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1. EXECUTIVE SUMMARY 

BACKKGROUND AND METHODOLOGY 
Elections Canada has a mission to ensure all Canadians are able to exercise their democratic rights, 
either by participating in elections as voters or candidates. The organization takes many steps to 
increase awareness of elections, voting procedures and regulations and minimize barriers to 
participation.  

Elections Canada contracted an independent third-party to conduct a survey of electors aimed at 
identifying their opinions, attitudes and knowledge of agency’s services and assessing their voting 
experience with the existing electoral process.  

With reference to the by-elections held in Whitby–Oshawa (Ontario) and Yellowhead (Alberta) on 
November 17, 2014, Nielsen Consumer Insights (referred to as Nielsen) was commissioned to administer 
a telephone survey to meet the above-mentioned requirements.1 

A telephone survey of average duration 12 minutes was conducted between December 17, 2014 and 
December 30, 2014 with eligible voters residing in either the Whitby–Oshawa (Ontario) or Yellowhead 
(Alberta) ridings.  

A total of 1,503 interviews were conducted (753 in Whitby–Oshawa and 750 in Yellowhead). Survey 
eligibility was based on the respondent’s age (being 18 or over on voting day), established residency in 
the respective riding (verified using postal code information) and citizenship status (being a Canadian 
citizen). 

Once the data collection was completed, the data were weighted to the population proportions in both 
ridings. As a result of the planning and sampling strategy, the resulting weighting factors were minimal. 
At a confidence level of 95% (19 times out of 20), the margins of error associated with the combined 
sample size for this survey is ± 2.5% while for the two individual ridings, it is ± 3.6%. 

 

KEY FINDINGS 
 
The voters in both ridings expressed extremely high levels of satisfaction with the services obtained 
from Elections Canada staff (91% being very satisfied). Similarly, almost all voters indicated that it was 
either very easy (85%) or somewhat easy (11%) to cast their vote in these by-elections. A majority 
indicated that the way Elections Canada ran the by-elections was either very fair (63%) or somewhat fair 
(17%). 

 

                                                           

1 The survey was conducted in accordance to the Market Research Intelligence Association (MRIA) standards. 
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AWARENESS OF BY-ELECTIONS 

The study measured the awareness of the by-elections held in Whitby–Oshawa and Yellowhead on 
November 17, 2014 and found nine out of ten respondents knew about the by-elections. Although both 
ridings were high on awareness levels, Whitby–Oshawa was significantly higher than Yellowhead (95% 
vs. 86%, respectively).  The majority of this difference could be attributed to the lack of awareness 
among young residents of Yellowhead (89% in Whitby–Oshawa vs. 70% in Yellowhead) while other sub-
groups in both ridings were comparable.   

Generally, respondents heard about the by-elections through newspaper (47%), TV (38%) or radio (33%).  
Some of the other commonly mentioned sources include candidates/parties elections signs (18%), word 
of mouth (15%), and two EC products, namely, the voter information card (14%) and the EC householder 
– brochure/ leaflet/reminder (14%). Over half (53%) of Aboriginal respondents noticed advertisement 
from EC compared to one third (33%) of the general population. Over four in ten (43%) respondents 
with a disability noticed ads compared to one in three (33%) respondents without a disability. 

The voter information card (VIC) was by far the most commonly used source of information for voting 
procedures in these by-elections (68%) followed by newspapers (17%). The reach of Elections Canada’s 
advertisement in both ridings was limited with only one third (34%) of electors indicating noticing the 
advertisement. It had better success in Whitby–Oshawa reaching 40% of electors as compared to only 
27% in Yellowhead.  

Those who did notice the ad recalled it talking about the by-election date (44%), reminder/entice to 
vote (23%), proving ID/address (17%), polling station opening hours (12%) and advanced polling dates 
(12%). The most common channels through which the Elections Canada advertisement was noticed 
were newspaper (59%) and radio (22%) while other modes were not that effective.  The recall for the 
Elections Canada’s slogan was also limited in both ridings (18% in Whitby–Oshawa and 17% in 
Yellowhead). 

VOTER INFORMATION CARD 

A majority (87%) of electors did receive their voter information card (VIC). In terms of differences in 
both ridings, a slightly higher proportion of electors received their VIC in Whitby–Oshawa (90% vs. 84% 
in Yellowhead). The information on the card was found to be correct by virtually everyone (98%) who 
received the card. Among those who did not receive their VIC from Elections Canada, about two thirds 
(64%) did not do anything to find out if they were registered to vote in these by-elections, while some 
electors knew/assumed they were registered to vote (5%), consulted the Elections Canada website (4%), 
used social media (3%), relied on word of mouth or asked a family member (3%) or called Elections 
Canada’s 1- 800 number (3%). 
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A majority (83%) of voters brought their voter information card (VIC) with them to the polling station. 
The proportion of voters in Whitby–Oshawa who brought their VIC was significantly higher as compared 
to Yellowhead (88% vs. 74%). 

Although very few electors contacted Elections Canada for any reason at all during the campaign (4%), 
three quarters (75%) of those who did indicated they got the information they needed. 

VOTER PARTICIPATION  

As per the survey results, close to three in five (59%) electors reported having voted in the by-elections 
held in November 2014. In terms of riding-specific turnout, Whitby–Oshawa reported a 71% voter 
turnout where it was 47% in Yellowhead.2 Among those who voted in the by-elections, two in five (39%) 
indicated that it was their duty to vote while among those who did not vote, work (17%), traveling (16%) 
and generally being busy (14%) were the most commonly mentioned reasons.  

A considerable proportion (59%) of those who did not vote expressed willingness to vote online if such 
an option was provided on Elections Canada’s website. Close to two in five (18%) non-voters indicated 
that they always vote and will vote in the next elections while some indicated that Internet/phone 
voting (14%) and better/more honest candidates/parties (10%) would motivate them to vote in future.  

Most voters left from home to go vote (72%) with the proportion being significantly higher in Whitby–
Oshawa (77%) than Yellowhead (62%). On the contrary, Yellowhead voters were more likely to start 
from work (28% vs. 20% in Whitby–Oshawa). More than four in five (81%) voters voted at a polling 
station and the peak voting time was in the late afternoon/early evening (after 1:30 pm) with 67% of 
voters voting between this period. 

Directional signs inside the building were reported to be more visible to the voters as compared to the 
signs outside the building (95% vs. 84%, respectively). Overall, the accessibility of the building where the 
polling station was located was rated very high with 92% of voters giving it the highest score possible. 
Although both ridings received high scores, the building accessibility was rated to be significantly higher 
in Yellowhead (95% vs. 91%). The signage for wheelchair access was noticed by less than half of voters 
(45%).  

IDENTIFICATION REQUIREMENTS 

Virtually all electors (95%) knew that they needed to prove their identity in order to vote. However, the 
proportion of electors who knew that they also needed to prove their address was relative lower (82%). 
Electors from both ridings were nearly identical in their responses to these questions. Previous 
knowledge/experience (50%) is the most common source of information on these requirements 
followed by the VIC (34%). Other sources were mentioned by very few electors. 

                                                           

2 Please note that these turnout rates are higher than the official results reported by Elections Canada. The 
possible reasons for this difference and steps taken by Nielsen to minimize this gap are discussed in the limitations 
section of this report. 
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A driver’s license was by far the most commonly used document to prove identity and address while 
voting (93%).  As noted earlier, a majority of electors knew that they needed to prove their identity and 
address in order to vote. As a result, very few voters (2%) were missing documents when they went to 
cast their vote. 

Overall, most voters found it easy to meet the identification requirements with 83% giving it the highest 
possible score. The proportion of voters in both ridings who gave the highest possible score to ease of 
meeting identification requirements was pretty similar (84% in Whitby–Oshawa vs. 81% in Yellowhead). 

EXPERIENCE WITH BY-ELECTIONS AND PERCEPTION OF FAIRNESS 

Almost all voters were satisfied with the language (99%) they were served in and found the waiting time 
at the polling station to be reasonable (99%). Similar to above ratings, voters were either very satisfied 
(91%) or somewhat satisfied (8%) with the level of services provided by the Elections Canada staff. 

Four in five (80%) electors have a positive perception about the fairness in the way Elections Canada ran 
these by-elections. The proportion of electors who gave Elections Canada the highest possible score 
(very fair) was significantly higher in Whitby–Oshawa as compared to Yellowhead (70% vs. 56%).       
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2. INTRODUCTION AND METHODOLOGY 

A) BACKGROUND 
Elections Canada has a mission to ensure all Canadians are able to exercise their democratic rights, 
either by participating in elections as voters or candidates. The organization takes many steps to 
increase awareness of elections, voting procedures and regulations and minimize barriers to 
participation.  

The Chief Electoral Officer (CEO) exercises general direction and supervision over the conduct of 
elections and referendums at the federal level and his duties cover both operational and regulatory 
matters. 

Elections Canada contracted an independent third-party to conduct a survey of electors aimed at 
identifying their opinions, attitudes and knowledge of agency’s services and assessing their voting 
experience with the existing electoral process. These surveys provide an excellent channel to engage 
voters in a post-election conversation and capture their feedback on the existing process. The resulting 
insights not only assist in refining Elections Canada’s programs and services for future elections but also 
provide information that helps develop Chief Electoral Officer’s reports to Parliament.  

With reference to the by-elections held in Whitby–Oshawa and Yellowhead on November 17, 2014, 
Nielsen Consumer Insights (referred to as Nielsen) was commissioned to administer a telephone survey 
to meet the above-mentioned requirements.3 

B) METHODOLOGY 
A telephone survey of average duration 12 minutes was conducted between December 17, 2014 and 
December 30, 2014 with eligible voters residing in either the Whitby–Oshawa (Ontario) or Yellowhead 
(Alberta) ridings.  

Elections Canada provided a draft version of the questionnaire which was reviewed by the Nielsen team 
and suggestions were provided for further refinement of the survey instrument. The survey instrument 
design and content was finalized in close consultation with Elections Canada ensuring various aspects 
affecting voter participation and experience were being carefully examined. Wherever appropriate, 
open-ended questions were used to gain further insights into the potential reasons of a key behavior. 

Nielsen employed a stratified random sampling approach for this survey. Stratification was done based 
on age and gender. Nielsen had set quotas for all sub-groups within each riding to guide the data 
collection effort.  

A total of 1,503 interviews were conducted (753 in Whitby–Oshawa and 750 in Yellowhead). Survey 
eligibility was based on the respondent’s age (being 18 or over on voting day), established residency in 

                                                           

3 The survey was conducted in accordance to the Market Research Intelligence Association (MRIA) standards.   



 

  6 
 

the respective riding (verified using postal code information) and citizenship status (being a Canadian 
citizen). 

Once the data collection was completed, the data were weighted to the population proportions in both 
ridings. As a result of the careful planning and sampling strategy, the resulting weighting factors were 
minimal. At a confidence level of 95% (19 times out of 20), the margins of error associated with the 
combined sample size for this survey is ± 2.5% while for the two individual ridings, it is ± 3.6%. A detailed 
description of weighting scheme is provided in Appendix A.  

C) LIMITATIONS 
One of the biggest limitations of studies aimed at estimating voter participation is the bias in results that 
comes from self-selection and social desirability of respondents. 

Self-selection: Nielsen implemented a telephone survey using a random digit dialing approach through 
which households within each riding were randomly called and asked to participate in the survey. 
Typically, research shows, those residents who are engaged with the election process and did vote in the 
recent by-elections are more likely to take part in surveys in general as compared to their counterparts 
who either did not know about the by-elections or did not vote. The difference in the likelihood to 
participate in the study results in a higher survey rejection rate among non-engaged residents. 

Social desirability: It is commonly felt that participating in the voting process is an important duty for 
every citizen and thus becomes a socially desirable behavior. Given this context, a respondent is more 
inclined to report taking part in the by-elections to prevent being judged by the interviewer.    

Cell-phone sampling and limited ability for geographic targeting: The geographic location and size of 
Yellowhead posed a unique challenge to include cell phone users in the sample in the study. Its close 
proximity to Edmonton indicated that a significant proportion of residents might be buying their cell 
phones from Edmonton, and thus not being included in the sample targeted using purchase locations in 
Yellowhead. In addition, the smaller population size of the riding limited the number of cell phone only 
records available for calling and still maintaining representation. Similar to Yellowhead, Whitby–Oshawa 
was also in close proximity to Toronto, which indicated that a significant proportion of cellular phone 
user sample might be from outside of the targeted riding.  

Nielsen adopted these key strategies to minimize the impact of these sources of error: 

1. Setting up quotas for various demographic groups to ensure the survey included participants 
from each sub-section of the population, in particular younger Canadians. 

2. The question wording introduced the idea that many people are not able to vote for a variety of 
reasons before asking an individual about their participation in the recent by-elections. 

3. The decision was made to use landline-based surveying only, therefore excluding those 
households who rely solely on cell phone(s). 
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Despite of these attempts, the survey results suggest a voter participation of 70% in Whitby–Oshawa as 
compared to 34% reported by Elections Canada and 47% in Yellowhead as compared to 16% reported by 
Elections Canada. 

D) NOTE TO READERS 
While reading this report, please note the meaning of the following terms: 

1. CEO or CEOC – Refers to the Chief Electoral Officer of Canada 
2. EC – Elections Canada 
3. Electors – Those residents who were eligible to take part in the by-elections held on November 

17, 2014.  
4. Voters – Those electors who did participate in the by-elections held on November 17, 2014. 
5. Non-Voters – Those electors who were aware of the by-elections but did not participate. 
6. Respondents – Those Whitby–Oshawa and Yellowhead residents who took part in the by-

elections survey. 

It is important to note that the report outlines significant differences between demographic sub-groups 
and regions only if they are statistically significant at 95% confidence (i.e. 19 times out of 20). Where 
applicable, these differences are highlighted using a  symbol on the graphs/tables. All graphs are 
followed by question descriptions and base descriptions providing information on which respondents 
were asked that specific question. The “n” size indicates how many respondents received that question. 
A caution statement about low base size is included if less than 50 respondents responded to a specific 
question.   

The detailed results in this report are presented in three main sections: 

1. Awareness and Sources of information, 
2. Voting in by-elections; and, 
3. Voting Experience and Identification requirements. 

Each section includes a discussion of overall results with a graphical presentation, if suitable. This is 
followed by a discussion of results by demographic sub-groups highlighting differences found to be 
significant. A brief description of these sub-groups is provided here:  

1. Riding 
a. Whitby–Oshawa; and, 
b. Yellowhead. 

2. Age 
a. Young (18-34),  
b. Middle-aged (35-54); and,  
c. Older (55 years or over). 

3. Highest level of education 
a. High School (HS) graduate or less (Some/completed elementary, some/completed high 

school), 
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b. Community college (Comm. College/Vocational/ trade/ commercial/ CEGEP),  
c. Some university; and  
d. University graduate (Completed postgraduate university/ professional school). 

4. Employment status 
a. Working (Working full-time/part-time or self-employed), 
b. Unemployed or looking for a job, 
c. Student; and, 
d. Stay at home/ Retired (Stay at home full-time/ Retired). 

5. Household income 
a. Less than $40,000, 
b. $40,000 to less than $60,000, 
c. $60,000 to less than $100,000; and, 
d. $100,000 or more. 

6. Awareness 
a. Aware of the by-elections; and, 
b. Unaware of the by-elections. 

7. Voting Behavior 
a. Voted in the by-elections; and, 
b. Did not vote in the by-elections. 
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SECTION 1: AWARENESS AND SOURCES OF INFORMATION 

This section focuses on the respondents’ level of awareness of the by-elections and on how they 
accessed information on various topics. Particularly, we will discuss awareness of voting procedures and 
voting options, the reach of Elections Canada advertising campaigns (radio, print and web), and voters’ 
interaction with EC.  

Awareness of the by-elections was generally high across all groups, although it was affected by factors 
such as age group and employment status. Newspaper, TV and radio were the most recalled sources of 
information. The first two had a positive correlation to age and the latter was fairly even among all age 
groups. 

About a third of the respondents recalled seeing advertising from EC. Traditional media were mentioned 
by a higher proportion of respondents. Newspapers were where most respondents remembered seeing 
the advertisement followed by radio and television4. The most remembered topic was the election date. 

The voter identification card (VIC) received in the mail was the most important source of information 
about voting procedures for over two thirds of electors. Virtually all respondents knew about the proof 
of identity requirement, and proof of address requirement was known to four in five respondents. Most 
respondents who were aware of the elections did not contact EC, but among those who did, three 
quarters found the information they were looking for.  

 
  

                                                           

4 Elections Canada does not use television advertising during by-elections, suggesting recall error among those 
who mentioned it. 
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1.1 AWARENESS OF BY-ELECTIONS 

Overall, awareness of the by-elections was noticeably high. Nine in ten (91%) respondents were aware 
that federal by-elections took place on November 17. Awareness was significantly higher in Whitby–
Oshawa, where 95% of respondents were aware of the by-elections as compared to 86% in Yellowhead.  

 

• Age was definitely a factor influencing awareness. Relatively lower proportions of 18-34 year 
olds (79%) were aware of the by-elections compared to 94% among those 35 to 54 years old and 
96% among those over 55.  

• Awareness was also higher among respondents who either work (91%) or stay at home/retired 
(94%) when compared to those who were unemployed (79%) or students (77%). 
 

The three most recalled sources of information about the by-elections were newspapers, TV and radio 
with nearly three quarters (73%) mentioning at least one of those three media. Particularly, almost half 
of the respondents (47%) remembered reading about the election on the newspaper while 38% saw it 
on TV and 33% heard it on the radio. Other popular sources were candidates or parties’ elections signs 
(18%), word of mouth (15%), voter information card (14%), and the EC householder brochure (14%).  

 

Q1. Did you know that a federal by-election took place on November 17 in your riding? 
Base: All respondents (n=1,503)

1.1.1 AWARENESS OF BY-ELECTIONS

91%

95%

86%

9%

5%

13% 1%

Overall (n=1,503)

Whitby–Oshawa 
(n=753)

Yellowhead (n=750)

Yes No Don't know/Refusal
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Specific demographic characteristics had a significant effect on the type of media used. 

• Newspapers and TV were positively correlated to the respondents’ age. Only one in three (32%) 
younger respondents mentioned newspaper as a source, compared to half (48%) of those 35 to 
54 and six in ten (58%) respondents over 55. Likewise, TV was mentioned by only 27% of the 
younger respondents but by nearly half of those over 55 (47%).  

o Mentions of television were also significantly higher in Whitby–Oshawa (45%) than in 
Yellowhead (29%).  

o Mentions of both newspaper and TV were higher among those with a disability. 
• Aboriginal respondents were more likely to recall the radio as a source than the rest of the 

population (56% compared to 32%). Employment status was also a factor in radio usage. Over 
one third of those working mentioned radio (36%) but only one in ten (11%) students and two in 
ten (21%) unemployed mentioned it. 

• Word of mouth as a source of information was significantly more common among youth (23%) 
than among middle aged (11%) and older respondents (13%). Not surprisingly, students were 
also more likely to mention word of mouth (44%) than those working (14%), unemployed (17%) 
or retired (12%). 

• Women were more likely than men to mention the voter information card. Nearly two in ten 
(18%) mentioned it, compared to one in ten men (11%).  
 

While comparing the two ridings, electors in Whitby–Oshawa were more likely to hear about the by-
elections on TV, candidates’/parties’ election signs, online and on posters/signs/billboards, while the 
voter information card was significantly more popular among Yellowhead electors.   

 

47%

38%

33%

18%

15%

14%

14%

7%

6%

5%

2%

2%

Newspaper

TV

Radio

Candidates/parties election signs

Word of mouth

Voter information card

EC householder- brochure/ leaflet/ reminder

Internet: other websites

Posters/signs/billboards (unspecified)

Social media

Other

Don't know/Refusal

1.1.2 SOURCE OF INFORMATION ABOUT THE BY-ELECTIONS

Q2. From which sources do you recall hearing about the by-election? (Up to 3 mentions) 
Base: Those who were aware of the by-elections (n=1,383)

Note: Sources mentioned by less than 5% electors are not shown.
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Table 1.1:  Source of information about the by-elections by riding 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

Source of awareness  Total Whitby–
Oshawa Yellowhead 

Newspaper 47% 47% 48% 

TV 38% 45% 29% 

Radio 33% 34% 31% 
Candidates/parties 
election signs 18% 21% 14% 

Word of mouth  15% 14% 16% 

Voter information card  14% 10% 19% 
EC householder – 
brochure / leaflet / 
reminder card  

14% 14% 13% 

Internet: other websites 7% 9% 5% 
Posters/signs/billboards 
(unspecified) 6% 9% 4% 

Social Media 5% 4% 5% 

Other 2% 2% 2% 

Don’t know/refused 2% 2% 2% 
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1.2 ADVERTISING BY ELECTIONS CANADA 

Overall, one third of respondents (34%) noticed advertisement from Elections Canada about the 
November 17 by-elections. Electors from Whitby–Oshawa were significantly more likely to have noticed 
them (40%) than those in Yellowhead (27%).  

 

• Older respondents were significantly more likely to have noticed advertising from EC. Nearly 
two in five respondents (39%) noticed them compared to one in three (33%) among middle aged 
and young (29%). Men (38%) were also more likely to have noticed EC’s advertising than women 
(29%). 

• Over half (53%) of Aboriginal respondents noticed advertisement from EC compared to one 
third (33%) of the general population. Over four in ten (43%) respondents with a disability 
noticed ads compared to one in three (33%) respondents without a disability.  

• Respondents who voted in the by-elections were more likely to have seen EC advertising than 
those who did not (41% vs. 23%). 

Most respondents recalled seeing the advertisement in the newspaper (59%). One in five recalled 
hearing them on radio (22%) or seeing them on television (19%).  

 

 

Q38. Did you notice an advertisement from Elections Canada about the November 17 by-election? By
this I mean an advertisement by Elections Canada about the voting process. I do not mean
advertising by political parties or news stories about the by-elections.
Base: Those who were aware of the by-elections (n=1,383)

1.2.1 REACH OF EC’S ADVERTISEMENT

34%

40%

27%

52%

46%

60%

14%

15%

13%

Overall (n=1,383)

Whitby–Oshawa 
(n=719)

Yellowhead
(n=664)

Yes No Don't Know
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• As expected, age is positively correlated to noticing advertisement in the newspapers. Only a 
third of youth (33%) noticed it compared to nearly six in ten (57%) middle aged and three in four 
(75%) older respondents. Conversely, a quarter of youth and a third of middle aged respondents 
noticed advertising on the radio compared to only 9% of older respondents. Youth are also more 
likely to have notice advertisement on TV (29%) than older age groups (17% and 16%).  

• Older respondents were more likely to have mentioned the voter information card than younger 
respondents (8% vs. 3% of middle aged and 2% of younger respondents). When it comes to 
Internet, residents from Whitby–Oshawa (5%) were more likely to have seen advertisement 
from EC than residents from Yellowhead (1%). 

• Close to two-thirds of respondents who voted in the by-elections remembered seeing 
advertising in a newspaper (65%) compared to less than half (44%) of those who did not vote. 

There were some noticeable differences in the two ridings in terms of media on which the Elections 
Canada’s advertisement was noticed. Newspapers were more effective in Yellowhead (65%) than in 
Whitby–Oshawa (55%), but the opposite is true for radio and television. One quarter of the residents 
from Whitby–Oshawa noticed the advertisement on the radio (26%) or TV (24%) compared to 16% and 
11% from Yellowhead.   

  

1.2.2 EC’S ADVERTISEMENT NOTICED VIA…
59%

22%

19%

5%

4%

3%

3%

2%

3%

Newspaper

Radio

Television

Voter information card

EC householder – brochure / 
leaflet

Internet

Billboards/bulletin
boards/outdoor signs

Other

Don't know/ Refusal

Q39. Where did you notice it?
Base: Those who noticed the advertising from Elections Canada (n=477)

Note: Sources mentioned by less than 3% electors are not shown.
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Table 1.2: Media where advertisement was noticed  

 

The most recalled topic from EC’s advertisement was the election date (44%), consistently remembered 
across all groups. Other topics included the reminder to vote (23%), the requirement of proof of ID and 
address (17%), polling stations’ opening hours (12%), advanced polling dates (12%), where to vote (10%) 
and general information about elections (7%). 

 

 

1.2.3 CONTENTS OF EC’S ADVERTISEMENT
44%

23%

17%

12%

12%

10%

7%

5%

3%

16%

Election date

Reminder/enticement to vote

Voters must prove their ID/address 
before voting

Polling stations' opening hours

Advanced polling dates

Where to vote

General information/announcement 
about election

Names of candidates/political parties

Other

Don't know/Refusal

Q40. What did it talk about? 
Base: Those who noticed the advertising from Elections Canada (n=477)

Note: Contents mentioned by less than 5% electors are not shown.

Media where ad was noticed Total Whitby–
Oshawa Yellowhead 

Newspaper 59% 55% 65% 

Radio 22% 26% 16% 

Television 19% 24% 11% 

Voter information card 5% 4% 5% 
EC householder - brochure / 
leaflet /reminder card 4% 4% 4% 

Email/Internet (unspecified) 3% 5% 1% 
Billboards/bulletin 
boards/outdoor signs 3% 3% 3% 

Media/news (unspecified) 3% 2% 4% 

Other 2% 2% 2% 

Don’t know/Refusal 3% 2% 4% 
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• The youth were less likely to remember the requirement of proof of ID and address (only 8% 
recalled it compared to one in five from other age groups – 19% for 35-54 and 20% for 55+); and 
the advanced polling dates (3% vs. 12% and 17%, respectively); but they were more likely to 
remember the names of candidates and political parties (11% vs. 2% and 4%, respectively). 
Elections Canada does not mention the names of candidates and political parties in its 
advertising, suggesting recall error among those who mentioned it. 

• Women were more likely to remember polling station opening hours (16% vs. 9%) and advanced 
polling dates (17% vs. 9%) than men. 

Both ridings were fairly comparable in terms of the most commonly recalled topics from Elections 
Canada’s advertisements. Electors from Whitby–Oshawa were more likely to remember the advanced 
polling dates (15% vs. 7%) and general information about the election (10% vs. 3%) than respondents 
from Yellowhead; but they were less likely to remember where to vote (7% compared to 16%). 

Table 1.3: Content of the advertisement  

 

Overall, nearly one in five (18%) respondents recalled hearing or seeing the slogan “Elections Canada, 
your source of voting information.”  

• Older respondents were less likely to remember the slogan (13%) than their middle aged and 
younger counterparts (19% and 21%, respectively).  

• A quarter of (26%) respondents with a disability recalled the slogan, compared to 17% among 
respondents without a disability.  

Content of the advertisement Total Whitby–
Oshawa Yellowhead 

Election date 44% 44% 44% 

Reminder/enticement to vote 23% 22% 25% 
Voters must prove their ID/address 
before voting 17% 19% 14% 

Polling stations' opening hours 12% 10% 16% 

Advanced polling dates 12% 15% 7% 

Where to vote 10% 7% 16% 
General information/announcement 
about election 7% 10% 3% 

Names of candidates/political parties 5% 3% 8% 

Other 3% 3% 4% 

Don’t know/ Refusal 16% 14% 18% 
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1.3 AWARENESS OF VOTING PROCEDURES AND ID REQUIREMENTS 

More than two in three electors aware of the by-election said they received their information on voting 
procedures for the November 17 by-elections via their voter information card (68%), which represented 
73% of the respondents from Whitby–Oshawa and 63% from Yellowhead.  

 

• Electors over 35 years old were significantly more likely than youth to mention the VIC as a 
source of information on voting procedures and identification requirements. Less than three in 

Q45A. Do you recall hearing or seeing the slogan “Elections Canada, your source of voting information”?
Base: Those who were aware of the by-elections (n=1,383)

1.2.4 RECALL OF ELECTIONS CANADA’S SLOGAN

18%

18%

17%

73%

73%

73%

7%

7%

8%

2%

2%

2%

Overall (n=1,383)

Whitby–Oshawa 
(n=719)

Yellowhead
(n=664)

Yes No Unsure DK/ No answer

1.3.1 SOURCE OF INFORMATION
68%

17%

7%

7%

7%

6%

4%

3%

2%

2%

5%

5%

Voter information card

Newspaper

EC householder-brochure/leaflet/reminder

Radio

Previous elections/past experience

Friends/family/parents

TV

Internet/Web site (general)

Political parties/candidates

Elections Canada Website

None/Did not intend to vote

Don't know/Refusal

Q37. Where did you get information on voting procedures for this by-election? By that I mean, when
and where to vote and how to prove your identity and address before voting.
Base: Those who were aware of the by-elections (n=1,383)

Note: Sources mentioned by less than 2% electors are not shown.
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five 18 to 34 year olds (58%) mentioned it compared to three quarters of those 35 to 54 (74%) 
and 70% of respondents over 55. 

• Aligned with awareness about the by-elections, women (74%) were also more likely than men 
(63%) to mention the VIC as a source of information on voting procedures. 

• Newspapers were also important as a source of information about voting procedures and were 
mentioned by 17% of the respondents. The use of newspapers was positively correlated to age, 
as younger electors were less likely to use them (9% compared to 17% among middle aged and 
23% among older respondents). Other sources included the EC householder brochure, radio and 
previous elections or past experience, all mentioned by 7% of respondents. 

• Youth were significantly more likely to learn about voting procedures from family and friends 
than other demographic groups (15% compared to 3% in other age groups). They were also 
more likely not to seek any source of information because they did not intend to vote (8% vs. 4% 
and 3%). As expected, those who voted were more likely to mention the VIC as a source of 
information than those who did not (75% compared to 60%, respectively). 

A significantly greater proportion of electors in Whitby–Oshawa learned about the voting procedures 
through a voter information card. Other sources which were significantly more popular in Whitby–
Oshawa include: television (5%), political parties/candidates (4%) and the Elections Canada website 
(3%). 
 
Table 1.4: Source of information about voting procedures 

Source of information Total Whitby–
Oshawa Yellowhead 

Voter information card  68% 73% 63% 

Newspapers 17% 15% 19% 
EC householder – brochure / leaflet / 
reminder card  7% 7% 7% 

Radio 7% 7% 6% 

Previous elections/past experience 7% 7% 7% 

Friends/family/ parents 6% 7% 5% 

Television 4% 5% 3% 

Internet/website (general) 3% 3% 3% 

Political parties/candidates 2% 4% 1% 

Elections Canada website 2% 3% 1% 

None/Did not intend to vote 5% 4% 6% 

Other 1% 1% 1% 

Don't know/Refused 5% 3% 6% 
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Nearly all respondents knew that they needed to present proof of identity in order to vote in a federal 
election (95%).  Fewer electors, albeit still a significantly high amount, knew about the proof of address 
requirement (82%). The high level of knowledge about both the proof of identity requirement and proof 
of address requirement was consistent in both ridings. 

  

• When taken into account the respondents’ employment status, those unemployed were the 
least likely to know about the proof of address requirement – only 69% compared to 
approximately four in five of those working, retired or students. 

• Respondents with a university degree were more likely to know about the proof of address 
requirement than those with any other education – 86% compared to 76% of those with some 
university, 81% of those with community college and 80% of those with high school or less.  

• As expected, respondents aware of these elections were more likely than those unaware to 
know about the proof of address requirement (83% vs. 74%).  

Previous knowledge/experience (50%) is the most common source of information on these 
requirements followed by the VIC (34%). Other sources mentioned included previous experience (28%), 
when the respondent actually voted (22%), newspaper (10%), word of mouth (8%), TV (8%), and radio 
(6%).  

Q15. To the best of your knowledge, voters have
to present a proof of IDENTITY in order to
vote at a federal election?
Base: All Respondents (n=1,503)

1.3.2 IDENTIFICATION REQUIREMENTS

95%

96%

95%

2%

2%

2%

3%

2%

3%

Overall

Whitby–
Oshawa 
(n=753)

Yellowhead
(n=750)

Yes No DK/ No answer

82%

82%

81%

10%

10%

11%

8%

8%

8%

Overall

Whitby–
Oshawa 
(n=753)

Yellowhead
(n=750)

Yes No DK/ No answer

PROOF OF IDENTITY PROOF OF ADDRESS

Q16. To the best of your knowledge, voters have
to present a proof of ADDRESS in order to
vote at a federal election?
Base: All Respondents (n=1,503)
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• Voter information card (VIC) was recalled significantly more in Whitby–Oshawa (39%) than in 
Yellowhead (29%).  

• Age was also an important factor. Only one in four young residents mentioned it compared to 
two in five (39%) middle aged and one third older respondents (35%).  

• Women were also more likely to remember the VIC as a source of information than men (37% 
vs. 31%, respectively). 

• Employed respondents were more likely to recall the identification requirements from past 
experiences (55%) than those unemployed (41%), students (37%), or retired (39%).  

• Young respondents were the least likely to learn about the ID requirements via newspaper (3% 
vs. 9% middle aged and 16% older respondents) and more likely to learn about it by word of 
mouth (17% vs. 5% middle aged and 4% older respondents). 

• Aboriginal respondents were more likely to learn about the ID requirements at the time of 
voting (42%) than respondents who were not aboriginal (22%). 

• Respondents with a disability were less likely to recall VIC as a source of information (25%) than 
respondents without a disability (35%). 

Close to two in five (39%) electors in Whitby–Oshawa learned about identification requirements from a 
voter information card, which was significantly higher than in Yellowhead (29%). Both ridings were fairly 
similar in terms of other sources of information on voting requirements.  
  
 
 
 

1.3.3 INFORMATION SOURCES – IDENTIFICATION REQUIREMENTS

50%

34%

10%

8%

8%

6%

5%

3%

2%

2%

2%

11%

Previous knowledge/experience

Voter information card

Newspaper

Word of mouth

TV

Radio

EC householder – brochure / leaflet

Learned it at school

Internet: other websites

Elections Canada Website

Other

Don't know/Refusal

Q17. From what sources do you recall hearing about these requirements?
Base: Those who know that either of Address or Identity proof is required in order to vote at a 
federal election (n=1,459)

Note: Sources mentioned by less than 2% electors are not shown.
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Table 1.5: Source of information about voting requirements 
 

 

 

 

 

 

 

 

 

 

 

 
 
 

  

Source of information Total Whitby–
Oshawa Yellowhead 

Previous election/ experience/ 
prior knowledge 50% 48% 52% 

Voter information card  34% 39% 29% 

When I voted 22% 21% 23% 

Newspaper 10% 11% 9% 

Word of mouth  8% 8% 8% 

TV 8% 8% 8% 

Radio 6% 7% 6% 
EC householder – brochure / 
leaflet / reminder card  5% 5% 4% 

Learned it at school 3% 2% 3% 

Internet: other websites 2% 2% 2% 

Elections Canada Website 2% 3% 1% 

Other 2% 3% 1% 

Don't know/Refused 11% 11% 12% 
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1.4 AWARENESS OF VOTING BY MAIL 

Knowledge about the possibility to vote by mail was relatively low. Nearly two in five either indicated 
that they don’t know (37%) or said that it wasn’t possible (38%). Only one in four (25%) electors was 
aware of this possibility. There was minimal difference in electors from both ridings in their knowledge 
about voting option by mail. 

 

• Knowledge within certain groups was slightly higher than others. Men were more aware than 
women (27% vs. 23%); those born outside of Canada were more aware than those born in 
Canada (33% vs. 24%); and those with a disability were more aware than the ones without a 
disability (35% vs. 24%).  

• Elections Canada advertisement seems to impact knowledge of voting options as over one third 
(34%) of respondents who noticed advertisement from EC knew about the option of voting by 
mail compared to one fifth of those who did not notice.  

• Education was also a factor as only 19% of respondents with community college knew about it 
compared to a quarter of those with high school or less (24%), one third of those with some 
university education (34%), and 29% of those with university degree.  
 

1.5 VOTER INFORMATION CARD AND VOTER REGISTRATION 

A majority of respondents (87%) said having received their personal voter information card telling them 
when and where to vote. Respondents from Whitby–Oshawa were more likely to say they received their 
VIC (90%) than those in Yellowhead (84%).  

 

Q14. To the best of your knowledge, is it possible to vote by mail during a federal
election?
Base: Respondents who didn’t vote by mail (n=1,499)

1.4 AWARENESS OF VOTING BY MAIL

25%

26%

24%

38%

38%

38%

37%

36%

38%

Overall (n=1,499)

Whitby–Oshawa 
(n=749)

Yellowhead
(n=750)

Yes No DK/ No answer
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• Young respondents were significantly less likely to remember receiving the VIC than other age 
groups (77% compared to 90% each of middle aged and older respondents).  

• Aboriginal respondents were less likely to have received the VIC than those without aboriginal 
origin. Only two thirds of aboriginal respondents (66%) claimed to have received it compared to 
nearly nine in ten (87%) respondents who were not aboriginal.  

• Those who voted in the by-elections were also more likely to claim having received their VIC. 
Nearly all (95%) received it compared to three quarters of those who did not vote. 

The elector’s information on the voter information card was found to be accurate in almost all cases. 
Among respondents who received their VIC, nearly all claimed both their name (98%) and address (99%) 
were correct on the card. This was consistent in both ridings and across all demographic groups.  

 

Q6. During the campaign, did you receive a voter information card addressed to you personally and telling 
you where and when to vote?
Base: Those who were aware of the by-elections (n=1,383)

1.5.1 VOTER INFORMATION CARD RECEIVED…

87%

90%

84%

10%

9%

12%

3%

1%

5%

Overall (n=1,383)

Whitby–Oshawa 
(n=719)

Yellowhead
(n=664)

Yes No DK/ No answer
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Two thirds (66%) of the respondents who had incorrect information on their voter card took action to 
rectify the inaccurate information. All young respondents did something to correct the information 
while only two in five (40%) middle aged and five in ten (52%) older respondents did the same.5 
Respondents who got the corrections made to their VIC chose to call the phone number indicated on 
the VIC or the 1-800 number of Elections Canada. The rest of the respondents chose other methods to 
get the corrections made.  

The reason given by respondents who did not make any corrections to the inaccurate information was 
either because they did not expect to vote anyway or because of some other reason which was not 
provided. 

In addition to providing information on where and when to vote, respondents indicated that the VIC also 
contained information on advance polls (19%), location of the polling station (11%), date and time of the 
by-elections (9%), polling station number (8%), voters needing to show ID at the polls (7%), and 
reminder to vote (5%). More than half (55%) of respondents either did not know or declined to provide 
a response to this question. 

 

                                                           

5 It is important to note that only respondents who had wrong information on their VIC were asked this question. 
This resulted in a very small group of respondents who provided their response (n=10). Caution should be used 
while interpreting these results. 

Q7. Was your name correct on the card received?
Base: Those who received a voter information card
(n=1,217)

1.5.2 ACCURACY OF INFORMATION ON THE VIC

98%

98%

98%

Overall
(n=1,217)

Whitby–
Oshawa 
(n=649)

Yellowhead
(n=568)

Yes No DK/ No answer

99%

99%

99%

Overall
(n=1,217)

Whitby–
Oshawa 
(n=649)

Yellowhead
(n=568)

Yes No DK/ No answer

ACCURACY OF NAME ACCURACY OF ADDRESS

Q8. Was your address correct on the card received?
Base: Those who received a voter information card
(n=1,217)
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Respondents from Whitby–Oshawa were more likely to remember information about advance polling 
stations than respondents from Yellowhead (26% and 11%, respectively); aboriginal electors were less 
likely to remember it: 5% remembered compared to 19% respondents who were not aboriginal. 
Table 1.6: Contents of voter information card 
 

 

 

1.5.3 ADDITIONAL INFORMATION ON THE VIC
19%

11%

9%

8%

7%

5%

2%

2%

2%

2%

55%

Information about advanced polls

Location of polling station/where to vote

Date/time of election/when to vote

Polling station number

Voters need to show ID at the polls

Reminder/Enticement to vote

Elections Canada 1-800 telephone number

Names of candidates/party information

How to vote/ rules/information/regulations

Voting by mail/at local EC offices

Don't know/Refusal

Q10. In addition to providing information about where and when to vote, what did the Voter Information 
Card talk about? 
Base: Those who received a voter information card  from Elections Canada (n=1,217)

Note: Responses less than 2% are not shown.

Source of information Total Whitby–Oshawa Yellowhead 
Information about advance polls 19% 26% 11% 
Location of polling station/where to 
vote 11% 12% 10% 

Date/time of election/when to vote 9% 10% 8% 

Polling station number 8% 7% 8% 

Voters need to show ID at the polls 7% 9% 6% 

Reminder/Enticement to vote 5% 5% 5% 
Elections Canada 1-800 telephone 
number 2% 2% 3% 

Voting by mail/ at local Elections 
Canada office/ Special Voting Rules 2% 2% 1% 

Names of candidates/party 
information 2% 1% 2% 

How to vote/voting 
rules/information/regulations 2% 2% 1% 

Other 1% 2% 1% 

Don't know/Refused 55% 51% 61% 
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Among those who did not receive their VIC from Elections Canada, about two thirds (64%) did not do 
anything to find out if they were registered to vote in these by-elections, while some electors 
knew/assumed they were registered to vote (5%), consulted the Elections Canada website (4%), used 
social media (3%), relied on word of mouth or asked a family member (3%) or called Elections Canada’s 
1-800 number (3%). 

• The proportion of those who did not do anything specific to find out if they were registered to 
vote was significantly higher in Yellowhead (71%) than in Whitby–Oshawa (56%). 

 

 

 

1.6 INTERACTIONS WITH ELECTIONS CANADA DURING THE CAMPAIGN 

Very few (4%) electors who were aware of the by-elections contacted Elections Canada during the 
campaign. This trend was found to be consistent in both ridings with almost identical results.   

• Women were more likely than men to contact Elections Canada (5% compared to 2%) 
• As expected, those who voted (5%) in the by-elections were also more likely to contact Elections 

Canada compared to those who did not (1%). 

 

1.5.4 INFORMATION ON VOTER REGISTRATION

5%

4%

3%

3%

3%

64%

8%

9%

Assumed/already knew I was registered to
vote

Consulted the Elections Canada Web site

Went online/used social media

Word of mouth/asked friend/family member

Elections Canada 1-800 telephone number

I did nothing specific

Other

Don't know/Refused

Q11. What did you do to find out whether you were registered to vote in this election?
Base: Those who did NOT receive a voter information card  from Elections Canada (n=166) 

Note: Responses less than 3% are not shown.
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Among the very few respondents who contacted EC, three in four (75%) fully got the information they 
needed while 7% got it partially and 16% did not get the information they were looking for.  

• Where four in five (80%) respondents from Yellowhead got the information they were looking 
for, the proportion in Whitby–Oshawa electors was relatively lower (72%). 

• Not only were women more likely to contact Elections Canada during the campaign, they were 
far more likely to get the information they needed as compared to men (85% vs. 55%, 
respectively). 

   

1.6.1 CONTACTED ELECTIONS CANADA

4%

4%

3%

96%

96%

97%

Overall (n=1,383)

Whitby–Oshawa 
(n=719)

Yellowhead
(n=664)

Yes No Don't know/Refusal

Q41. Did you contact Elections Canada for any reason during the campaign?
Base: Those who were aware of the by-elections (n=1,383)

1.6.2 RECEIVED THE REQUIRED INFORMATION FROM EC

75%

72%

80%

7%

12%

16%

15%

16% 4%

Overall (n=54)

Whitby–Oshawa 
(n=30)

Yellowhead
(n=24)

Yes, fully Yes, partially No Don't know/Refusal

Q42. Did you get the information you needed?
Base: Those who contacted Elections Canada during the campaign (n=54)
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SECTION 2: VOTING IN BY-ELECTIONS 

This section of the report provides information on voter participation rates at both the locations where 
by-elections were held and also aims to deliver insights on motivations driving voting behavior. The 
survey classified respondents into voters and non-voters based on the information provided and asked 
them reasons for their respective behavior. Most respondents who voted indicated they felt it was their 
duty to vote in the by-elections while most non-voters indicated work as the prime reason for not being 
able to vote. 

The choice of voting method and time is discussed for those who took part in these by-elections. 
Majority of voters started from home and voted at the polling stations on the election day. For non-
voters, the section highlights the potential motivators to vote in future elections.  

2.1 VOTING PARTICIPATION 

About six in ten (59%) electors indicated taking part in the by-elections held on November 17, 2014. The 
voter participation was significantly higher in Whitby–Oshawa (71%) as compared to the participation 
rates reported in Yellowhead (47%).  

• Age was definitely a significant factor influencing voting behavior with about 70% of older 
residents taking part in voting compared to only less than half of young residents. This also 
relates to the observation that the participation rate was significantly higher among stay at 
home/retired residents.  

• Among those residents who noticed the advertisement about by-elections from Elections 
Canada, slightly more than seven in ten (72%) participated in the by-elections which is 
significantly higher than the participation rate among those who did not notice the 
advertisement from Elections Canada (50%). 
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2.2 REASONS TO VOTE 

Among those who voted in the by-elections, two in five (39%) felt that it was their duty to vote. Some of 
the other commonly cited reasons for voting include: Habit–always vote (17%) and it is important to 
participate in political process (11%). The motivations for taking part in the by-elections were fairly 
similar in both regions with no significant differences. Some key observations about demographic sub-
groups were:  

• Consistent with previous knowledge on voting behavior, older residents (55+) were more likely 
to be motivated to vote due to political motivations (support a particular party/candidate).  

• The proportion of households with annual income of less than $40,000 who mentioned that it 
was their duty to vote was significantly lower than other income groups.  

2.1 VOTER PARTICIPATION

59%

71%

47%

41%

29%

53%

Overall (n= 1,383)

Whitby–Oshawa 
(n= 719)

Yellowhead
(n=664)

Yes No

Q3. Many people don't or can't vote for a variety of reasons. This is particularly true for by-elections, where 
voter turnout is often much lower than in general elections. Did you vote in the November 17 federal by-
elections?
Base: Those who were aware of the by-elections (n=1,383)
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Both ridings were pretty similar in terms of reasons why electors voted in the by-elections.  

Table 2.1 Reasons to vote 
 

 
 

 

 

 

 

 

  

2.2 REASONS TO VOTE

39%

17%

11%

7%

6%

5%

2%

2%

2%

1%

Feel it is a duty to vote

Habit/always vote

Important to participate in the
political process

To support a particular party

To support a particular candidate

Because I can/have the
right/privilege

To bring about a change

To oppose a particular party

Other

Don't know/Refusal

Q5. What was the main reason you voted? 
Base: Those who voted in the by-elections (n=847)

Note: Responses less than 2% are not shown.

Reasons to vote Total Whitby–
Oshawa Yellowhead 

Feel it is a duty to vote 39% 39% 38% 

Habit–always vote 17% 17% 18% 
Important to participate in the 
political process 11% 11% 12% 

To support a particular party 7% 7% 6% 
To support a particular 
candidate 6% 6% 5% 

Because I can/have the 
right/privilege 5% 5% 5% 

Wanted a say/have my voice 
heard/make my vote count 3% 3% 3% 

To bring about a change 2% 3% 1% 

To oppose a particular party 2% 2% 2% 

Other 2% 2% 3% 

Don’t know/Refusal 1% 1% 2% 
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2.3 REASONS TO NOT VOTE 

Some of the top reasons for not voting were neither related to the electoral process nor the political 
parties/candidates taking part in the by-elections. The most cited reason for not taking part in the by-
elections was work (cited by 17% of non-voters). Some of the other reasons included travelling (16%) 
and being too busy (14%).  

• The proportion of non-voters who cited being too busy in Whitby–Oshawa (19%) was 
significantly higher than among those in Yellowhead (12%) whereas “forgot to vote/about the 
election” was more commonly cited in Yellowhead (8%) as compared to Whitby–Oshawa (4%). 

• As expected, a significantly higher proportion of younger (18-24) and middle aged (35-54) non-
voters said work or being too busy as reasons for not voting as compared to their older 
counterparts. However, the opposite is true for electors not voting because of the candidates 
taking part in the by-elections. 

• Lack of information (13%), health/injury (8%) and family obligations (8%) are more common 
reasons among women than men while students are more likely to not vote because they were 
too busy.   

 

In both ridings, those who did not vote in the by-elections had similar reasons. However, non-voters in 
Whitby–Oshawa (19%) were significantly more likely to say they were busy as compared to non-voters 
in Yellowhead (12%).  
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2%
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2%
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5%

2%

Work

Travelling

Too busy

Lack of political information

Lack of interest/Apathy

I forgot to vote/forgot about the election

Health/Injury/Illness

Family obligations

Related to candidates

Meaningless of vote

Cynicism

Lack of information on voting process

Transportation issues

Registration problems

Problems with access to the polls

Polling station too far away from home

Related to politicians (in general)

Other

Don’t know/Refusal

Q4A. What is the main reason you did not vote?
Base: Those who did NOT vote in the by-elections (n=536)

2.3 REASONS TO NOT VOTE

Note: Responses less than 2% are not shown.
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Table 2.2 Reasons to NOT vote 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

  

Reasons to NOT vote Total Whitby–
Oshawa Yellowhead 

Work 17% 17% 16% 
Travelling (out of town, 
abroad...) 16% 13% 18% 

Too busy 14% 19% 12% 
Lack of information e.g. 
campaign issues, parties' 
positions 

10% 9% 10% 

Lack of interest/Apathy 10% 9% 10% 
I forgot to vote/forgot about 
the election 6% 4% 8% 

Health/Injury/ Illness 6% 6% 6% 

Family obligations 6% 7% 5% 

Related to candidates 4% 6% 3% 

Meaninglessness of vote 4% 3% 5% 

Cynicism 2% 2% 3% 
Lack of information on voting 
process e.g. when/where to 
vote 

2% 2% 3% 

Transportation issues 2% 1% 3% 

Registration problems 2% 3% 1% 
Problems with access to the 
polls 2% 1% 2% 

Polling station too far away 
from home 2% 2% 1% 

Related to politicians (in 
general) 2% 1% 2% 

Other 5% 4% 5% 

Don't know/Refused 2% 3% 1% 
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2.4 POTENTIAL MOTIVATORS TO VOTE IN FUTURE 

 

 
All non-voters were also asked what would encourage them to vote in future elections. The two key 
themes that emerged include making the voting process more convenient and quality of the candidates 
and parties contesting in an election. For instance – about 14% of non-voters indicated Internet/ 
phone/home voting as options that would encourage them to vote and another 10% of non-voters 
mentioned better/more honest candidates/leaders or political parties.  

• A significantly higher proportion of non-voters in Whitby–Oshawa indicated 
Internet/phone/home voting as something that would motivate them to vote in future 
elections. 

Among those who did not vote in these by-elections, the proportion of respondents who would be 
encouraged to vote in the next federal election by Internet/phone/home voting was significantly higher 
in Whitby–Oshawa (21%) as compared to Yellowhead (11%). These results also reflect on the fact that 
significantly greater proportion of electors in Whitby–Oshawa indicated being busy as a reason for their 
non-participation in these by-elections.  

  

2.4.1 POTENTIAL MOTIVATORS FOR VOTING
18%

14%

10%

5%

4%

4%

4%

4%

5%

29%

I usually/always vote/will vote next
time

Internet/phone/home voting

Better/more honest
candidates/leaders/parties/policies

Better/clearer information on
candidates/policies/platforms

Make voting easier/more accessible

More/local
campaigning/advertisement/publicity

Depends on
candidates/platforms/leaders

Other

Nothing/I would not/do not vote in
elections/by-elections

Don't know/Refused

Q4C. Is there something that would encourage you to vote in the next federal election?
Base: Those who did NOT vote in the by-elections (n=536)

Note: Responses below 4% are not shown
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Table 2.3 Potential motivators to vote in next federal election 
 

 

 

 

 

 

 

 

 

 

 

 

 

All those who did not vote in the by-elections for some reason were asked if they would have voted if it 
was possible to cast their vote on Elections Canada’s website. Overall, close to six in ten non-voters said 
yes to this question; the response was more positive in Whitby–Oshawa (66%) compared to Yellowhead 
(55%).  

• Once again, the youngest age group and students were significantly more likely to have voted if 
an option was provided on Elections Canada website. This could be attributed to the higher level 
of comfort with technology and the online environment for this group.  

• Similarly, the favorability of this option appears to increase with level of education.  

Potential motivators Total Whitby–
Oshawa Yellowhead 

I usually/always vote/will vote 
next time 18% 18% 18% 

Internet/phone/home voting 14% 21% 11% 
Better/more honest 
candidates/leaders/parties/pol
icies 

10% 13% 9% 

Better/clearer information on 
candidates/policies/platform 5% 4% 5% 

Make voting easier/more 
accessible 4% 7% 3% 

More/local 
campaigning/advertisement/p
ublicity 

4% 2% 6% 

Depends on 
candidates/platforms/leaders 4% 4% 4% 

Other 4% 3% 4% 
Nothing/I would not/do not 
vote in elections/by-elections 5% 5% 5% 

Don't know/Refused 29% 24% 33% 
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2.5 VOTING METHODS AND TIME, ACCESSIBILITY AND SIGNAGE 

This section delves into the popular polling options and times selected by the electors of Whitby–
Oshawa and Yellowhead. It also highlights the accessibility features and effectiveness of signage both 
outside and inside the buildings to ensure it was easy to locate and access the polling station. 

• Overall, the majority (81%) of voters went to a polling station on November 17 to cast their 
vote. Another 16% visited an advance polling station between November 7 and November 10, 
2014.  

• In terms of difference in the two ridings, a significantly higher proportion of voters in 
Yellowhead (85%) casted their vote on the election day as compared to 78% in Whitby–Oshawa. 

• Age seems to be a critical factor affecting the choice of voting method. A significantly higher 
proportion of older voters chose to vote at an advance polling station (20% for 55+ vs. 15% for 
35-54 and 11% for 18-34).  
 

2.4.2 VOTE INTENT ON EC’S WEBSITE

59%

66%

55%

26%

18%

31%

12%

14%

10%

3%

2%

3%

Overall (n=536)

Whitby–Oshawa 
(n=199)

Yellowhead (n=337)

Yes No Maybe DK/ No answer

Q4B. Would you have voted if you had been able to vote on the Internet using the Elections Canada Web site?
Base: Those who did NOT vote in the by-elections (n=536)
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When looking at voting on election day, time slots before 1:30 pm were more popular in Yellowhead 
(35% of voters) while Whitby–Oshawa voters preferred evening time (after 5:30 pm) for voting (40% of 
voters).6 

• Early morning (11:30 am or earlier) or in the evening (after 5:30 pm) were the most popular 
times for voting with almost 52% of overall voters casting their vote in one of these time slots. 

• In addition, age seems to be affecting the time chosen for voting on election day. A significantly 
lower proportion of older (55+) voters casted their vote in the evening after 5:30 pm (19%) as 
compared to middle aged (44%) and young voters (40%).  

o One of the possible reasons for this behavior could be the busy schedule of working 
individuals who are more likely to be under the age of 55 years.  

• It was also noted that most people with a disability chose to vote in the morning or early 
afternoon (52% voted before 1:30 pm) while those without disability chose to vote in late 
afternoon or evening (69% voted after 1:30 pm).  

                                                           

6 Note that voting hours were from 9:30 am to 9:30 pm in Whitby–Oshawa and from 7:30 am to 7:30 pm 
in Yellowhead. 

2.5.1 VOTING METHOD USED

81%

16%

2%

Polling station on election day on
November 17th

Advance polling station (or in
advance polls) on November 7, 8 or

10

Local Elections Canada office

Q12. Which method did you use to vote? 
Base: Those who voted in the by-elections (n=847)
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Nearly three quarters (72%) of voters went to the polling station from home while the second most 
commonly cited commute was from work (20%). None of the other locations mentioned were 
mentioned by more than 2% of voters.  

• It was interesting to note that the proportion of voters who started from home in Whitby–
Oshawa (77%) was significantly higher than those in Yellowhead (62%) and the reverse was true 
for those starting from work in the two ridings.  

• Not surprisingly, a significantly higher young and middle aged voters left from work to go vote 
while the older voters were more likely to leave from home.   

2.5.2 MOST FREQUENT VOTING TIME

PQ22A. At approximately what time of day did you go to vote?
Base: Those who voted at a polling station (n=674)

17%

9%

32%

40%

3%

11:30 am or earlier

11:31 am to 1:30 pm

1:31 pm to 5:30 pm

After 5:30 pm

Don't know/Refused

19%

16%

35%

25%

5%

11:30 am or earlier

11:31 am to 1:30 pm

1:31 pm to 5:30 pm

After 5:30 pm

Don't know/Refused

Whitby–Oshawa
(n=400)

YELLOWHEAD
(n=274)
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Virtually all voters (98%) found it easy to reach the polling station. Although there were minor regional 
differences, both ridings received very high scores (97% for Whitby–Oshawa and 99% for Yellowhead).  

• Among those few who had difficulties reaching the polling station, being unable to find the 
address was the most common reason (37%).  

Similar to what was observed earlier, virtually all voters (99%) found the building to be accessible. The 
perception of voters across the two ridings was very similar on this aspect.  

• Male voters were significantly more likely to give the top most score on building accessibility 
than their female counterparts.  

72%

20%

7%

1%

62%

28%

9%

1%

77%

15%

7%

1%

Home Work Another location Don't know/ Refusal

Overall

Yellowhead

Whitby–Oshawa

2.5.3 STARTING POINT TO POLLING STATIONS

Q23. When you went to vote, did you head to the __________ from home, from work or from another
location?
Base: Those who voted at either a polling station, local Elections Canada office or an advance polling
station (n=838)
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Those with a disability also found the buildings to be very accessible (87%). Comparing their experience 
with those without disability revealed that there were no significant differences as both groups found 
the buildings to be very accessible. Although the proportion of voters indicating that the building was 
very accessible was 6% lower than those without disability (87% vs 93%), the top two box (% 
very/somewhat accessible) proportions were even more closely aligned (97% vs 99%). 

Table 2.4 Building accessibility 
 

 

 

 

 

 

The response to number of directional signs both outside and inside the building to help the voters find 
the polling station was very positive. Overall, 84% of voters said there were enough directional signs 
outside the building while 95% of voters said the same about directional signs inside the building.   

• Surprisingly, the proportion of students who found directional signs outside the building to be 
enough was significantly lower than all other employment groups (58% for students vs. 82% for 
stay at home/retired, 87% for working and 90% for unemployed/looking for a job) but their 
response about the number of directional signs inside the building was in line with other groups.  

2.5.4 ACCESSIBILITY OF THE BUILDING

Q27. Once you arrived at the address of the polling station, would you say that the building where you voted
was ...
Base: Those who voted at either a polling station, local Elections Canada office or an advance polling
station (n=838)

92%

91%

95%

7%

8%

4%

1%

1%

1%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead (n=323)

Very accessible Somewhat accessible Not very accessible Don't know/ Refusal

Building Accessibility Total 
Voters with 

disability 
(n=65) 

Voters with no 
disability 
(n=771) 

Very accessible 92% 87% 93% 

Somewhat accessible 7% 10% 6% 

Not very accessible 1% 1% 1% 

Don’t know/Refused 0% 1% 0% 
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2.5.5 DIRECTIONAL SIGNS OUTSIDE THE BUILDING

Q29. Would you say that there were enough directional signs outside of the building to help you find the 
entrance of the polling station?
Base: Those who voted at either a polling station, local Elections Canada office or an advance polling 
station (n=838)

84%

84%

85%

10%

13%

7%

5%

3%

9%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead
(n=323)

Yes No Don't know/ Refusal

2.5.6 DIRECTIONAL SIGNS INSIDE THE BUILDING

Q29A. Once inside, were there enough signs to help you find your way to the room where the vote took 
place?
Base: Those who voted at either a polling station, local Elections Canada office or an advance polling 
station (n=838)

95%

94%

98%

3%

4%

1%

2%

2%

1%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead (n=323)

Yes No Don't know/ Refusal
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More than half (55%) of voters either did not see (31%) any signs indicating that the polling station had 
wheelchair access or were unsure and did not give an answer (24%).  

• The proportion of voters who did see such a sign was significantly higher in Yellowhead (56%) as 
compared to those in Whitby–Oshawa (38%).  

• Additionally, people who were born in Canada were more likely to see the wheelchair sign than 
those born outside of Canada (46% vs. 33%, respectively). 

Among those who did indicate seeing the wheelchair signs, nearly three quarters (74%) said the signs 
were very visible. This proportion was pretty consistent across most demographic and behavioral 
categories. 

 

Virtually no one required special assistance to cast their ballot with 99% of voters confirming this. 
Among those with a disability, only 8% of voters indicated the need of special assistance while 92% 
denied the same. Among those very few who required special assistance, half indicated they needed 
help from the polling staff. 

Apart from asking about the required documents, voters were also asked if they brought their voter 
information card to the polling station. Overall, a majority (83%) of voters had brought their VIC to the 
polling station.  

• There were some regional differences noted with 88% of voters in Whitby–Oshawa indicating 
that they brought their VIC to the polling station while only 74% said the same in Yellowhead. 

• The middle aged voters were significantly less likely to bring their VIC to the polling station as 
compared to their younger or older counterparts. 

2.5.7 VISIBILITY OF SIGNAGE FOR WHEELCHAIR

Q30. Did you see any signs indicating that the 
________ had level access for wheelchairs?
Base: Those who voted at either a polling 
station, local Elections Canada office or an 
advance polling station (n=838)

45%31%

24%

Yes No DK/ No answer
74%

20%

2%

4%

Highly visible

Somewhat visible

Not very visible

Don't know/Refusal

% YES

Q30A. How would you rate the visibility of these signs? Were 
they highly visible, somewhat visible or not very visible?
Base: Those who voted at either a polling station, local 
Elections Canada office or an advance polling station 
(n=371)
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• Aboriginal respondents were also significantly less likely to bring their VIC. Only 38% brought it 
compared to 83% of non-aboriginal voters. 

• Voters in the $40,000 to $60,000 income category were more likely than others to bring their 
VIC. Nine in ten respondents (91%) had their VIC with them while around eight in ten 
respondents within the lower (less than $40,000) and higher income ($100,000 and above) 
brackets had theirs (78% and 80%, respectively). 

 

 

 

 

  

2.5.8 BRINGING VOTER INFORMATION CARD

Q31. Did you bring your voter information card with you to the polling station?
Base: Those who received a voter information card but didn’t mention using it as a proof of identity 
(n=838)

83%

88%

74%

16%

12%

24%

1%

2%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead (n=323)

Yes No DK/ No answer
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SECTION 3: VOTING EXPERIENCE AND IDENTIFICATION 
REQUIREMENTS 

This section provides information on the voting experience. It also highlights the convenience factor 
associated with the voting process when voting in person. Specifically, the satisfaction of voters with the 
language in which they were served and the waiting time at the respective voting location is discussed 
along with their perception about overall ease of voting process.  

Note: The results in this section exclude those voters who voted through mail. 

3.1 SATISFACTION WITH VOTING EXPERIENCE 
The overall impression is that the voters were very satisfied with the language of service and found the 
waiting time for voting to be reasonable. All voters in both ridings were served in English and it received 
an overwhelming satisfaction with 99% of voters indicating they were satisfied. The remaining 1% voters 
chose not to respond to this question. 

• Comparing various sub-groups of voters revealed a consistent response to both these service 
aspects with no noticeable difference. 

 

Almost all voters (99%) indicated that the waiting time for voting was reasonable. In Yellowhead, 100% 
of voters indicated the waiting time was reasonable with no exception.  

• This positive response was found to be consistent among all demographic groups with little or 
no difference among sub-group categories. 

3.1.1 LANGUAGE OF 
SERVICE

100%

100%

100%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead
(n=323)

English French Other Don't know/Refusal

Q32. In which language were you served?
Base: Those who voted at either a polling 
station, local Elections Canada office or an 
advance polling station (n=838)

3.1.2 SATISFACTION WITH 
LANGUAGE OF SERVICE 

99%

99%

100%

1%

1%

Yes No Don't know/Refusal

Q32A. Were you satisfied with the language in which you 
were served?
Base: Those who voted at either a polling station, 
local Elections Canada office or an advance polling 
station (n=838)
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Among those few who indicated otherwise, insufficient staff (22%) and long line-ups (19%) were two of 
the most commonly mentioned reasons (Caution: Very small base size (n=11)).  

 

Overall, a wide majority (84%) of voters indicated it was very easy for them to cast their vote. The ease 
of voting was consistent among the two ridings with 84% of Whitby–Oshawa and 85% of the Yellowhead 
voters giving it the highest possible score. 

• Among age categories, the middle aged voters found the voting process to be the easiest with 
significantly higher (89%) proportion of voters giving it the highest possible score against 76% 
young voters and 84% older voters. The lower score among younger age group could be because 
of the lack of familiarity and experience with the voting process. This also explains the lower 
proportion of students who found the voting process to be very easy. 

o This pattern was even more prominent in Yellowhead with only 65% of students giving it 
the highest possible score as compared to 88% of middle aged and older voters. 

• Once again, those voters who noticed the advertisement by Elections Canada found the voting 
process to be very easy (86%) as compared to those who did not (80%).  
 

3.1.3 WAITING TIME FOR VOTING

99%

98%

100%

1%

2%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead
(n=323)

Yes No

Q33. Would you say that the waiting time for voting was 
reasonable?
Base: Those who voted at either a polling station, local Elections 
Canada office or an advance polling station (n=838)

22%

19%

49%

11%

Insufficient staff

Long line-ups

Other

Don't
know/Refusal

Q33A. What was the reason for the delay?
Base: Those who thought the waiting time was not 
reasonable (n=11)

3.1.4 REASON FOR DELAY*

*Caution: Small base size
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The ease of voting and satisfaction with specific service aspects seem to translate well into an overall 
satisfaction with the services provided by the Elections Canada staff. Overall, nine in ten (91%) voters 
indicated that they were very satisfied (highest possible score) with the services provided by the 
Elections Canada staff. Although voters in both ridings were satisfied with Elections Canada’s services, 
Yellowhead scored slightly better on overall satisfaction with 93% voters indicating they were very 
satisfied as compared to 90% voters in Whitby–Oshawa. There were very minor differences among 
various sub-groups on over satisfaction.  

• Among employment categories, those who were unemployed or looking for a job were 
significantly more likely to give the highest possible score on overall satisfaction as compared to 
students (96% vs. 70%, respectively). 

• Voters living in households with annual incomes of less than $40,000 were significantly more 
likely to be very satisfied with services provided by Elections Canada staff as compared to voters 
with household incomes of more than $100,000 (95% vs. 89%, respectively). 

3.1.5 EASE OF VOTING

85%

84%

85%

11%

12%

10%

3%

3%

3%

1%

1%

2%

Overall (n=847)

Whitby–Oshawa 
(n=520)

Yellowhead
(n=327)

Very easy Somewhat easy Somewhat difficult Very difficult

Q13. Thinking about casting your vote , would you say it was very easy, somewhat easy, somewhat difficult or 
very difficult?

Base: Those who voted at either a polling station, local Elections Canada office, an advance polling station 
or by mail (n=847)
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3.2 IDENTIFICATION REQUIREMENTS 

 

Very few (2%) voters said they did not have the required documents when they went to vote. Although 
both ridings were very similar in this respect, the proportion of voters who did not have the documents 
was slightly higher in Yellowhead (3% vs. 1%).  

• All voters who were either a university graduate or completed community college indicated 
having the required documents when they went to vote. 

• Almost all voters who had high school education or less in Yellowhead indicating having all the 
required documents where as 6% did not have the documents in Whitby–Oshawa.  

• All other sub-groups were fairly consistent in their response with no noticeable difference. 

3.1.6 OVERALL SATISFACTION WITH EC’S SERVICES

91%

90%

93%

8%

9%

7%

1%

1%

Overall (n=838)

Whitby–Oshawa 
(n=515)

Yellowhead
(n=323)

Very satisfied Somewhat satisfied Not very satisfied Not at all satisfied

Q35. Overall, how satisfied were you with the services provided by Elections Canada staff when you voted?
Base: Those who voted at either a polling station, local Elections Canada office or an advance polling 
station (n=838)
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An overwhelming majority of respondents used their driver’s license as proof of identity (93%) and 
address. A provincial/territorial ID card that could have also been used to prove both identity and 
address was used by 1% of the voters. Voters from both ridings were very similar in terms of the 
documents used when going to vote.  

Although used by very few voters, other documents presented include Canadian passport (2%), utility 
bill (1%), or health card (1%). While the VIC was not an acceptable piece of ID, except in specific 
locations, 3% indicated having used it. 

• Middle aged respondents (35-54) were the most likely to used their driver’s license (97% 
compared to 90% of youth and 91% of older respondents). 

• Working voters were also significantly more likely to use driver’s license (96%) as compared to 
those unemployed (79%) or student voters (88%).  

• Higher income respondents were also more likely to use their driver’s license. Nearly all (98%) 
respondents with an income of over $100,000 used it, compared to 91% of respondents making 
$60,000 to $100,000, 79% making $40,000 to $60,000 and 81% of respondents with an income 
of less than $40,000. 

3.2.1 IDENTIFICATION DOCUMENTS

Q18. Did you have the required identification documents with you, when you went to vote?
Base: Those who voted at either a polling station or an advance polling station (n=816)

98%

99%

97%

2%

1%

3%

Overall (n=816)

Whitby–Oshawa 
(n=500)

Yellowhead (n=316)

Yes No
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Among the very few (n=12) who did not bring all the required documents with them for voting, nearly 
half (48%) were missing a document to prove their address while close to a quarter (24%) did not have a 
document that had their photo, name and address.  

These respondents were further asked about what they did after realizing that they were missing some 
documents. Again, slightly less than half (46%) indicated that they went back to find missing documents. 
Only a few (8%) of these voters indicated swearing an oath before voting with incomplete documents. 

 

3.2.2 DOCUMENTS USED TO PROVE IDENTITY AND ADDRESS

Q21. Which document did you use to prove your identity and address?
Base: Those who had the required identification documents or went back and found them (n=809)
Responses lower than 1% are not shown

93%

3%

2%

1%

1%

1%

1%

1%

Driver's licence

Voter information card

Canadian passport

Utility bill (telephone, TV, public utilities
commission, hydro, gas or water)

Health card

Provincial/Territorial ID card

Other

Don't know/Refused

3.2.3 MISSING IDENTIFICATION DOCUMENTS

Q19. Which pieces of identification or documentation were you missing?
Base: Those who couldn’t vote because they didn’t have the required documentation (n=12)

48%

24%

14%

6%

20%

Document with your address

Document with your photo, name
and address

No identification pieces

Other (SPECIFY)

Don't know/Refusal
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A majority of voters (83%) confirmed that it was very easy to meet the identification requirements while 
another 13% said it was somewhat easy.  

• Respondents who noticed the advertisement from Elections Canada about the by-elections 
found it easier to meet the identification requirements as compared to those who did not notice 
the advertisement (86% vs. 78%, respectively). 

• Respondents with higher incomes ($60,000 and over) thought it was easier to meet the 
identification requirements than respondents with lower incomes (less than $60,000). 

   

3.2.4 WHEN MISSING DOCUMENTS*

Q20. What did you do about it?
Base: Those who didn’t have the required identification documentation when they went to vote 
(n=12) 

46%

8%

33%

13%

Went back to find missing
documents

Swore an oath with a respondent

Other

Don't know/Refusal

*CAUTION: Very small base size

3.2.5 EASE OF MEETING IDENTIFICATION REQUIREMENTS

Q22. Overall, how easy is it to meet the identification requirements? Would you say that it is...?
Base: Respondents who voted in the by-elections (n=695)

83%

84%

81%

13%

12%

15%

1%

1%

1%

2%

2%

2%

Overall (n=695)

Whitby–Oshawa 
(n=358)

Yellowhead
(n=337)

Very easy Somewhat easy Somewhat difficult Very difficult Don't know/ Refusal
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3.3 PERCEPTION OF FAIRNESS 

Overall, four out of five respondents thought Elections Canada ran the November 17 federal by-
elections very or somewhat fairly, with nearly two thirds (63%) giving the highest possible score. 
Although the positive perception was true about voters from both ridings, voters from Whitby–Oshawa 
had a more positive view – 70% said EC ran the elections very fairly compared to 56% in Yellowhead. 

 

• About half of young respondents gave the highest possible score on fairness of the way by-
elections were conducted. This was significantly lower than both other age groups (65% for 
middle aged and 69% for older voters). 

• The proportion of voters who had a positive perception about fairness of by-elections appears 
to be decreasing with education. 

• Overall, voter participation is significantly linked to the perception of fairness in the elections 
process.  

o Those who voted in these by-elections were twice as likely to give the highest possible 
score on fairness. 

o Respondents who indicated that they would/may have voted if an option was provided 
on Elections Canada website, were also more likely to give the highest possible score on 
fairness as compared to those who said they won’t vote. 

• Sub-groups in both ridings demonstrated similar behaviors with Whitby–Oshawa being more 
positive universally as compared to sub-groups in Yellowhead.  

3.3 FAIRNESS OF ELECTIONS

Q44. Thinking about the November 17 federal by-elections, would you say that Elections Canada ran the 
elections... ?
Base: Respondents aware of the by-elections (n=1,383)

63%

70%

56%

17%

17%

18%

2%

1%

2%

17%

12%

22%

Overall (n=1,383)

Whitby–Oshawa 
(n=719)

Yellowhead
(n=664)

Very fairly Somewhat fairly Somewhat unfairly Very unfairly Don't know/ No opinion
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