total party
2008 18-34 35+ member
n= 2500 691 1820 149
% % % %
Yes (Often/Sometimes) 12 18 9 22
No 88 82 91 77

Q. 61. Do you ever discuss politics on line?
Base: All respondents

The generational aspect of on-line political discussions is readily apparent among youth. In all, over a quarter of
youth (27%) report at least sometimes discussing politics on-line, with 5 percent saying they do so often. This
phenomenon is not just restricted to youth who report voting in the 2008 General Election. Even among those
who did not vote, 19 percent report discussing politics on-line at least sometimes. The implication here is that
opportunities exist to explore the use of new media to engage youth in the electoral process.

Among Aboriginal Canadians, use of the internet to discuss politics (11%) is in line with the figures for the
population overall, while usage by immigrants and visible minorities is slightly higher (17%).
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C. Technology Usage and Voting

The growth in the use of the internet, wireless technologies and a wide variety of social media is having a
profound impact on the economic and social life of Canadians. Given this transformation, an obvious issue is the
impact this might have on turnout. It is apparent, based on responses to the two questions explored and reviewed
earlier in this report, that there is quite strong interest in on-line registration and voting, but it is far from clear if
the use of such technologies will lead to enhanced levels of voting. One way of exploring this issue is to examine
the relationship between the use of technologies and voting behaviour.

When this issue is explored it is clear that no simple relationship between the use of technology and voting exists.
First, among the public overall, those with internet access at home are marginally more likely to report voting than
those with no internet access (74% versus 71%). While this difference is statistically significant, it is small.
Significant differences, however, are found when the use of Facebook and Myspace are examined. In both cases,
those not using these media are more likely to report voting in the 2008 General Election. Among Facebook
users, 67% report voting compared with 77% for non users; the same pattern is apparent for Myspace. However,
further analysis shows that this pattern is an artefact of age; social media users are younger and younger people
are less likely to vote. Further evidence for the lack of a relationship between technological usage and voting is
found on the issue of discussing politics on line. While about 12 percent of the public with home internet access
report discussing politics on line at least sometimes, this group is no more likely to report voting in the 2008
election than those do not discuss politics on line.

Among youth, as might be expected, technological and social media use is very high. However, there is a limited
relationship between this usage and voting in the 2008 General Election. Engagement with social media
(Facebook or Myspace) shows no relationship between use and voting behaviour. The only finding of
significance is that, unlike the public overall, youth who report discussing politics on line at least occasionally are
more likely to report voting in the 2008 General Election (74% versus 59%) relative to those who do not discuss
politics.

In contrast to the limited relationship between technology use and turnout among youth, a fairly consistent
relationship between turnout and technology use is apparent among Aboriginal Canadians. Those with home
internet access, relative to those without, are more likely to report voting in 2008 (57% versus 48%). The same
pattern is apparent for those with a profile on Facebook (58 to 51%) and with a cellphone (60% to 44%), but not
an instant messaging service (46% to 59%). Finally, there is no relationship between discussing politics on line
and turnout among this group.
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D. Socio-Demographic Overview of Surveyed Population

The table below provides a reference overview of the characteristics of the general public and the other

populations sampled for the survey of electors and non electors to the 40™ General Election.

Margin of error

Socio-demographic variables n % (%)
Gender Men 1405 42 +/- 2.61%
Women 1943 58 +/- 2.22%
Age group 18-24 (young electors) 555 17 +/- 4.16%
25-34 424 13 +/- 4.76%
35-44 548 16 +/- 4.19%
45-54 638 19 +/- 3.88%
55-64 577 17 +/- 4.08%
65 and over 606 18 +/- 3.98%
Vouth Students 314 9 +/- 5.53%
Living with parent(s) 323 10 +/- 5.45%
First language English 2039 61 +/-2.17%
French 763 23 +/- 3.55%
Other 541 16 +/- 4.21%
Country of birth Canada 2852 86 +/- 1.84%
Other 485 14 +/- 4.45%
_ o Immigrated before 1970 179 +/- 7.32%
mm;%:;nt /visible Immigrated in 1970 or later 229 +/- 6.48%
Visible minority 92 +/- 10.22%
Education level Elementary/High school/None 1306 40 +/-2.71%
Technical/College/CEGEP 836 25 +/- 3.39%
University 1166 35 +/- 2.87%
Household income Less than $20,000 351 12 +/- 5.23%
$20,000-$39,999 627 22 +/- 3.91%
$40,000-$59,999 553 19 +/- 4.17%
$60,000-$79,999 421 15 +/- 4.78%
$80,000-$99,999 312 11 +/- 5.55%
$100,000 and over 598 21 +/- 4.01%
Rural/urban Rural 813 75 +/- 3.44%
Urban 2468 25 +/- 1.97%
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Margin of error

Socio-demographic variables n % (%)
Aboriginal First Nation : On reserve 253 8 +/- 6.16%

First Nation : Off reserve 267 8 +/- 6.00%

Métis 104 3 +/- 9.61%

Inuit 49 2 +/- 14.00%
Special Needs Persons with Disabilities 230 7 +/- 6.46%
Total sample 3348 100 +/- 1.69%
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