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EXECUTIVE SUMMARY 

Elections Canada commissioned Phoenix SPI to conduct a telephone survey with electors 
eligible to vote in the 41st general election held on May 2nd, 2011. The purpose was to 
evaluate their experience, attitudes, and knowledge of various aspects of the electoral 
process. Results will be useful for evaluating and refining Elections Canada’s programs 
and services to the electorate, and to provide information that will help develop the Chief 
Electoral Officer’s recommendations to Parliament.  

Elections Canada provided the questionnaire, largely based on the 2008 version, and 
added questions about polling site accessibility, likeliness for non-voters to vote on-line, 
voting in the 2008 federal general election and at other levels, perception of fairness in the 
conduct of the election and trust in election results.  

Interviews were conducted between May 9th and June 14th, 2011, and averaged 16 
minutes in length. The final sample consists of 3,570 Canadians eligible to vote in the 
general election, and includes 504 youth aged between 18-24 years old and 528 
Aboriginal electors living on and off reserve, including Métis and Inuits. When considering 
the sample as a whole, the results can be considered accurate to within +/- 1.6%, 19 
times out of 20.  
 

Voter Information 

Elections Canada dominated as a source of information about voting and elections 
procedures. The Voter Information Card (VIC) was the vehicle identified most often (66%), 
with smaller numbers identifying an Elections Canada brochure or flyer (8%), and the 
Elections Canada website (3%). Beyond Elections Canada, the most frequently-identified 
sources were television (12%) and newspapers (11%). The VIC remains the top source of 
information on voting procedures across the 2006, 2008, and 2011 general elections.  
 
The large majority of electors (91%) recalled receiving the VIC and nearly everyone 
described the information on it as accurate. These results reflect a slight increase in 
elector recall of receiving the VIC over both the 2008 and 2006 (89% each) general 
elections. Among respondents who did not recall receiving the VIC, the largest proportion 
(63%) took no particular action to find out if they were registered: 34% said they did 
nothing, 24% waited to find out at the polling station and another 5% simply assumed that 
they were registered. The large majority of voters (83%) brought their VIC with them when 
they went to vote. This proportion is unchanged since the 2008 election. 
 
Virtually all eligible voters (98%) reported being aware of the May 2011 general election 
(compared to 99% in 2008). A sizeable minority of them (40%) said they noticed an ad 
from Elections Canada about the general election. Among them, approximately half (51%) 
recalled an ad on television, 40% in the newspaper, and 17% on the radio. Those who 
recalled an ad were most likely to remember it mentioning the election date (20%) and 
reminding/enticing people to vote (18%). A much smaller proportion (15%) recalled the 
slogan “Vote! Shape your world” when asked about it. One-third (34%) recalled receiving 
a brochure from Elections Canada by mail, which reflects a decrease compared to 2008, 
when just under half (48%) recalled the brochure.  
 
Relatively few eligible electors aware of the election (6%) said there was information 
about the voting process that they did not have and would have been useful to them 
before going to vote. The most common needs were for more information about the 
candidates and on voter ID requirements. 
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Voting Behaviours 

In total, 84% reported having voted in the election,1 mostly at a polling station on election 
day (80%). This result reflects an increase in reported voter turnout since the 2008 
general election (73%), but is not as high as in 2006 (87%). A smaller proportion of voters 
voted at a polling station on election day in 2011 (80%) than in 2008 (87%). Conversely, 
2011 saw an increase in the proportion of voters who voted at the advance polls (17% vs. 
11%).   
 
There are clear relationships between the likelihood of having voted in the May 2011 
federal election and having voted in other elections, including the last federal election in 
2008, the last provincial election, and the last municipal election. A majority of electors 
(57%) reported having voted in all four of these elections. Regarding occasional voters, 
29% reported voting in some elections but not others, and 35% reported not voting in 
some elections but not others. Only 4% could be qualified as recurrent non-voters in that 
they explicitly stated they did not vote in any of the elections.  
 
In terms of reasons for not voting, non-voters were most likely to point to everyday life 
issues2 (60%) to explain why they did not vote. Compared to the 2008 general election, 
there is a slight increase in citing everyday life issues as the main reason for not voting 
(56% vs. 60%). For the first time in 2011, the survey asked non-voters if they would have 
voted had it been possible to do so on-line. A majority of non-voters (57%) said they 
would have voted, with an additional 9% saying they might have voted had this option 
been available. Most of the suggestions made to encourage non-voters to vote were 
focused on political issues (24%) and issues related to the electoral process3 (21%). 
 

Voter ID 

Nearly all respondents (97%) said they were aware prior to the election that voters must 
present proof of identity in order to vote in federal elections. Fewer (89%) were aware that 
voters must present proof of address. This reflects an increase in awareness of the 
identification requirements since 2008, when 94% were aware prior to the election of the 
need to prove their identity and 85% were aware of the need to prove their address.   
 
The most important sources of information about these requirements are the VIC (41%) 
and experience/prior knowledge (36%). Since 2008, there has been a marked increase in 
the proportion of electors who identified the VIC (41% vs. 27%) and experience/prior 
knowledge (36% vs. 6% in 2008) as their source of information about the voter 
identification requirements. Conversely, there has been a decline since 2008 in those who 
identified mainstream media sources, including television (15% vs. 32%), radio (10% vs. 
22%), and newspaper (9% vs. 22%). There has also been a decline in those identifying 
the EC brochure/householder/reminder card (5% vs. 14%). Virtually everyone who voted 
(97%) said it was easy to meet the identification requirements, a proportion almost 
identical to 2008 (98%).  
 
Since 2008, attitudes towards voters having to prove their identity at the polls have 
remained relatively stable (96% held positive attitudes in 2011 vs. 94% in 2008). The 

                                                
1
 When interpreting these results, it is important to keep in mind that 1) non-voters are more likely 

to refuse answering surveys about elections, and 2) the ‘social desirability’ factor leads to over-
reporting of voting behaviour. Official turnout for the May 2011 federal election was 61.1%. 
2
 Includes reasons such as travelling, work/school schedule, being too busy, lack of information, 

health/illness/injury, family obligations, forgetting and transportation-related reasons. 
3
 Includes online voting, increased accessibility and information on polling dates and locations. 
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same can be said about the proof of address (from 88% to 91%). Criticism of these 
requirements tended to focus on the need to prove one’s address.  
 
Virtually all voters who voted at polling stations (99%) said they had the required 
identification documents with them when they went to vote. This is very similar to 2008, 
when 98% of voters reported bringing the required identification with them. The vast 
majority of these voters said they used their driver’s license for this purpose. The only 
other types of documents identified with any frequency were a health card (16%) and a 
VIC (14%).  
 
In this regard, the 2011 general election saw an increase in electors saying they brought 
their VIC with them to the polls to prove their identity and address (3% in 2008 vs. 14% in 
2011). During the 2011 general election, Elections Canada used a new procedure in 
certain target locations4, initially tested during the 2010 by-elections, by which the VIC 
was accepted, along with another document, to prove one’s address. This new procedure, 
however, does not account for the increase. In fact, most electors (91%) who reported 
using their VIC as ID did so in conjunction with another piece of ID that was sufficient by 
itself, thus rendering the use of the VIC superfluous. Looking at electors’ residential 
circumstances, only two can be said to have taken advantage of the VIC as ID 
procedures. Overall, very few (n=16) reported using their VIC by itself, which represents 
an incorrect use of the VIC. 

 

Convenience and Accessibility  

By a wide margin, most voters (80%) said they went to vote from their home. As well, 
almost everyone felt that the distance to the voting location was convenient for them 
(97%) and that they had no difficulty reaching it (98%). These results are similar to both 
the 2006 and 2008 election campaigns, where 96% said that the polling station they used 
was a convenient distance for them, and 98% reported no problems in finding it.5 
 
There was widespread satisfaction with various aspects of the voting process. This 
includes perceptions that the waiting time at the polling station was reasonable (97%), that 
the building where they voted was accessible (98%), and that there was sufficient signage 
both inside (95%) and outside (82%) to direct them, as well as satisfaction with the 
language in which they were served (99%). Unchanged from 2008, 99% of voters said 
that casting their vote had been an easy process.  
 
Of note is that electors with a disability were slightly less likely to say that the building 
where they voted was accessible (96% vs. 99% among others). 
 

Satisfaction and Trust  

Perceptions of Elections Canada were also very positive. There was near-unanimous 
satisfaction with the service provided by Elections Canada Staff (98%), a proportion that 
has remained unchanged since 2008, and 90% felt that Elections Canada ran the election 
fairly (65% saying very fairly) while 3% had a negative view on this. Lastly, the large 
majority (87%) also expressed high levels of trust in the accuracy of election results in 
their riding. 

                                                
4
 Long-term care facilities, seniors’ residences, student residences on campus and First Nations 

reserves. 
5
 In 2006 and 2008 the question asked about “finding” the polling station; in 2011 it addressed 

“reaching” the polling station.  
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Focus on Youth 

Sixty-nine percent of youth electors said they voted in the 2011 general election, an 
increase from the 63% who reported doing so for the 2008 general election and roughly 
comparable to 70% in 2006. As is the case with the general population, youth increasingly 
cited everyday life issues as the main reason they did not vote (61% in 2011 vs. 50% in 
2008), while mentioning electoral process issues less often (9% vs. 16% in 2008). Youth 
were more likely to say they would have voted had it been possible to do so online (67% 
vs. 57% in the overall population). The top suggestion offered to encourage youth to vote 
in elections was to advertise in schools/on campus (19%), followed closely by focusing on 
issues important to youth (17%). Youth were more likely than members of the general 
population to learn about the election, voting procedures, and identification requirements 
through word of mouth and the Internet.  
 
At the polls, youth were no more or less likely than the general population to have had the 
required identification documents with them, but they were less likely to consider these 
requirements very easy to meet (74% vs. 83% in the overall population). These findings 
are similar to 2008. As is the case with the general population, in 2011, youth were more 
likely to cite their VIC as a document brought for identification purposes (10% vs. 3% in 
2008). 
 

Focus on Aboriginal Canadians 

Sixty-seven percent of Aboriginal respondents reported voting in the 2011 general 
election. This is an increase over the federal elections of 2006 (64%) and 2008 (54%). 
Aboriginal Canadians were less likely to report awareness of the 2011 election (89% vs. 
98% of the population at large). Similar to the general population, Aboriginals increasingly 
cited everyday life issues as the main reason they did not vote (55% in 2011 vs. 45% in 
2008). Conversely, they mentioned electoral process issues less often (6% in 2011 vs. 
18% in 2008), while political issues remained essentially the same in prominence (36% in 
2011 vs. 35% in 2008).  Suggestions for encouraging Aboriginal people to vote in federal 
elections include more education or information about the voting process, more 
campaigning or information from candidates directed to Aboriginal Canadians, better 
communication with Aboriginal Canadians, providing information in their native language, 
and better treatment of Aboriginals and Aboriginal issues.  
 
Aboriginals were less likely than the general population to have brought their VIC to the 
polls with them (69% vs. 83%) and to have had the required identification documents with 
them when they went to vote (94% vs. 99%). They were slightly less likely than the 
general population to think that meeting ID requirements was easy (95% vs. 97%) and, in 
particular, less likely to consider it very easy (73% vs. 83%). Also, proportionally more 
Aboriginal respondents found meeting the proof of ID requirements easy compared with 
2008 (95% vs. 89%). As is the case with the general population, Aboriginal voters were 
more likely to say that they brought their VIC as an identification document in 2011 than in 
2008 (12% vs. 2%). Amongst Aboriginals, a greater proportion found the distance to their 
polling station convenient in 2011 than in 2008 (95% vs. 89%).  
 
The likelihood of reporting having voted in the 2011 election did not differ significantly 
between Aboriginal electors living on a reserve from those living off a reserve (65% vs. 
69% respectively). Aboriginal electors living off a reserve, however, were more likely to 
report having voted in their last provincial election (69% vs. 58% living on a reserve). They 
were also more likely to trust the accuracy of election results in their riding (73% vs. 58% 



Survey on the 41st General Election 

Phoenix Strategic Perspectives Inc.                                                                               vi 

living on a reserve), and to report following the campaign closely (63% vs. 51% living on a 
reserve). Interestingly, Aboriginals living on a reserve were more likely than those living off 
a reserve to say that their address was correct on their VIC (99% vs. 94%).  
  

Key Implications 

In terms of going forward, the results point toward a few areas that Elections Canada may 
wish to focus on. One such area would be what seems like a growing confusion over the 
purpose and use of the VIC with regards to identification, which Elections Canada may 
seek to correct. Fourteen percent of electors reported having used their VIC as a means 
of identification at the polls, an increase from just 3% in 2008. Since the majority of these 
respondents did not qualify for using their VIC as ID and most also reported having 
presented another identification document that, by itself, sufficed to meet the identification 
requirements, the likeliest explanation is that electors believe that their VIC is used for 
identification purposes on account of their having presented it.  
 
Another area of interest is certainly the difficulties Aboriginal Canadians experience with 
meeting the voter identification requirements. Aboriginal Canadians tended to encounter 
more problems in this area than did other Canadians, being less aware of the 
requirements, less positive in their views of the requirements, less likely to have had 
required documents with them when they went to vote, and less likely to consider meeting 
the requirements as easy or very easy. While Aboriginal Canadians were more likely than 
they were in 2008 to find it easy to meet the identification requirements, a discrepancy 
remains between this subgroup and the general population.  
 
The results also indicate increased support for online voting, with a majority of non-voters 
(57%) saying they would have voted had it been possible to do so over the Internet using 
the Elections Canada Web site, and an additional 9% saying they might have voted had 
this option been available. In short, there appears to be interest in online voting among 
non-voters, even though the absence of this option was not a primary reason for not 
voting. Since the majority of non-voters pointed to everyday life issues (60%) to explain 
why they did not vote, Elections Canada may wish to explore the potential for online 
voting as a means of rendering the voting process more convenient, thus addressing 
these barriers. Online voting may prove particularly effective amongst youth, who, despite 
evidence of lesser political engagement, are more likely than the general population to say 
they would have voted had it been possible to do so online (67% vs. 57%). More 
technologically engaged than the general population, they are also more likely to discuss 
politics online (39% vs. 18%). These results suggest that adjustments to the medium of 
political engagement could increase youth involvement. 
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INTRODUCTION 

Phoenix Strategic Perspectives Inc. was commissioned by Elections Canada to conduct a 
survey of electors eligible to vote in the 2011 federal general election.  
 

Background and Objectives 

Elections Canada, an independent, non-partisan agency that reports directly to 
Parliament, is responsible for monitoring and conducting federal elections in Canada. As 
part of its evaluation program, the Agency wanted to conduct a survey of electors 
following the 2011 federal general election. The evaluation is designed to assess 
Elections Canada’s performance in conducting elections, measure the impacts of recent 
changes to the electoral framework, and identify areas for improvement.6 The purpose of 
the survey with electors is to evaluate their opinions, experience, attitudes, and knowledge 
of the Agency’s services and various aspects of the electoral process.  
 
More specifically, surveyed Canadians were consulted on the following issues: 

• Ease of vote; 
• Satisfaction with the registration and voting processes, including services at the 

polls;  
• Attitudes towards the voter identification requirements and ability to meet them; 
• Participation rates and reasons for non-voting; and  
• Level of penetration of the various communication products and the level of 

retention of the information conveyed through the products. 
 
The results will be used to assist in evaluating and refining Elections Canada’s programs 
and services to the electorate, and to provide information that will help develop the Chief 
Electoral Officer’s recommendations to Parliament. 
 

Research Design 

A telephone survey was conducted with a random stratified sample of 3,570 Canadian 
electors7 (i.e. Canadian citizens of at least 18 years of age on May 2nd, 2011). In order to 
meet Elections Canada’s desire to examine the views of Canadian electors in general 
(voters and non-voters), as well as the views of specific subgroups, regionally 
disproportionate samples for each of the following target populations were included: 
 

• Canadians from the general population; 
• Youth aged 18-24; and 
• Aboriginal Canadians living on and off reserve, including Inuit and Métis electors 

 
The following specifications applied to the survey: 

• Based on a survey of 3,570 Canadians in total, the overall results can be considered 
accurate to within +/- 1.6%, 19 times out of 20.  

• A total of 504 interviews were completed with youth electors, aged 18-24. Based on a 
sample of this size, the findings for the youth sample can be considered accurate to 
within +/- 4.4%, 19 times out of 20. 

                                                
6
 Election Canada’s Report on the Evaluations of the 41

st
 General Election summarizes the findings 

from the various studies which gathered data for the evaluation of the 41
st
 federal general election. 

7
 The general population, youth 18-24 and Aboriginal electors represent three different strata. 
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• A total of 528 interviews were completed with Aboriginal Canadian electors, divided 
approximately equally between ones living on reserve (n=207) and ones living off 
reserve (n=233). Based on a sample of this size, the findings for the Aboriginal sample 
would be accurate to within +/- 4.3%, 19 times out of 20. 

• The fieldwork was conducted May 9th-June14th, 2011.  

• Data collection for this project was accomplished using random digit dialling (RDD). 

• All interviewing was conducted in the respondent’s official language of choice and 
averaged 16 minutes in length. 

• Elections Canada provided a questionnaire largely based on what had been 
developed for the 2008 general election and following by-elections. New subjects 
covered in 2011 included polling site accessibility, likeliness for non-voters to vote on-
line, voting in the previous federal general election and at other levels, as well as trust 
in election results and fairness in the conduct of the election. Phoenix reviewed the 
questionnaire and provided comments in writing.  

 
For a complete overview of the methodology used in this research, please refer to the 
methodology note included under separate cover. 
 
 
Note to Readers 

• For editorial purposes, the terms ‘electors,’ ‘eligible voters’ and ‘respondents’ are 
used interchangeably to denote survey participants. In other cases, it is mentioned 
that the responses apply only to a specific sub-groups e.g. voters, electors who 
were aware of the election, etc.  

• The number of respondents who answered certain questions or answered in a 
certain way is provided. The following method is used to denote this: n=100, which 
means the number of respondents, in this instance, is 100. The number of 
respondents changes throughout the report because questions were often asked 
of sub-samples of the survey population. Accordingly, readers should be aware of 
this and exercise caution when interpreting results based on smaller numbers of 
respondents. 

• Some of the graphs do not total up to 100% due to rounding.  

• Demographic and other subgroup differences are identified in the report. The text 
describing these differences appears in sections titled “Sociodemographic 
Differences” identified with shaded boxes for easy identification8. Only subgroup 
differences that are statistically significant or are part of pattern or trend are 
reported. In reporting statistically significant differences and trends, “correlation” 
and “relationship” are both used to describe trends in subgroup differences that 
are supported by statistical analysis. 

 
 

                                                
8
 In the HTML version published on Elections Canada’s website (www.elections.ca), these boxes 

are delineated by a hidden tag inserted before, labelled “Beginning of box” and one inserted after, 
labelled “End of box” in order to enhance accessibility of the document. 
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AWARENESS OF GENERAL ELECTION 

This section reports on awareness of the May 2nd, 2011 federal election among eligible 
voters, including the sources from which they recall hearing about the election. 
 

Widespread Awareness of Election 

Virtually all eligible voters (98%) 
reported being aware of the federal 
election that took place on May 2nd, 
2011.  
 
These results are similar to 2008, 
when 99% were aware of the 2011 
general election.  
 
In 2011, youth reported slightly 
lower awareness levels (94%), 
while Aboriginal Canadians 
reported the lowest levels (89%). 
 
 
 
 

Sociodemographic differences 
 
The likelihood of being aware of the 2011 federal election was lowest amongst: 

• Unemployed electors (94% vs. 98-99% of others). 

• Those who are not interested in politics (94% vs. 99% of those who are 

interested). 

• Those who did not follow the election closely (94% vs. 100% of those who did). 

  

Mainstream Media – Top Sources for Learning About Election 

Respondents were most 
likely to recall hearing about 
the federal election through 
the mainstream media. 
Television was, by far, the 
most frequently-identified 
source (81%), followed at a 
distance by newspapers 
(50%) and radio (42%). All 
other sources were identified 
much less often. These 
include word of mouth (16%), 
online/Internet sources other 
than Elections Canada 
(13%), candidates and 
political party election signs 
(7%), and Elections Canada. 

Source of Knowledge About Election

Base: n=3476; those aware of election; up to 3 

responses accepted

DK/NR=1%

4%

2%

2%

2%

3%

4%

7%

13%

16%

42%

50%

81%

Other

Signs/posters/billboards

Media (general)

Internet: EC website

EC householder

Voter Information Card

Candidates and parties' election signs

Internet: Non-EC websites

Word of mouth

Radio

Newspaper

Television

Q2: From which sources do you recall hearing about the election?

Survey of Electors at the 41st General Election, 2011

Awareness of Election

Base: All respondents

Q1: Did you know that a federal election took place on May 2nd?

89%

94%

98%

Aboriginal 

(n=528)

Youth 

(n=504)

Total 

(n=3570)

Survey of Electors at the 41st General Election, 2011
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Elections Canada sources included the Voter Information Card received in the mail (4%), 
the householder received in the mail (3%), and the Elections Canada website (2%).  
 
Sources mentioned by small numbers (2%) include the media in general, and 
signs/posters/billboards. Included in the ‘other’ category are telephone calls (unspecified), 
mail (unspecified), and brochures/flyers (unspecified). 
 
Youth and Aboriginals were both less likely than the rest of the population to hear about 
the election through mainstream media—television (72% each vs. 81% overall), 
newspapers (35-36% vs. 50%), and radio (27-32% vs. 42%). Youth, however, were more 
likely than the general population to hear about it through word of mouth (35% vs. 16%) 
and non-Elections Canada websites (18% vs. 13%).  
 

Sociodemographic differences 
 
The following subgroup differences were evident: 

• Students were least likely to hear about the election through television (66% vs. 

77-84% of others). Conversely, they were the most likely to do so through word of 

mouth and non-Elections Canada websites (24% vs. 6-15% of others).  

• Unemployed electors were least likely to learn of the election through newspapers 

(31% vs. 39-56% of others), and most likely to do so through candidates and 

parties’ election signs (13% vs. 6-7% of others).  

• Employed electors were most likely to learn of the election through the radio (47% 

vs. 24-36% of others).  

• Electors with university degrees were more likely than those with lower levels of 

education to learn of the election through newspapers (60% vs. 41-48%). 

Conversely, those with high school or less were least likely to do so.  

• Electors who have completed some university education were the most likely to 

learn of the election through word of mouth (29% vs. 14-16% of others). 

• Electors under 45 were more likely than older electors to learn of the election 

through non-Elections Canada websites (18% vs. 3-11%). 

• Electors with the lowest household incomes (less than $40,000) were least likely 

to learn of the election through each of the following: 

o Newspapers (39% vs. 50-59% of others).  

o Radio (34% vs. 43-48% of others). 

o Non-Elections Canada websites (9% vs. 13-17% of others). 

• Francophones were more likely than Anglophones to learn of the election through 

television (88% vs. 78%).  Conversely, Anglophones were more likely to do so 

through radio (44% vs. 37%) and word of mouth (17% vs. 12%).  

• Women were more likely than men to learn about the election through word of 

mouth (19% vs. 13%).  

• Those who are interested in politics were more likely than those who are not to 

learn about the election from newspapers (54% vs. 34%), radio (43% vs. 37%), 

and non-Elections Canada websites (14% vs. 7%). Those who are not interested 

in politics were more likely to do so through word of mouth (20% vs. 15%).  
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• Those who followed the campaign closely were more likely than those who did not 

to learn about the campaign through newspapers (54% vs. 36%) and radio (44% 

vs. 37%). Those who did not follow it closely were slightly more likely to learn of it 

through word of mouth (19% vs. 15%).  
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VOTER INFORMATION 

This section explores the sources through which voters receive information about the 
election and the voting process. Questions in this section were addressed to all electors 
aware of the May 2011 federal election.  
 

Main Source of Information on Voting Procedures – VIC 

All those who said they were aware of the May 2011 federal election were asked to 
identify where they obtained information on voting procedures for this election (i.e. when 
and where to vote and how to prove their identity and address before voting). The Voter 
Information Card was identified most often and by a considerable margin, with two-thirds 
(66%) mentioning it. Nearly one in ten (8%) mentioned a brochure or flyer received from 
Elections Canada (multiple responses accepted), and 3% mentioned the Elections 
Canada website.  
 
Following this, respondents were most likely to identify television (12%) and newspapers 
(11%). Other sources mentioned include personal experience or prior knowledge (9%), 
radio (8%), friends/family/parents (7%), and non-Elections Canada Internet sources (2%). 
A host of other sources of information were identified by small numbers (2% or less), 
including word of mouth, unspecified pamphlets and brochures, work/school, signs/ 
posters/billboards, and revising agents, amongst others.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Aboriginal and youth electors were much less likely than the general population to identify 
the Voter Information Card as the way they learned about voting procedures (41/43% vs. 
66%). Conversely, they were more likely to identify friends, family, and parents: 12% of 
Aboriginals and 35% of youth, as opposed to only 7% of the general population. 
Aboriginals were also more likely to identify television (17% vs. 12% of the general 
population), while youth were more likely to mention the Internet, both Elections Canada’s 
Web site (8% vs. 3%) and other Web sites (6% vs. 2%).  
 
 

Sources of Information on Voting Procedures

Base: n=3476; those aware of election

Up to 3 answers accepted; DK/NR=3%

11%

2%

3%

7%

8%

8%

9%

11%

12%

66%

Other

Internet: Other websites

Internet: EC website

Friends/family/parents

EC brochure/householder/reminder card

Radio

Personal experience/prior knowledge

Newspapers

Television

Voter Information Card

Q48: Where did you get the information on voting procedures for this election? By that I 

mean, when and where to vote and how to prove your identity and address before voting.
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Sociodemographic differences 
 
The likelihood of getting information on voting procedures from the Voter Information 
Card was lower amongst: 

• Electors born outside Canada (58% vs. 68% born in Canada). 

• Students (51%), followed by the unemployed (55% vs. 66-68% of others). 

• Electors with high school education or less (57%), followed by those with some 

university (64% vs. 70-72% of others). 

• Electors with household incomes less than $40,000 (60% vs. 68-71% of others). 

• Anglophones (64% vs. 74% of Francophones). 

• Men (63% vs. 70% of women). 

• Electors who are not interested in politics (57% vs. 69% of those who are 

interested). 

• Electors who did not follow the campaign closely (57% vs. 70% who did). 

• Those who said they did not vote (45% vs. 70% of those who said they did). 

Students were the most likely to cite friends/family/parents (29% vs. 3-14% of others) and 
the Elections Canada Web site (21% vs. 1-4%).  
 
 
The Voter Information Card 
remains the most frequently-
cited source of information on 
voting procedures across the 
2006, 2008, and 2011 general 
elections. In 2011, a greater 
proportion of electors 
mentioned it than in 2008 
(66% in 2011 vs. 61% in 
2008), raising it again to the 
same proportion as in 2006 
(66%).  
 
 
 
 
 
 
Personal experience gained in prominence as a source of information on voting 
procedures (9% in 2011 vs. 3% in 2008; 1% in 2006). Television, newspapers, and radio 
declined in prominence since 2008, but still remain more frequently-cited than in 2006.  

Sources of Information on Voting Procedures (Over Time)

Q48: Where did you get the information on voting procedures for this election? By that I 

mean, when and where to vote and how to prove your identity and address before voting.

2006 2008 2011

Voter Information Card 66% 61% 66%

Television 10% 19% 12%

Newspapers 9% 19% 11%

Personal Experience 1% 3% 9%

EC brochure -- 10% 8%

Radio 4% 12% 8%

Friends/Family Parents 7% 8% 7%

Survey of Electors at the 41st General Election, 2011



Survey on the 41st General Election 

Phoenix Strategic Perspectives Inc.                                                                               8 

Strong Minority Recall EC Advertisement 

Four in ten (40%) said they 
noticed an advertisement from 
Elections Canada about the 
general election, whereas half 
did not remember any such 
advertisement. Nearly one in 
ten (9%) did not know or did not 
respond.9  
 

 

 

 
 
 
 
 

Sociodemographic differences 
 
The likelihood of reporting having noticed an ad from Elections Canada during the 
campaign was higher amongst: 

• Electors 65 and over (48% vs. 36-41% of younger electors). 

• Anglophones (42% vs. 33% of Francophones). 

• Women (44% vs. 37% of men). 

• Electors who are interested in politics (43% vs. 26% who are not). 

• Electors who followed the campaign closely (45% vs. 26% who did not). 

• Those who said they voted (42% vs. 31% who said they did not).  

 

Most Recall Advertisement from Mass Media 

Mass media sources were identified most often as the medium through which those who 
recalled the Elections Canada advertisement saw or heard it. Approximately half (51%) 
recalled the ad on television, 40% in the newspaper, and 17% on the radio.  
 
Less than one in ten identified brochures or pamphlets received in the mail (8%) or 
signs/posters/billboards (8%). Relatively few (4%) recalled the ad online. Other specified 
locations, identified by less than 2% each, include the telephone, word of mouth, 
family/friends, and candidates. 
 

                                                
9
 It is not possible to compare the 2011 findings with previous studies because the measurement 

approach has changed in 2011. In previous studies, awareness of an Elections Canada ad has 
been measured separately for television, radio and newspapers ads. In 2011, respondents were 
asked globally if they had noticed an Elections Canada ad during the campaign, and if so, where.  

Recall of EC Advertisement About Election

Base: n=3476; those aware of election;

Due to rounding, numbers may not sum to 100%

Q49: Did you notice an advertisement from Elections Canada about the general election?
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Youth were more likely than the general population to recall the Elections Canada ad on 
television (62% vs. 51%) and less likely to recall it from newspapers (11% vs. 40%). 
Aboriginals did not differ significantly from the general population. 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

Sociodemographic differences 
 
The likelihood of noticing the ad on television was higher amongst: 

• Electors born in Canada (53% vs. 43% born outside of Canada). 

• Students (60% vs. 51-53% of others). 

• Francophones (70% vs. 47% of Anglophones). 

• Men (55% vs. 47% of women). 

• Electors who did not follow the campaign closely (67% vs. 48% who did). 

• Those who said they did not vote (65% vs. 50% who said they did).  

The likelihood of noticing the ad in the newspaper was higher amongst: 

• Electors born outside of Canada (52% vs. 39% born in Canada). 

• Electors staying at home full-time (52% vs. 13-37% of others). 

• Anglophones (45% vs. 22% of Francophones). 

• Electors who are interested in politics (42% vs. 30% who are not interested). 

• Electors who followed the campaign closely (44% vs. 22% who did not). 

• Those who said they did vote (43% vs. 23% who said they did not vote).  

 

Location of Recalled EC Advertisement 

Base: n=1470; those who recalled EC 

advertisement; up to 3 responses accepted

DK/NR=2%

Q50: Where did you notice it?
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Election Date, Reminder to Vote – Top Messages Recalled from Advertisement 

Of those who recalled having noticed an advertisement from Elections Canada during the 
campaign, 20% recalled it mentioning the election date (for regular and advance polls). 
Remembered with nearly as much frequency (18%) was a reminder/enticement to vote.  
 
Following this, roughly one in ten recalled the advertisement specifying that voters must 
prove their identity and/or address (11%), or where to go to vote (10%). Smaller numbers 
identified the ad mentioning aspects of the voting process (4%), voting hours (including for 
advance polls) (4%), general election information (3%), information on candidates/parties 
(3%), and special voting rules (2%). Identified as “other” are elements remembered by 
less than 2%, including a 
telephone number, the 
website, information on 
voting at the local 
Elections Canada office, 
and the option to vote by 
mail.  
 
Nearly a quarter (23%) 
of those who said they 
recalled an 
advertisement from 
Elections Canada during 
the campaign did not 
identify any particular 
message of the ad that 
they could recall. 
 
 
 

Sociodemographic differences 
 
The likelihood of being unable to recall what the ad talked about was highest amongst 
those not interested in politics (35% vs. 22% who are interested), those who did not 
follow the campaign closely (30% vs. 21% who did), and those with high school 
education or less (30% vs. 16-23%).  

 

Substance of Recalled EC Advertisement 

Base: n=1470; those who recalled EC 

advertisement; up to 3 responses accepted

Q51: What did it talk about?
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Most Unaware of Elections Canada Slogan, “Vote! Shape your World” 

Approximately three-quarters (76%) 
of those aware of the election had 
not heard or seen the slogan, “Vote! 
Shape your world”. Conversely, 15% 
reported being aware of the slogan, 
while 9% were unsure. 
 
Youth were more likely than the 
general population to recall the 
slogan (24% vs. 15%), while 
Aboriginals were more likely to say 
they had not heard or seen the 
slogan (82% vs. 76%). 
 
 
 
 
 

Sociodemographic differences 
 
The likelihood of having heard or seen the slogan “Vote! Shape your world” was higher 
amongst: 

• Students (24% vs. 13-19% of others). 

• Electors with high school education or less (18% vs. 13-14% of others). 

• Electors with household incomes under $40,000 (19% vs. 12-16% with higher 

incomes). 

• Francophones (20% vs. 13% of Anglophones). 

 

Most Recall Slogan from Mass Media 

Of those who said they had seen or heard the slogan, “Vote! Shape Your World”, most did 
so through mass media. More than half said they noticed the slogan on television (52%), 
18% identified radio, and 
15% mentioned 
newspapers. 
 
Beyond the mass media, 
13% identified 
signs/posters/billboards, 
while smaller numbers said 
they noticed the slogan 
online (5%), in 
brochures/pamphlets in the 
mail (3%), and through 
word of mouth (2%). Other 
mediums, identified by less 
than 2%, include ads in 
general, campaign ads, 
and magazines.  

Awareness of Slogan, “Vote! Shape your World”

Base: n=3476; those aware of election;

Q52: Did you hear or see the slogan, “Vote! Shape your world”? 

Survey of Electors at the 41st General Election, 2011

Medium of Recalled EC Slogan

Base: n=502; those who recalled slogan; multiple 

responses accepted

Q53: Where did you see or hear it?
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Sociodemographic differences 
 
The likelihood of hearing or seeing the slogan on television was higher amongst electors 
born in Canada (54% vs. 39% born outside Canada) and Francophones (64% vs. 46% of 
Anglophones). 

The likelihood of seeing the slogan in the newspaper was higher among: 

• Elector 65 and over (22%) and 45-64 (19% vs. 8-12% of younger groups). 

• Electors with a university degree (23% vs. 10-15% of others). 

• Men (20% vs. 11% of women). 

• Electors who are interested in politics (18% vs. 5% who are not). 

• Those who said they voted (17% vs. 7% who said they did not vote).  

• Electors who followed the campaign closely (17% vs. 9% who did not). 

 

Recall of EC Brochure 

About half (53%) of those who were 
aware of the election did not recall 
having received, by mail, a brochure 
from Elections Canada during the 
campaign. Conversely, just over one-
third (34%) did recall the brochure, 
while 12% were uncertain. 
 
Aboriginal electors were more likely 
than the general population to 
remember receiving the brochure (46% 
vs. 34%), while youth were more likely 
to not recall the brochure (61% vs. 
53%).  
 

Sociodemographic differences 
 
The likelihood of recalling the Elections Canada brochure was higher amongst: 

• Electors 65 and over (45%), followed by those aged 45-64 (37% vs. 27-30% of 
younger groups). 

• Electors who stay at home full-time (43%), followed by those who are unemployed 
(40% vs. 32-32% of others). 

• Electors with a disability (43% vs. 34% of others). 

• Electors with high school education or less (42% vs. 28-34% of those more 
educated). 

• Electors with household incomes less than $60,000 (39/40% vs. 27-32% of those 
with larger incomes). 

• Electors living in rural locations (38% vs. 33% living in urban locations). 

• Those who followed the campaign closely (36% vs. 30% who did not). 
 

Recall of EC Brochure

Base: n=3476; those aware of election;

Due to rounding, numbers may not sum to 100%

Q56: During the campaign, do you recall receiving by mail a brochure from Elections 

Canada?
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These results indicate a decrease 
in elector recall of the Elections 
Canada brochure compared to 
2008, when just under half (48%) 
recalled the brochure.10  
 
 

 

 

 

 

 

 

Main Information Recalled from Brochure – ID/Address Requirements, Election Date 

All electors who recalled receiving the Elections Canada brochure were asked to identify 
what the brochure talked about. The largest number, by far, indicated that they could not 
recall anything specific in terms of the brochure’s content (51%). In terms of recalled 
content, 16% said the brochure provided information on where to vote, 15% identified the 
identification and address requirements associated with voting, 13% said it provided the 
date of the election, and 12% said it offered a reminder/enticement to vote.  
 
Aboriginal electors were less likely than the general population to have noticed the 
information about the voter ID requirements (7% vs. 15%).  
 
Less than one in ten said the brochure provided information on the voting process (9%), 
and voting hours (6%).  A range of other items were recalled by relatively small numbers 
and are presented in the graph below. Other items recalled from the brochure by less than 
2% include information 
about a democratic right to 
vote, how to get assistance 
getting to the polls, and the 
accessibility of English and 
French-language service.  
 
That a small proportion (4%) 
thought the brochure 
included information on 
candidates/parties suggests 
that some respondents 
confused the Elections 
Canada brochure with 
campaign material put out 
by political parties or 
candidates.  
 
 

                                                
10

 In 2008, recall was measured as either aided or unaided; 48% represents the combination of 
unaided and aided recall. 

Recall of EC Brochure (Over Time)

Q56: During the campaign, do you recall receiving by mail a brochure from Elections 

Canada?

Survey of Electors at the 41st General Election, 2011

Substance of Recalled EC Brochure 

Base: n=1219; those who recalled receiving 

brochure; up to 3 responses accepted

Q57: From your recollection, what did this brochure talk about?
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Sociodemographic differences 
 
The likelihood of being unable to recall any substantive aspect of the brochure was 
higher amongst: 

• Electors with high school education or less (58% vs. 44-50% of others). 

• Francophones (61% vs. 46% of Anglophones). 

• Electors who are not interested in politics (62% vs. 47% who are interested). 

• Electors who followed the campaign closely (62% vs. 46% who did not). 

• Those who said they did not vote (63% vs. 49% who said they did vote).  

 

Limited Need for Additional Information 

Relatively few eligible electors aware of the election (6%) said that there was information 
about the voting process that they did not have and would have been useful to them 
before going to vote. Information of this nature included more information on candidates, 
the need for voters to prove their ID/address when voting, special voting rules, where to 
vote, voting hours, and the election date, amongst others. Equal proportions (46% each) 
said that there is no such information or did not know.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Aboriginals were less likely to indicate that there was no information missing that they 
would have found useful (37% vs. 46% of the general population). Youth were roughly 
comparable to the general population in this regard. 
 

Missing Information About Voting Process

Base: n=2957; voters; 

Due to rounding, numbers may not sum to 100%

Q58: Everything considered, is there information about the voting process that you did not 

have and would have been useful for you to know before going to vote?
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Few Contacted Elections Canada During Campaign 

Few eligible voters who were aware of general election (6%) said they contacted Elections 
Canada for any reason during the campaign. Conversely, 94% said they had not 
contacted the agency during the election. These results represent a slight increase 
compared to 2008 (4%), but 
a slight decline from 2006 
(8%).  
 
Of those who did contact 
Elections Canada (n=194), 
the great majority (87%) said 
they received all of the 
information or assistance 
they needed. An additional 
5% said they obtained part of 
what they needed, while an 
equal proportion (5%) 
reported that they did not get 
what they needed. Two 
percent did not know or did 
not respond.  
 
 

Sociodemographic differences 
 
The likelihood of contacting Elections Canada during the campaign was highest amongst 
students (15% vs. 4-9% of others) and electors who followed the campaign closely (7% 
vs. 2% who did not).  

 

Contact with Elections Canada During Campaign

Base: n=3476; those aware of election;

Q54: Did you contact Elections Canada 

during the campaign?

Q55: Did you get the information you 

needed?

Base: n=194; those who contacted EC

Due to rounding, numbers may not sum to 100%
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INTEREST IN ELECTIONS AND POLITICS 

This section focuses on electors’ attitudes towards elections and politics. The questions in 
it are addressed to all respondents. 
 

Most Report Interest in Politics 

Roughly four in five (81%) eligible 
electors said they are interested in 
politics. The majority (52%) have a 
moderate interest, while 29% said 
they are very interested. Conversely, 
13% have little interest in politics; 
6% have no interest in it at all. 
These results reflect a slight 
increase in political interest since 
2008, when 25% had strong interest 
and 51% moderate interest in 
politics.  
 
 
The likelihood of expressing interest in politics was lower amongst youth (70%) and 
Aboriginal electors (69%) than amongst the overall population (81%).  
 

Sociodemographic differences 
 
The likelihood of reporting interest in politics was higher amongst: 

• Students (90% vs. 73-81% of others). 

• Men (85% vs. 77% of women). 

• Electors who live in urban locations (82% vs. 77% who live in rural locations). 

• Electors who followed the campaign closely (92% vs. 49% who did not). 

• Those who said they voted (86% vs. 53% who said they did not vote).  

 

There was a positive relationship between age and interest in politics. Seventy percent of 

electors under 25 said they were at least somewhat interested in politics compared with 

77% of those 25-44, 85% of those 45-64, and 87% of those 65 and over.  

 

There was also a positive relationship between education and political interest. Seventy-

three percent of those with high school or less said they were at least somewhat 

interested in politics compared with 80% of those with community college education, 85% 

with some university education, and 88% who have completed university. 

 

Similarly, household income and political interest have a positive relationship. Seventy-

three percent of those with household incomes less than $40,000 said they are at least 

somewhat interested in politics compared with 79% with household incomes between 

$40,000 and $60,000, 84% with incomes between $60,000 and $100,000, and 88% with 

incomes of $100,000 or more.   

Interest in Politics

Base: n=3570; all respondents

Q60: In general, would you say you are very interested in politics, somewhat interested, not 

very interested, or not at all interested?
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Three-Quarters Followed Election Closely 

Almost three-quarters (74%) of 
eligible electors said they followed 
the election campaign closely. 
Nearly half (49%) did so somewhat 
closely, while 25% reported 
following the campaign very 
closely. Conversely, 17% said they 
did not follow the campaign very 
closely, while one in ten did not 
follow it closely at all.  
 
 
 
 
 
 
Aboriginals (57%) and youth (61%) were less likely to report that they followed the 
campaign closely than were members of the general population (74%).  
 

Sociodemographic differences 
 
The likelihood of reporting following the election campaign closely was higher amongst: 

• Students (82% vs. 64-76% of others). 

• Anglophones (76% vs. 71% of Francophones). 

• Men (76% vs. 71% of women). 

• Aboriginal Canadians living off a reserve (63% vs. 51% living on a reserve).  

• Electors who are interested in politics (84% vs. 29% who are not interested). 

• Those who said they voted (80% vs. 37% who said they did not vote).  

 

There was a positive relationship between age and the likelihood to have followed the 

campaign closely. Sixty-one percent of electors under 25 said they followed the 

campaign at least somewhat closely compared with 69% of those 25-44, 78% of 

those 45-64, and 80% of those 65 and over.  

 

There was also a positive relationship between education and the likelihood to have 

followed the campaign closely. Sixty-five percent of electors with high school or less 

said they followed the campaign at least somewhat closely compared with 70% with 

college education, 80% with some university education, and 83% who have 

completed university.  

 

Similarly, household income and the likelihood to follow the campaign closely were 

positively related. Sixty-four percent of electors with household incomes less than 

$40,000 said they followed the campaign at least somewhat closely compared with 

74% with household incomes between $40,000 and $60,000, 76% with household 

incomes between $60,000 and $100,000, and 80% with household incomes of 

$100,000 or more.  

Degree to Which Election Was Followed

Base: n=3570; all respondents

Q61: Would you say you followed the election campaign very closely, somewhat closely, not 

very closely, or not at all closely?
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In 2011, a greater proportion 
followed the election closely 
(74%) than did so in 2008 
(69%), but slightly less than in 
2006 (77%).  
 
 
 

 

 
 
 
 
 
 

 

Just over three in five (61%) 
youth electors said they 
followed the election campaign 
closely in 2011. This represents 
a slight increase from 2008 
when 58% said they followed 
the campaign closely, but a 
decrease compared to 2006 
when 65% did so.   
 
 
 
 
 
 
 
 
In 2011, a majority (57%) of 
Aboriginal electors said they 
followed the federal election 
campaign closely, with 22% 
saying they followed it very 
closely. This represents a slight 
increase since 2008 when 55% 
of Aboriginal electors said they 
followed the campaign closely, 
and a slight decline compared 
to 2006 when 60% did so.   
 
 

  

Degree to Which Election Was Followed (Over Time)

Q61: Would you say you followed the election campaign very closely, somewhat closely, not 

very closely, or not at all closely?

Survey of Electors at the 41st General Election, 2011

Degree to Which Election Was Followed by Youth (Over Time)

14%

47%

24%

15%
13%

45%

27%

15%
18%

47%

23%

12%

Very closely Somewhat closely Not very closely Not at all closely

2011 2008 2006

Q61: Would you say you followed the election campaign very closely, somewhat closely, not 

very closely, or not at all closely?
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Degree to Which Election Was Followed by Aboriginals (Over Time)

22%

35%

19%

23%

12%

43%

21%
24%

21%

39%

20% 20%

Very closely Somewhat closely Not very closely Not at all closely

2011 2008 2006

Q61: Would you say you followed the election campaign very closely, somewhat closely, not 

very closely, or not at all closely?
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VOTING IN THE GENERAL ELECTION  

This section explores issues related to voting in the 2011 federal election. 
 

Large Majority Reported Having Voted 

In total, 84% of all respondents 
reported having voted in the 
2011 election11. When 
interpreting these results, it is 
important to keep in mind that 
1) non-voters are more likely to 
refuse answering surveys 
about elections, and 2) the 
social desirability factor likely 
leads to over-reporting of 
voting behaviour. Official 
turnout in the 2011 general 
election was 61%.12  
 
Aboriginals (67%) and youth 
(69%) were both less likely 
than other electors (84%) to 
report having voted. The likelihood of reporting having voted in the 2011 election did not 
differ significantly between Aboriginal electors living on a reserve and those living off a 
reserve (65% and 69% respectively).  
 

Sociodemographic differences 
 
The likelihood of reporting having voted in the 2011 federal election was highest 
amongst: 

• Electors who stay at home full-time (89% vs. 77-83% of others). 

• Electors with more than high school education (85-89% vs. 78% with high school 
or less).  

• Electors with household incomes of at least $40,000 (85-90% vs. 79% of those 
with household incomes of less than $40,000). 

• Electors who are interested in politics (90% vs. 62% who are not interested). 

• Electors who followed the campaign closely (92% vs. 63% who did not). 

• Electors who recalled receiving a Voter Information Card (88% vs. 65% who did 
not recall the card). 

There was a positive relationship between age and the likelihood of voting. Sixty-nine 
percent of electors under 25 reported having voted compared with 79% aged 25-44, 90% 
aged 45-64, and 93% aged 65 and over.  

                                                
11

 Respondents who did not answer the question on voting were coded as non-voters. 
12

 For the past two general elections, self-declared turnout rates have been 87% in 2006 and 73% 
in 2008, respectively 22 and 14 points above the official turnout rates. The difference of 23 points 
observed in 2011 is not exceptional. 

Voted in Election

Base: All respondents

Q3: Many people don’t or can’t vote for a variety of reasons. Did you vote in the May 2nd

federal election?

Survey of Electors at the 41st General Election, 2011

67%

69%

84%

Aboriginal 

(n=528)

Youth 

(n=504)

Total 

(n=3570)

Percent (%) who reported voting
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These results reflect an increase in reported voter turnout since the 2008 general election 
(73%), and are not as high as 
those in 2006 (87%).   
 
Sixty-nine percent of youth 
electors said they voted in the 
2011 federal election in 2011, 
an increase from the 63% who 
reported doing so for the 2008 
general election and 
comparable to 70% in 2006. 
 
Two thirds (67%) of Aboriginal 
electors said they voted, which 
is an increase over the federal 
elections of both 2006 (64%) 
and 2008 (54%).  
 
 

Voter Assiduousness 

New in 2011, the survey asked respondents whether they had voted in the previous 
federal general election held in 2008, as well as the last provincial and municipal elections 
(or band election for Aboriginal respondents living on reserve).  
 
A substantial majority (87%) reported that they voted in the 2008 federal general election, 
while 11% said they did not. Once again, when interpreting these results it is important to 
keep in mind that social desirability can lead to over-reporting of voting behaviour. Official 
turnout in the 2008 federal election was 59%. 
 
Aboriginals and youth were less likely than the general population to report having voted 
in the 2008 federal election. Nearly a quarter (73%) of Aboriginals did so, while only 62% 
of youth said they voted.  
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Voted in Election (Over Time)

87%

70%
64%

73%

63%

54%

84%

69% 67%

Total Youth Aboriginal

2006 2008 2011

Survey of Electors at the 41st General Election, 2011

Percent (%) who reported voting

Voted in Last Election

Base: Those eligible to vote in last election

Q8: Did you vote in the previous federal election in 2008.
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(n=506)

Total 

(n=3372)



Survey on the 41st General Election 

Phoenix Strategic Perspectives Inc.                                                                                    21 

Sociodemographic differences 
 
The likelihood of reporting to have voted in the previous federal election was highest 
amongst: 

• Electors who stay at home full-time (91%), followed by those who are employed 

(86% vs. 77-80% of others). 

• Electors with university degrees (91% vs. 83-87% of those less educated). 

• Electors who are interested in politics (91% vs. 70% of those not interested). 

• Electors who followed the campaign closely (92% vs. 72% who did not). 

• Those who reported voting in the 2011 federal election (92% vs. 55% who said 

they did not vote). 

There was a positive relationship between age and the likelihood of reporting having 

voted in the previous federal election. Sixty-two percent of electors under 25 reported 

having done so, compared with 83% of those aged 25-44, 92% of those 45-64, and 96% 

of those 65 and over.  

 
In total, 79% of all survey respondents said they had voted in the last provincial election 
that took place in their province. Only 17% said they did not vote, while 1% said they were 
not eligible to vote and 2% either did not know or declined to respond. The likelihood of 
voting in the last provincial election was much lower among youth (40%) and Aboriginal 
electors (64%) than the general population (79%). 
 

Sociodemographic differences 
 
The likelihood of reporting having voted in the last provincial election was higher 
amongst: 

• Electors who stay at home full-time (87% vs. 52-78% of others). 

• Electors with university degrees (86% vs. 70-79% of others). 

• Electors with less than $40,000 in household income (77% vs. 80-83% of those 

with larger household incomes). 

• Francophones (88% vs. 77% of Anglophones). 

• Aboriginals living off a reserve (69% vs. 58% living on a reserve). 

• Electors who are interested in politics (84% vs. 62% who are not interested). 

• Electors who followed the campaign closely (85% vs. 63% who did not). 

• Those who said they voted in the 2011 federal election (86% vs. 43% who said 

they did not vote).  

The likelihood of having voted in the last provincial election is positively related to age. 

Forty percent of electors under 25 said they voted in the last provincial election compared 

with 77% of those aged 25-44, 88% of those aged 45-64, and 94% of those 65 and over.  

 
 
 
 



Survey on the 41st General Election 

Phoenix Strategic Perspectives Inc.                                                                               22 

There are clear relationships between the likelihood of having voted in the May 2011 
federal election and having voted in other elections, including the previous federal election 
in 2008, the last provincial election, and the last municipal election. A majority of electors 
(57%) reported having voted in all four of these elections. Regarding occasional voters, 
29% reported voting in some elections but not others, and 35% reported not voting in 
some elections but not others.13 Only 4% could be qualified as recurrent non-voters in that 
they explicitly stated they did not vote in any of the elections.14   
 
Of the other elections considered, reporting having voted in the 2011 general election is 
most strongly correlated with having voted in the 2008 general election (Correlation 
Coefficient=0.383), followed by the last provincial election (Correlation Coefficient =0.357), 
and finally the last municipal election (Correlation Coefficient =0.339).  In other words, the 
likelihood of voting in both federal elections is stronger than the likelihood of having voted 
in both the 2011 general election and the last provincial election, which in turn is stronger 
than the likelihood of having voted in the 2011 federal election and the last municipal 
election.  
 
Amongst Aboriginals, the likelihood of reporting having voted in the 2011 federal election 
was much higher amongst those who voted in their last band election than amongst those 
who did not (62% vs. 29%).  
 
 

Sociodemographic differences 
 

The likelihood of having voted in the 2011 election was higher amongst: 

• Aboriginals who voted in their last band election (62% vs. 29% who did not). 

• Electors who voted in their last municipal election (93% vs. 66% who did not). 

• Electors who voted in their last provincial election (91% vs. 53% who did not). 

• Electors who voted in the 2008 federal election (91% vs. 49% who did not). 

 

Everyday Life Issues – Main Reasons for Not Voting  

Respondents who said they did not vote in the federal election (n=512) were asked to 
identify the main reason why they did not vote. The graph below groups these reasons 
into three main categories. As can be seen, non-voters were most likely to point to 
everyday life issues (60%) to explain why they did not vote. Half as many (30%) identified 
political issues, while only 6% cited issues related to the electoral process itself. Few (2%) 
identified issues that do not fit in any of the three categories.  
 

                                                
13

 These results should be interpreted with caution. Analysis of intermittent voting behaviours is 
problematic to the extent that the reasons for abstention, apart from the 2011 general election, are 
unknown. There is a possibility that respondents, especially youth entering the electorate, report 
not voting in some elections simply because they were not eligible to vote at the time. Tagging 
them as occasional voters would not reflect reality. 
14

 The proportion is 15% of those who did not explicitly state that they did vote in any of these 
elections. However, given the possibility for respondents at some questions to indicate other 
answer categories, including being ineligible, not being able to recall, or declining to answer, 
interpreting the proportion who explicitly stated that they did not vote may serve as a better 
indicator of assiduous non-voting.  
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Summary of Main Reason for Not Voting
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Q4: What is the main reason you did not vote?

Survey of Electors at the 41st General Election, 2011  
 
 
Youth were roughly comparable to the general population in terms of their main reasons 
for not voting. Aboriginals, however, differed in that they were somewhat less likely to cite 
everyday life issues (55% vs. 60% of general population) and modestly more likely to say 
they did not vote due to political reasons (36% vs. 30%). 
 
Issues included in the everyday life15 category are travelling (17%), work/school schedule 
(13%), being too busy (10%), lack of information (7%), health/illness/injury (7%), family 
obligations (3%), forgetting (2%), and transportation-related reasons (1%).  
 
Issues in the political issues category include lack of interest/apathy (9%), perceived 
meaninglessness of the vote (5%), cynicism, candidate-related issues, and issues related 
to politicians in general (3% each), issues related to political parties, government-related 
issues, and simply not wanting to vote (2% each), and campaign-related issues (1%). 
Fewer than 1% identified lack of competition, turning their attention elsewhere, and issues 
related to party leaders. 
 
Electoral process issues include registration problems (3%), lack of information on the 
voting process (1%), lack of identification (1%), and the polling station being too far away 
(1%).   
 
Issues included in the ‘other’ category are religious beliefs and personal reasons. 
 

                                                
15

 The numbers in this breakdown of responses for the various categories may not sum to the totals 
in the previous graph for each category for the following reasons: rounding, the inclusion of 
numerous issues identified by small numbers, and because if a respondent identified more than 
one issue within a category (e.g. everyday issues), they are only counted once when the aggregate 
results are presented.  
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Sociodemographic differences 
 
The following subgroup differences were evident: 

• Electors aged 45-64 were the least likely to cite everyday life issues as the main 

reason why they did not vote (45% vs. 61-67% of others). Conversely, they were 

the most likely to cite political issues (46% vs. 25-28% of others).  

• Men were less likely than women to say they did not vote due to everyday life 

issues (53% vs. 67%), but more likely to say they did not vote due to political 

issues (37% vs. 23%).  

• Francophones were more likely than Anglophones to cite political reasons for not 

voting (41% vs. 28%). 

• Those who are not interested in politics were more likely than those who are 

interested to say they did not vote due to political issues (38% vs. 24%).  

 

Compared to the 2008 general election, there is a slight increase in citing everyday life 
issues as the main reason for not voting (56% in 2008 vs. 60% in 2011). The other two 
categories of reasons have seen small decreases.  

 

Summary of Main Reason for Not Voting (Over Time)
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Survey of Electors at the 41st General Election, 2011  

 

Similar to the general population, Aboriginals and youth increasingly cited everyday life 
issues as the main reason they did not vote. Conversely, they mentioned electoral 
process issues less often, while political issues altered in prominence only slightly. 
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Majority of Non-Voters Said They Would Have Voted Online if Possible 

A majority of respondents who said they did not vote in the federal election (57%) said 
they would have voted had it been possible to do so over the Internet using the Elections 
Canada Web site. An additional 9% said they might have voted had this option been 
available, while one-third (32%) said they would not have voted. 
 

Likelihood of Voting Online at EC Web Site

Base: n=512; non-voters

Due to rounding, numbers may not sum to 100%

Q5: Would you have voted had it been possible to do so over the Internet using the 

Elections Canada Web site?
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Survey of Electors at the 41st General Election, 2011  
 
 
Youth were more likely than the general population to say that they would have voted had 
it been possible to do so online (67% vs. 57%). Aboriginals were more comparable to the 
general population in this regard (54% vs. 57%). 
 

 

Main Reason for Not Voting Amongst Aboriginals and Youth  (Over Time)
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Sociodemographic differences 
 
Among non-voters, the likelihood of voting had it been possible to do so online was 
highest for: 

• Electors born outside Canada (71% vs. 54% of those born within Canada). 

• Students (74%), followed by those who are employed (60% vs. 43-45% of others). 

• Electors with household incomes between $40,000 and $60,000 (70% vs. 48-62% 

of others). 

• Anglophones (61% vs. 38% of Francophones). 

• Women (64% vs. 50% of men). 

• Those who are interested in politics (67% vs. 44% who are not interested). 

• Those who say they followed the campaign closely (68% vs. 49% who did not). 

There is a positive relationship between education and the likelihood of voting online had 

it been possible to do so. Half of non-voters with high school education or less said they 

would have voted online if possible, compared with 53% of those with community college 

education, 65% of those with some university education, and 71% of those who have 

completed university.  

 

Suggestions to Encourage Non-Voters to Vote 

Respondents who reported not voting in the election (n=512) were also asked to identify 
what, if anything, could be done to encourage them to vote in the next federal election. In 
response, over one-third (36%) said that nothing could be done to encourage them to 
vote, with a further 5% saying they did not know what could be done. In total, therefore, 
41% did not offer any suggestions.  
 
Youth were the likeliest 
group not to offer 
substantive suggestions, 
with 43% saying nothing 
could be done, and 9% 
saying they didn’t know 
what could be done. The 
majority of youth (52%), 
therefore, did not offer 
any suggestions (vs. 
41% of the general 
population).  
 
Aboriginals were also 
somewhat more likely 
than the general 
population to not offer 
suggestions, with 39% 
saying nothing could be 
done and 9% saying they did not know, translating into 48% not offering suggestions.   
 

Suggestions to Encourage Non-Voters to Vote
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Those who did offer substantive feedback were most likely to identify political issues 
(24%) and issues related to the electoral process (21%). More specifically, suggestions 
included: 

• Political issues include better candidates (11%), better/more effective 
government (9%), and more information on candidates (4%). 

• Electoral process issues include the ability to vote online (14%), followed by 
more accessible locations for polling stations (5%), and more information about the 
date of elections and locations of polling stations (2%). 

 
Some (8%) said that they usually vote and plan to do so the next time, while a few (3%) 
said that they would vote if they had more time. Suggestions included in the ‘other’ 
category are making voting mandatory and providing a cash incentive to vote. 
 
 

Civic-Mindedness, Sense of Responsibility – Main Reason for Voting  

 
Respondents who said they voted in the federal election (n=2,957) were asked to identify 
the main reasons why they voted. The reasons can be grouped into two main categories. 
As can be seen, voters were most likely to point to non-political reasons (74%) to explain 
why they voted, compared with political ones (24%). 
 
Issues in the non-political category include the duty to vote (41%), the habit of voting 
(8%), the right to vote (8%), wanting to have one voice heard or one’s vote count (6%), 
the belief that if one doesn’t vote one shouldn’t complain (2%), wanting to participate in 
the democratic process (2%), wanting to vote (2%), the view that it is a privilege to vote 
(1%), the view that voting is part of being Canadian (1%), and setting an example for 
children or others (1%). 
 
Partisan/political issues include supporting a particular party (10%), wanting a change in 
government (5%), opposing a particular party (4%), supporting a particular candidate 
(3%), opposing a particular candidate (1%), and voting on a particular issue (1%). 
 

Main Reason for Voting

Base: n=2957; voters
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Q7: What was the main reason you voted?

Survey of Electors at the 41st General Election, 2011  
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VOTER INFORMATION CARD AND REGISTRATION 

This section explores issues related to voter registration and the Voter Information Card.  
 

Widespread Recall of Voter Information Card 

In total, 91% of respondents 
aware that a federal election took 
place on May 2nd, 2011 said they 
recalled receiving a Voter 
Information Card that was 
addressed to them personally 
and telling them where and when 
to vote. Conversely, 8% did not 
recall receiving the card. 
 
Aboriginals and youth were less 
likely than the general population 
to recall receiving a Voter 
Information Card. Eighty-four 
percent of Aboriginals did so, 
while only 70% of youth 
remembered receiving the card. 
  

Sociodemographic differences 
 
The likelihood of recalling having received a Voter Information Card was highest 
amongst: 

• Electors with university degrees and with community college education (92-93% 

vs. 86-89% of others). 

• Francophones (95% vs. 90% of Anglophones). 

• Electors who stay at home full-time (95%), followed by those who are employed 

(91% vs. 76-80% of others). 

• Those who are interested in politics (92% vs. 87% who are not interested). 

• Those who followed the campaign closely (93% vs. 88% who did not). 

• Those who reported voting in the 2011 federal election (94% vs. 77% who said 

they did not vote). 

There was a positive relationship between age and the likelihood of recalling receipt of a 

Voter Information Card. Seventy percent of electors under 25 recalled receiving the card, 

compared with 91% of those aged 25-44 and 96% aged 45 and over.  

 

 

 

 

Recall of Voter Information Card

Base: Those aware of election

Q9: During the campaign, did you receive a voter information card addressed to you 

personally and telling you where and when to vote?
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These results reflect a slight increase 
in elector recall of receiving the Voter 
Information Card over both the 2008 
and 2006 general elections.  

There was essentially no change in 
recall of receiving the Voter 
Information Card amongst youth in 
2011 compared to 2008 (70% vs. 
69%). There was a more substantial 
increase in such recall amongst 
Aboriginals (84% vs. 75%). 

 

 

 

Nearly All Describe Information on Voter Information Card as Accurate 

Nearly all respondents who recalled receiving a Voter Information Card described the 
information on it as accurate. Specifically, 97% said their name was correct and 98% said 
their address was correct. 
 
Among those who said that their Voter Information Card included inaccurate information 
(n = 113), 51% said they did something to correct the incorrect information.  
 

Sociodemographic differences 
 
Student were least likely to report that their name was correct on the card they received 
(91% vs. 97-99% of others), but did not report a lower rate of accuracy in their address. 

Aboriginals living off a reserve were less likely than those living on a reserve to say that 
their address was correct (94% vs. 99%).  
 

Information Recalled from Voter Information Card 

Respondents who recalled receiving the Voter Information Card (n=3,146) were asked if 
they recalled any of the information provided on this card. The most frequently recalled 
type of information, by far, was information on where to vote (83%). Without calling this 
result into question, it should be kept in mind that recall of this information may have been 
aided by the fact that the question asking respondents if they received a Voter Information 
Card specified that this card contained information on where and when to vote. This 
element was recalled less frequently by youth (74%) and Aboriginals (70%).  
 
One-third recalled information about the election date, while 28% recalled information 
about voting hours. Also recalled with some frequency were one’s name and address 
(9%), and information about voters needing to prove their ID/address to vote (7%). 
Smaller numbers (4% or less) recalled a telephone number, information on advance polls, 
that the card cannot be used as ID at the polls, and voting information in general. Included 
in the ‘other’ category are a reminder to vote, information about voting by mail, voting at a 
local Elections Canada office, or special voting rules, the Elections Canada website 
address, and what to do if information on the card is incorrect. 

Recall of Voter Information Card (Over Time)

Q9: During the campaign, did you receive a voter information card addressed to you 

personally and telling you where and when to vote?

89% 89% 91%

2006 2008 2011

Survey of Electors at the 41st General Election, 2011
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One in ten did not recall any specific type of information being provided on the card. This 
proportion is almost identical to 2008, when 9% did not recall any information on the Voter 
Information Card.  
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Sociodemographic differences 
 
The likelihood of not recalling any information provided on the Voter Information Card 
was highest amongst: 

• Electors with high school education or less (14%), followed by those with some 

university (13% vs. 6-9% of others). 

• Anglophones (11% vs. 6% of Francophones).  

• Those who are not interested in politics (20% vs. 8% who are interested). 

• Those who did not follow the campaign closely (19% vs. 7% who did). 

• Those who said they did not vote in the 2011 election (28% vs. 7% of those who 

said they did vote). 

 

Over Six in Ten Did Not Take Action to Confirm Registration 

Respondents who could not recall receiving the Voter Information Card (n=330) were 
asked to identify what they did, if anything, to find out whether they were registered to vote 
in the election. The largest proportion, roughly six in ten (63%), said they either did 
nothing (34%), waited to find out at the polling station (24%) or simply assumed that they 
were registered (5%). Among those who took action, 11% called Election Canada’s 1-800 
number, 9% visited Elections Canada’s website, 6% consulted family or friends and 3% 
consulted candidates or party offices. A small number (2%) said they informed a revising 
agent who visited them at home. The patterns are roughly the same than in 2008. 
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Actions grouped in the ‘other’ category include trying to get information through a 
municipal newspaper, and comments from people specifying that they were not registered 
to vote because they had recently moved or had been out of the country. 
 
It is worth noting that 4% said they called the phone number on the Voter Information 
Card even though these respondents did not recall receiving the Voter Information Card. 
 
 

 

   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Sociodemographic differences 
 
Those who said they did not vote in the 2011 election were more likely to say they did 
nothing specific than those who said they did vote (67% vs. 14%).  
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VOTER PARTICIPATION  

This section presents respondent feedback on issues related to voter participation, 
including the method used to vote and awareness of the possibility of voting by mail.  
 

Most Voted on Election Day at Polling Station 

The large majority (80%) of 
respondents who said they voted in 
the federal election reported having 
voted at a polling station on election 
day. That said, 17% reported having 
used advance polls, while 2% voted 
at a local Elections Canada office. 
Fewer than 1% reported voting by 
mail or at mobile polls. 
 
A smaller proportion of voters 
reported voting at a polling station 
on election day in 2011 (80%) than 
in 2008 (87%). Conversely, 2011 
saw an increase in the proportion of 
voters who voted at the advance 
polls (17% vs. 11%).  

 

Sociodemographic differences 
 
The likelihood of voting at the advance polls was highest amongst: 

• Those aged 65 and over (25% vs. 12-18% of others). 

• Those who stay at home full-time (24% vs. 14-16% of others). 

• Those with high school education or less (20%) and those with university degrees 

(19% vs. 14% of others). 

• Those who live in urban locations (19% vs. 14%).  

• Electors who are interested in politics (18% vs. 13% who are not). 

• Electors who followed the election closely (18% vs. 13% who did not). 

The likelihood of voting at the polling station on election day was highest amongst: 

• Students (86% vs. 72% of others)  

• Employed electors (84% vs. 78% of unemployed electors). 

• Electors who are not interested in politics (86% vs. 79% who are interested). 

• Electors who did not follow the campaign closely (85% vs. 79% who did). 
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Majority Unaware of Possibility of Voting by Mail 

Respondents aware of the 2011 
federal election were asked if 
they knew that it is possible to 
vote by mail at any time during a 
federal election. A majority (57%) 
said they were not aware of this, 
while 43% said they were aware 
of it.16 This represents an 
increase in awareness of the 
option to vote by mail in 2011 
over 2008 (43% vs. 35%). 
 
Youth were less likely than the 
general population to be aware of 
the possibility of voting by mail 
(35% vs. 43%). Aboriginals were 
roughly comparable to the 
general population in this regard 
(47% vs. 43%).  
 
 
 

Sociodemographic differences 
 
The likelihood of knowing that it is possible to vote by mail was lowest amongst: 

• Electors born in Canada (41% vs. 50% from another country of origin). 

• Francophones (36% vs. 45% of Anglophones). 

• Women (40% vs. 46% of men). 

• Electors who are not interested in politics (32% vs. 45% of those who are). 

• Electors who did not follow the campaign closely (31% vs. 47% of those who did). 

• Those who said they did not vote in the 2011 election (24% vs. 46% who said 

they did). 

Additionally, awareness was higher among electors who stay at home full-time (51% vs. 
39-46% of others) and electors with household incomes less than $40,000 (46% vs. 39-
41% of others). 

There was a positive relationship between age and the likelihood of knowing about the 
option to vote by mail. Thirty-five percent of electors under 25 were aware of the option, 
compared with 39% between 25 and 44, 41% between 45 and 64, and 57% of those 65 
and over.  

 

                                                
16

 The proportion of respondents aware of the possibility of voting by mail includes those who said 
that they voted by mail in the May 2011 election. 

Knowledge of Option to Vote by Mail

Base: n=3476; those aware of election

Due to rounding, numbers may not sum to 100%

Q16:  Did you know that it is possible to vote by mail at any time during a federal election?

Yes

43%

No

57%

DK/NR

1%

Survey of Electors at the 41st General Election, 2011
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Most Brought Voter Information Card to Polls 

The large majority of voters 
(83%) brought their Voter 
Information Card with them 
when they went to vote.17 
Conversely, 16% did not. These 
results are unchanged since the 
2008 election.  
 
The likelihood of having brought 
their Voter Information Card to 
the polls was lower amongst 
Aboriginals (69%) and youth 
(63%) than amongst the general 
population of electors (83%).  
 
 
 
 
 

Sociodemographic differences 
 
The likelihood of bringing one’s Voter Information Card to the polls was highest amongst 
electors who stay at home full-time (88% vs. 67-83% of others) and electors with a 
disability (91% vs. 83% of others).  

The likelihood of bringing the Voter Information Card increased with age. Sixty-three 
percent of those under 25 brought their Voter Information Card to the polls, compared 
with 82% of those 25-44, 87% of those 45-64, and 90% of those 65 and over. 

                                                
17

 The Voter Information Card is not required for voting, but electors are invited to bring it with them 
when they go vote as it contains the information they need such as the address of the voting 
location and their poll number. Also, as previously indicated, in 2011 the Voter Information Card 
could be used as one of the two pieces of identification at the polls in certain target areas, namely 
on Aboriginal reserves, in student residences on campus, in long-term care facilities and in seniors’ 
residences. 

Brought Voter Information Card to Vote?

Base: Those who voted, except by mail

Q39: Did you bring your Voter Information Card with you when you went to vote?

Survey of Electors at the 41st General Election, 2011

63%

69%

83%

Youth 

(n=330)

Aboriginal 

(n=339)

Total 

(n=2928)

Percent (%) who brought VIC
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VOTER ATTENDANCE  

This section explores issues related to voting experience. The questions were addressed 
to all those who voted in the general election, except those who did so by mail.  
 

Most Left Home to Vote, Voting Locations18 Seen as Convenient, Easy to Find 

By a wide margin, most voters19 
(80%) said they went to go vote from 
their home. Significantly fewer (16%) 
went to vote from work, while very 
few (1% or less) went from other 
locations. The latter include 
shopping, school/daycare, 
recreational activities, appointments, 
and visits with family and friends.  
 
Youth were less likely than the 
general population to leave to go 
vote from work (10% vs. 16%). 
Aboriginals were not significantly 
different in this propensity than the 
general population. 
 
 

Sociodemographic differences 
 
The following groups were less likely than others to come to vote from home: 

• Electors who are employed (71% vs. 83% of students, 95-96% of others).  

• Electors without a disability (79% vs. 89% with a disability). 

• Electors with a university degree (76% vs. 80-84% of others). 

The likelihood of leaving to go vote from home was highest amongst: 

• Electors with household incomes under $40,000 (85% vs. 73-79% of others). 

• Electors aged 65 and over (93% vs. 73-83% of younger electors). 

• Electors who stay at home full-time (96%) and those who are unemployed (95% 

vs. 71-83% of others). 

• Electors with a disability (89% vs. 79% of those without a disability). 

 
 
As well, almost everyone felt that the distance to the voting location was convenient for 
them (97%) and reported no difficulty reaching it (98%). These results are similar to both 
the 2006 and 2008 election campaigns, where 96% said that the polling station they used 

                                                
18

 In this section, the term “voting location” includes polling stations, advance polling stations, and 
Elections Canada offices. 
19

 This includes all voters except those who voted by mail.  

Location of Departure to Vote

Base: n=2928; those who voted, except by mail

Q28: When you went to vote, did you head to the polling station from home, from work for 

from another location?

Home

80%

Work

16%

Other

4%

Survey of Electors at the 41st General Election, 2011
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was a convenient distance for them, and 98% reported no problems in finding20 it. 
Amongst Aboriginals, a greater proportion found the distance to their polling station 
convenient in 2011 than in 2008 (95% vs. 89%).  
 
The small number who had difficulty reaching the polling station (n=49) offered the 
following reasons to explain why: transportation/road problems (n=12), physical 
accessibility (n=9), the address being hard to find (n=8), health problems (n=5), the time 
being inconvenient (n=5), not enough parking at the polling station (n=4), the room inside 
the building being hard to find (n=3), and imprecise signage (n=1).  
 

Sociodemographic differences 
 
There was a positive relationship between the likelihood to say that the polling station 
was a convenient distance and the likelihood to be satisfied, overall, with the service 
provided by Elections Canada staff. Of those who were very satisfied with the service 
from Elections Canada, 97% said the distance to the polls was convenient. Conversely, 
of those who were not at all satisfied with the service, 82% found the distance to the polls 
convenient, while 18% did not.  

 

Voting Time 

Voters went to vote throughout the day. 
Approximately one in five (21%) voted 
before noon, 38% between noon and 5 
pm, and 37% voted after 5 pm. These 
results are fairly similar to 2008, when 
23% of voters voted before noon, 35% 
voted between noon and 5 pm, and 
41% voted after 5 pm.  

 

 

 

 

                                                
20

 In 2006 and 2008 the question asked about “finding” the polling station; in 2011 it addressed 
“reaching” the polling station. 

Time of Vote

Base: n=2928; those who voted, except by mail

21%

38% 37%

Before noon Between noon and 5 pm After 5 pm

Q32: Do you remember approximately what time it was when you went to vote?

Survey of Electors at the 41st General Election, 2011
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The following table provides a more detailed breakdown of the times that voters went to 
the polls:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Note about polling sites hours 
 

Polling stations for advance voting are open from noon to 8 p.m. only. On election day, 
polling station opening hours are open 12 consecutive hours (staggered by time 
zones)  
 

Time zone  Polls open and close in local time 
Newfoundland Time  8:30 a.m. – 8:30 p.m. 
Atlantic Time  8:30 a.m. – 8:30 p.m. 
Eastern Time  9:30 a.m. – 9:30 p.m. 
Central Time*  8:30 a.m. – 8:30 p.m. 
Mountain Time*  7:30 a.m. – 7:30 p.m. 
Pacific Time  7:00 a.m. – 7:00 p.m. 

*In Saskatchewan, when daylight saving time is in effect for the rest of 
the country, voting hours are from 7:30 a.m. to 7:30 p.m. (local time). 

Time of Vote

Base: n=2928; those who voted, except by mail

DK/NR = 4%

Q32: Do you remember approximately what time it was when you went to vote?

Time %

Before 8 am 1%

8-9 am 2%

9-10 am 5%

10-11 am 7%

11-12 am 6%

12 am-1 pm 7%

1-2 pm 8%

2-3 pm 7%

3-4 pm 6%

4-5 pm 10%

5-6 pm 14%

6-7 pm 12%

7-8 pm 8%

8- 9 pm 2%

After 9 pm <1%

Survey of Electors at the 41st General Election, 2011
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Language of Service – Near Universal Satisfaction 

Three-quarters (75%) of voters were served in English when they went to the polls, while 
one-quarter (25%) were served in French.  
 
Nearly everyone (99%) was satisfied 
with the language in which they 
were served. 
 
Aboriginals were more likely to be 
served in English (91% vs. 75% of 
general population). Youth were 
roughly comparable to the general 
population. 
 
 
 
 
 
 
 

Sociodemographic differences 
 

There is a positive relationship between likelihood of being satisfied with the language of 

service and likelihood of being satisfied, overall, with the service provided by Elections 

Canada staff. All of those who were very satisfied with the service from Elections Canada 

were satisfied with the language in which they were served, compared with only 74% of 

those who were not satisfied at all with the service from Elections Canada.  

 

Virtually All Satisfied with Wait Time, Staff at Polls 

Nearly all voters (97%) think that the 
waiting time at the polling station 
was reasonable. There was similar 
near unanimity in terms of 
satisfaction with the service provided 
by Elections Canada staff, with 98% 
of voters saying they were at least 
somewhat satisfied, and fully 87% 
being very satisfied. Very few voters 
(<2%) reported dissatisfaction with 
Elections Canada staff.  
 
 
 
 
 
 

Language of Service

Base: n=2928; those who voted, except by mail

Q40: In which language were you served?

English

75%

French

25%

Survey of Electors at the 41st General Election, 2011

Satisfaction with EC Staff at Polling Station

Base: n=2957; voters

87%

11%

1% <1%

Very satisfied Somewhat satisfied Not very satisfied Not at all satisfied

Q45: Overall, how satisfied were you with the services provided by Elections Canada staff 

when you voted? Would you say…?
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Sociodemographic differences 
 
The likelihood of expressing strong satisfaction was higher amongst: 

• Electors born outside Canada (92% vs. 87% born in Canada). 

• Anglophones (89% vs. 83% of Francophones). 

• Electors who followed the campaign closely (88% vs. 83% who did not). 

There was a positive correlation between age and overall strong satisfaction with service 

from Elections Canada. Eighty-three percent of those under 25 expressed strong 

satisfaction compared to 86% of those 25-44, 89% of those 45-64, and 90% of those 65 

and over.  

Satisfaction with the waiting time is strongly correlated to the overall satisfaction with 

Elections Canada’s overall services. Ninety-nine percent of those who were very satisfied 

with the service from Elections Canada said the wait time to vote was reasonable, 

compared with only 22% of those were not at all satisfied with service.  

 
As the graph to the right indicates, 
satisfaction levels with Elections 
Canada staff at polling stations are 
virtually unchanged since 2008. 
 
 
 
 
 
 
 
 
 
 
 

 

Virtual Consensus that Voting was Easy 

Very few voters found the process 
of casting a vote to be difficult. 
Rather, almost everyone said that 
casting their vote was very easy 
(92%) or somewhat easy (7%). 
Less than 2% felt that this was not 
easy. These results are similar to 
2008, where 99% found the voting 
process easy, with 89% finding it 
very easy.  
 

Satisfaction with EC Staff at Polling Station (Over Time)

87%

11%

1% <1%

87%

11%

1% 1%

Very satisfied Somewhat satisfied Not very satisfied Not at all satisfied

2011 2008

Q45: Overall, how satisfied were you with the services provided by Elections Canada staff 

when you voted? Would you say…?
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Ease of Voting

Base: n=2957; voters

92%

7%
1% <1%

Very easy Somewhat easy Somewhat difficult Very difficult

Q46: Overall, how easy was it to vote? Would you say it was…?
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While Aboriginals and youth expressed the view that voting was easy in the same 
proportions as the general population, they were more likely to consider it only somewhat 
easy (12/13% vs. 7%) and less likely to consider it very easy (86/87% vs. 92%).  
 

Sociodemographic differences 
 
Students were less likely than others to say that voting was very easy (81% vs. 87-92%). 

There was a clear positive relationship between finding it easy to vote and satisfaction 
with Elections Canada service overall. All of those who were very satisfied with service 
from Elections Canada also found the voting process at least somewhat easy, compared 
with only 30% of those who were not at all satisfied with service.  
 
Of those who found voting difficult (n=35), the most frequently-cited reasons were that the 
polling station was hard to find or access (n=6) and that it was difficult to prove one’s 
address or identity (n=10). Other reasons include long lines at the polling station (n=3), 
lack of knowledge on the part of staff at the polling station (n=3), and difficulty to decide 
who to vote for (n=3).  
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IDENTIFICATION AT POLLS 

This section reports on issues related to voter identification at the polls. The questions in 
this section were asked of respondents who said they voted, excluding those who voted 
by mail, and to respondents who said they encountered problems with voter ID 
requirements when they went to vote. 21 
 

Widespread Awareness of Need for Voter ID, Less So for Address Requirements 

Nearly all respondents (97%) said they were aware prior to the election that voters must 
present proof of identity in order to vote at federal elections. Fewer, but still a substantial 
majority (89%), said they were aware, before the election, that voters must present proof 
of address in order to vote at federal elections. These results reflect an increase in 
awareness of the proof of identity requirements since 2008, when 94% were aware prior 
to the election of the need to prove their identity and 85% were aware of the need to prove 
their address.  
 
Aboriginal electors were less likely than the general population to know that voters must 
show proof of identity (87% vs. 97%) and proof of address (79% vs. 89%). Youth were 
roughly comparable to the general population on both of these issues. 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

                                                
21 In this section, the term “polling station” includes advance polls and regular polling stations on 
election day. Voting at local Election Canada offices and by mail involves different identification 
requirements. Given the different identification requirements for voting at local Elections Canada 
offices, respondents who voted at a local Elections Canada office (n=51) or by mail (n=11) were 
removed from the sample for the questions in this section (i.e. questions 23-27) and their 
responses to these questions are analyzed separately. 

Knowledge of Voter Identification Requirements

Base: n=3570; all respondents

97%
89%

% that know about ID requirements % that know about address requirements

Q17: Before you went to vote, did you know that voters must show proof of identity in order 

to vote at a federal election?

Q18: Before you went to vote, did you know that voters must show a proof of address in 

order to vote at a federal election?

Survey of Electors at the 41st General Election, 

2011
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Sociodemographic differences 
 
Those who said they voted in the 2011 election were more likely than those who said 
they didn’t know that voters must show proof of identity (98% vs. 91%) and address (91% 
vs. 76%). 
 
Also, the likelihood of knowing that voters must show proof of address was higher 
among: 

• Francophones (94% vs. 88% of Anglophones).  

• Electors interested in politics (90% vs. 84% of those not interested). 

• Electors who followed the campaign closely (91% vs. 84% who did not). 

 

Elections Canada – Top Source of Learning about Voter ID Requirements  

All those aware of the voter identification requirements (n=3,445) were asked to identify 
how they heard about these requirements. The Voter Information Card was identified most 
often, by a considerable margin, cited by 41% of respondents who were asked this 
question. This was followed by experience/prior knowledge (36%) (multiple responses 
accepted).  
 
An array of other information sources were identified, including the following: television 
(15%), word of mouth (12%), radio (10%), newspapers (9%), an Elections Canada 
brochure/householder (5%), learning at the time of voting (3%), Elections Canada’s 
website (2%), and having worked in elections (2%). Included in the ‘other’ category are 
the Internet (unspecified), the polling station, school or work, a telephone call, a poster or 
sign, a citizenship test, and that it is common sense to assume such requirements. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Since 2008, there has been a marked increase in the proportion of electors who identified 
the Voter Information Card (41% in 2011 vs. 27% in 2008) and experience/prior 
knowledge (36% vs. 6%) as their source of information about the voter identification 

Sources of Information About Voter ID Requirements

Base: n=3445; those who were aware of 

requirement for proof of identity and/or address

DK/NR=4%

5%

2%

2%

3%

5%

9%

10%

12%

15%

36%

41%

Other

Worked in elections

Internet: EC website

At time of voting

EC brochure/housholder/reminder card

Newspaper

Radio

Word of mouth

Television

Experience/prior knowledge

Voter Information Card

Q19: From what sources do you recall hearing about these requirements?

Survey of Electors at the 41st General Election, 2011
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requirements. Conversely, there has been a decline since 2008 in those who identified 
mainstream media sources, including television (15% vs. 32%), radio (10% vs. 22%), and 
newspapers (9% vs. 22%). There has also been a decrease in those identifying the EC 
brochure/householder/reminder card (5% vs. 14%).  
 
Youth and Aboriginal electors were less likely to cite the Voter Information Card as a 
source of information, with less than one in three Aboriginals (28%) and youth (27%) 
identifying it, compared with 41% of the overall population. Conversely, they were more 
likely to learn of the requirements through word of mouth. While just over one in ten (12%) 
respondents mentioned this overall, 17% of Aboriginals did so, along with 46% of youth.  
 
 

Sociodemographic differences 
 
The likelihood of hearing about identification requirements from the Voter Information 
Card was lower amongst: 

• Students (23% vs. 35-44% of others). 

• Electors with high school education or less (34% vs. 38-46% of others). 

• Francophones (37% vs. 42% of Anglophones). 

• Men (38% vs. 43% of women). 

• Electors not interested in politics (35% vs. 42% of those who are). 

• Electors who did not follow the campaign closely (32% vs. 44% who did). 

• Those who said they did not vote (18% vs. 45% who said they did). 

The likelihood of hearing about the requirements through word of mouth was higher 
amongst: 

• Students (32% vs. 6-17% of others). 

• Electors not interested in politics (17% vs. 10% of those who are). 

• Electors who did not follow the campaign closely (17% vs. 10% who did). 

• Those who said they did not vote (19% vs. 10% who said they did vote).  

Students were also less likely than others to learn of the requirements through television 
(6% vs. 19%) or a previous election (6% vs. 12%).  

 

Widespread Positive Attitude towards Proof of ID and Address Requirements 

The large majority of respondents (96%) rated their attitudes towards the idea that 
electors must prove their identity when voting as positive (with 78% rating it as very 
positive). Only slightly fewer (91%) rated their attitudes towards the idea that electors 
must prove their address as positive (with two-thirds rating it as very positive). These 
results are slightly more positive than those of 2008, when 94% of respondents rated their 
attitudes towards the proof of identity requirement as positive (74% very positive) and 
88% did so regarding the proof of address requirement (62% very positive).  
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Aboriginals were less likely than others to hold positive views of identity requirements 
(90% vs. 96% overall) and address requirements (85% vs. 91% overall). Youth were 
comparable to the rest of the population regarding the former, but were less positive 
regarding the latter (86% vs. 91% overall).  
 

 

Sociodemographic differences 
 
Electors who were satisfied overall with service from Elections Canada staff were more 
likely than those who were not to hold positive views on the identification requirements. 
Of those who were very satisfied with service from Elections Canada, 97% held at least 
somewhat positive views on the proof of identity requirements, and 94% on the proof of 
address requirements. Of those who were not at all satisfied with service, 88% held 
somewhat positive views on the identification requirements, and only 60% on the proof of 
address requirements.  

The likelihood of holding positive views on the proof of address requirement was lower 
amongst: 

• Unemployed electors (82% vs. 90-93% of others). 

• Anglophones (90% vs. 96% of Francophones).  

• Electors not interested in politics (87% vs. 92% of those who are). 

• Electors who did not follow the campaign closely (89% vs. 92% who did). 

• Those who said they did not vote (84% vs. 93% of those who said they did).  

 

Negative Attitudes to Requirements Tend to Focus on Need to Prove Address 

Those who rated their attitude to one or both of these requirements as negative (n = 342) 
were asked to explain why. Explanations tended to focus on the requirement to prove 
one’s address. Indeed, three of the top four reasons were explanations of negative 
attitudes towards the requirement to prove one’s address. These include the impression 
that people with no permanent address should be able to vote (17%), the general 
impression that voters should not have to prove their address (16%), and the view that 
someone’s address may not be up-to-date or accurate at the time of an election, for 
example if they move frequently (9%).  
 

Attitude toward Proof of Identity Requirement

Base: n=3570; all respondents

DK/NR=1%

78%

18%

2% 1%

Very positive Somewhat positive Somewhat negative Very negative

Q20: All things considered, what is your attitude toward the idea that electors must prove 

their identity when voting at a federal election? Would you say…?

Survey of Electors at the 41st General Election, 2011

Attitude toward Proof of Address Requirement

Base: n=3570; all respondents

DK/NR=1%

66%

25%

5%
2%

Very positive Somewhat positive Somewhat negative Very negative

Q21: And what is your attitude toward the idea that electors must prove their address when 

voting at a federal election? Would you say…?

Survey of Electors at the 41st General Election, 2011
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Other reasons identified with some frequency include the impression that Canadian 
citizenship (14%) or a Voter Information Card (9%) should be sufficient to allow one to 
vote. Reasons given by small numbers (5% or less) include the views that proving ID 
should not be required where one is known by all and/or in a small town, that some people 
lack ID or have difficulty proving their ID, that requirements involve too much time/ 
money/resources, that these requirements prevent people from voting, and that one 
should not have to prove one’s ID.  
 

Explanations in the ‘other’ category include a preference for online voting, the view that 
one piece of ID should be sufficient22, criticism over a perceived lack of 
clarity/communication regarding the requirements, and general negativity about the 
political process.  
 
In sum, these negative views can be grouped under three main themes: opposition in 
principle to the idea of requirements, the view that the requirements are excessive, and 
the view that they are inconvenient or constitute a barrier. 

• Opposition to requirements in principle: Just over one-third (35%) provided 
explanations reflecting this point of view. This includes impressions that people 
with no permanent address should be able to vote, that voters should not have to 
prove their address, and that one should not have to prove one’s ID.  

• Requirements are excessive: Over one-quarter (29%) provided explanations 
reflecting this point of view. This includes impressions that Canadian citizenship or 
a Voter Information Card should be sufficient to allow one to vote, that that proving 
ID should not be required where one is known by all and/or in a small town, and 
that one piece of ID should be sufficient (included in “other”). 

• Requirements are inconvenient/a barrier: Nearly one in five (18%) provided 
explanations reflecting this point of view. This includes the view that someone’s 
address may not be up-to-date or accurate a the time of an election, for example if 
they move frequently, that some people lack ID or have difficulty proving their ID, 

                                                
22

 It should be noted that one piece of ID is sufficient as long as it proves both one’s identity and 
address (e.g. a driver’s license). 

Reasons for Negative Views of Voter ID Requirements

Base: n=342; those who with negative views of voter ID 

requirements

DK/NR=9%

9%

2%

3%

3%

3%

5%

9%

9%

14%

16%

17%

Other

Shouldn't have to prove ID

Prevented people from voting

Takes too much time/money

Difficult to prove ID/don't have ID

Personal familiarity/small town

Address may not be accurate/need updating

VIC should be enough

Canadian citizenship should be enough

Shouldn't have to prove address

People without address should be able to vote

Q22: Could you explain why your attitude is negative about these requirements?
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that requirements involve too much time/money/resources, and that these 
requirements prevent people from voting.  

 

Virtually All Had Required ID When Voting 

Virtually all voters who voted at polling stations (99%) said they had the required 
identification documents with them when they went to vote. This is very similar to 2008, 
when 98% of voters reported bringing the required identification with them.  
 
Aboriginals were somewhat less likely than the general population to have had the 
required identification documents with them (94% vs. 99%). This represents an increase 
in the proportion of Aboriginals who had the required documents with them since 2008 
(94% vs. 89%). Youth did not differ significantly from the general population in their 
likelihood to have had the required documents. 
 

Missing Pieces of ID 

Voters who said they did not have the identification required for voting at polling stations 
(n=62) were asked which pieces of identification or documentation they were missing. 
They were most likely to say they were missing a document proving their address, had no 
identification at all, or were lacking photo ID. A few said they did not need anything 
(meaning they were allowed to vote without showing ID) or said they lacked their Voter 
Information Card, a second piece of identification, or a document with their name on it. 
The only respondent who went to a local Elections Canada office without the required 
identification was lacking a document showing his or her name. 
 
In terms of what voters at polling stations who did not have the required identification did, 
some said they were allowed to vote without showing ID (n=21), went home to find the 
missing documents and returned to vote (n=16), swore an oath and voted (n=12), or went 
home and did not return (n=10). The respondent who went to a local Elections Canada 
office without the required identification said he was allowed to vote without showing ID. 
While the number of respondents who indicated that they did not have the required 
identification at the polls increased in 2011 over 2008 (n=62 vs. n=35), the number of 
intended voters who responded by going home and not returning to vote is virtually 
unchanged (n=10 vs. n=8), indicating that the identification requirements did not prevent 
most intended voters from voting.  
 

Driver’s License – Main ID Used for Voting  

In terms of the types of documents that voters at polling stations brought with them to 
prove their identity and address, the vast majority (90%) said they used their driver’s 
license for this purpose. The only other types of documents identified with any frequency 
were a health card (16%) and a Voter Information Card (14%) (multiple responses 
accepted).  
 
All other documents were used by small numbers (6% or less) and include a Canadian 
passport, utility bill, birth certificate, Social Insurance Number card, and Citizenship card. 
A host of documents were identified by very small numbers and included in the ‘other’ 
category, such as a provincial/territorial identification card, certificate of Aboriginal status, 
firearms possession or acquisition license, a bank or credit card statement,  Veterans 
Affairs health card, an Old Age Security identification card, and a Canadian Forces 
identity card, among other documents.  
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Over half (53%) said they provided one single piece of identification, while 46% said they 
presented two pieces of identification. These results reflect an increase over 2008 in the 
proportion of electors who said they used only one piece of identification (from 40% to 
53%), and a corresponding decrease in the proportion who used two pieces of ID (from 
60% to 46%). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Sociodemographic differences 
 
The likelihood of using a driver’s license was higher amongst employed electors (93% vs. 
77-86% of others) and electors with higher household incomes, with 80% of those with 
less than $40,000 in household income mentioning it compared with 92-95% of those 
with larger incomes.  

The likelihood of using a health card was higher amongst Francophones (31% vs. 11% of 
Anglophones) and electors with smaller household incomes, with 25% of those with less 
than $40,000 in household income mentioning it compared with 11-16% of those with 
higher household incomes.  
 

VIC as ID  

Despite the introduction of new voter ID requirements in 2007, the Voter Information Card 
(VIC) had never been considered a valid piece of identification when voting. However, 
during the 2011 General Election, Elections Canada used a new procedure in certain 
target locations, introduced during the 2010 by-elections, by which the VIC could be 
accepted, along with another document, to prove one’s address. Target locations included 
student residences, Aboriginal reserves, long-term care facilities, and seniors residences.  
 
Further investigation into how the VIC was used revealed that this new procedure did not 
account for the 14% (n=402) of electors who reported having used the VIC as ID. It turns 
out that:  
 
• Among those who mentioned using their VIC as ID, most (91%) did so in conjunction 

with another piece of ID that, by itself, was sufficient to meet the requirements. They 

Documents to Prove Identity & Address
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may simply have believed, incorrectly, that the VIC was used for identification 
purposes on account of their having presented it.  

• Only 4% (n=16) of those who reported using their VIC as ID resided in any of the 
target locations: 3 in a student residence, 4 in a senior’s residence, 9 on an Aboriginal 
reserve and none in a long-term care facility. Most reported using their VIC along with 
another piece of ID that rendered its use superfluous. Only two respondents provided 
a document that could not, in itself, have sufficed (i.e. a Quebec Health Card and a 
student ID card), and may therefore be said to have used the new VIC as ID 
procedure23.  

• Few respondents (n=32) indicated that they showed only their VIC. In these instances, 
it may be that election workers incorrectly accepted the use of the VIC as ID. 

Therefore, it can be said that most electors (91%) who reported using their VIC as ID did 
so in conjunction with another piece of ID that rendered its use superfluous. Very few 
(n=32) reported having used the VIC by itself, which represents an incorrect use of the 
VIC, and even fewer (n=2) took advantage of the new procedures for acceptance of the 
VIC as a proof of address.  

One can see from the graph below, that the 2011 general election saw an increase in 
electors saying they brought their Voter Information Card with them to the polls to prove 
their identity and address (3% in 2008 vs. 14% in 2011). The acceptation of the VIC to 
prove one’s address in certain areas, as noted above, does not account substantially for 
this increase. 
 
The proportions that brought 
other documents are roughly 
comparable from 2008 to 2011.  
 
The large majority (90%) said 
they used their driver’s license, 
followed at a distance by a 
health card (16%). Smaller 
numbers reported using a 
Canadian passport (6%), a utility 
bill (4%), a birth certificate (2%) 
a SIN card (2%) or a citizenship 
card (2%).  Half said they 
provided one piece of 
identification, while 44% said 
they presented two pieces of 
identification. The same type of behaviour was evident among those who voted at a local 
Elections Canada office. 
 

Documents Brought to Prove ID by Aboriginal Electors 

As for the population in general, the driver’s license remains the most commonly used 
document amongst Aboriginal voters to prove their identity and address when going to 
vote, with almost three-quarters (73%) identifying it in 2011. It has, however, declined 
somewhat in prominence since 2008 when 78% of Aboriginal voters mentioned it. 

                                                
23

 Caution should be exercised when interpreting the results. It is a known fact that national 
surveys, because of the sampling method and randomness involved, tend to overlook or 
underestimate situations that are less prevalent in the population.  
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Following at a distance is the Certificate of Indian Status, used by 20% Aboriginal electors 
in 2011, down from 27% in 2008. Health cards were the third most frequently-cited 
document among Aboriginal respondents in both 2008 and 2011, with 15% of Aboriginal 
voters identifying them in both years.  
 

Documents to Prove ID & Address Amongst Aboriginals (Over Time)

Q26: Which document did you use to prove your identity and address?
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As is the case with the general population, Aboriginal voters were more likely to say they 
brought their Voter Information Card with them as an identification document in 2011 than 
in 2008 (12% vs. 2%). However, the possibility offered on reserves to accept the VIC as a 
proof of address does not substantially account for this increase.   
 
In 2011, Aboriginal voters were slightly less likely than in 2008 to say they brought their 
birth certificate/SIN card/OAS card, though they were slightly more likely to bring a utility 
bill (7% vs. 4%) or a Canadian Passport/Citizenship Card. 

Documents Brought to Prove ID by Youth 

In 2011, a driver’s license is the main document that youth used to prove their identity and 
address, with 82% mentioning it. It has declined somewhat since 2008, when 86% did so. 
Following at a distance are health cards, with 22% identifying them in 2011, versus 24% in 
2008. Canadian passports and Citizenship Cards rank third in both 2011 (13%) and 2008 
(7%), though they have grown in prominence over time.  
 
As is the case with the general 
population, youth are increasingly 
citing their Voter Information Card as 
a document brought for identification 
purposes. The new procedure 
allowing the VIC as a form of 
identification on all university 
campuses does not account for this 
increase. Following this, smaller yet 
comparable proportions identified a 
utility bill and a birth certificate/SIN 
card.   
 
 
 

Documents to Prove ID & Address Amongst Youth (Over Time)
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Perceived Ease of Meeting Proof of ID Requirements (Over Time)
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Meeting Proof of ID Requirements Seen as Easy 

Virtually everyone who voted (97%), whether at polling stations or at a local Elections 
Canada office, said it was easy to meet the identification requirements. Specifically, 
among voters at polling stations, 83% said this was very easy, with 14% describing it as 
somewhat easy. Only 2% judged this to be difficult. Among voters at a local Elections 
Canada office, 78% said this was 
very easy, with 20% describing it 
as somewhat easy. 
 
Aboriginals were slightly less likely 
than the general population to 
view meeting the proof of ID 
requirements as easy (95% vs. 
97%) and, in particular, less likely 
to consider it very easy (73% vs. 
83%). Youth were comparable to 
the general population in 
considering this easy, but less 
likely to consider it very easy (74% 
vs. 83%).  
 
 

Sociodemographic differences 
 
There is a positive correlation between likelihood to say that it is easy to meet the 
identification requirements and likelihood to be satisfied, overall, with the service provided 
by Elections Canada staff. Ninety-eight percent of those who were very satisfied with 
service from EC staff said it was easy to meet the identification requirements, compared 
with 95% of those who were somewhat satisfied, 89% of those who were not very 
satisfied, and 77% of those who were not satisfied at all.  
 
These results for the general population of electors are almost identical to those from 
2008. 
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In 2011, the vast majority (95%) of Aboriginal electors said it was easy to meet the 
identification requirements, an increase from 2008 when 89% said so. For youth, these 
findings are similar to those of 2008.  
 
 

Ease of Meeting Proof of ID Requirements Amongst Aboriginals (Over Time)
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Ease of Meeting Proof of ID Requirements Amongst Youth (Over Time)
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ACCESSIBILITY 

New in 2011, the survey investigated issues surrounding the accessibility of polling sites, 
which is discussed in this section. 

Nearly All Describe Voting Location as Accessible 

The vast majority of voters (90%) described the building where they voted as very 
accessible, with nearly all the rest (8%) describing it as somewhat accessible. Youth 
expressed more moderate endorsement of the accessibility of their voting locations, being 
less likely than the general population to consider the building in which they voted very 
accessible (85% vs. 90%), but more likely to find it somewhat accessible (14% vs. 8%). 
Aboriginals were roughly comparable to the general population in viewing their voting 
location as being accessible.  
 
The small number who described the building where they voted as not very or not at all 
accessible (n=38) offered the following reasons to explain why: physical accessibility 
(n=14), not enough parking (n=6), imprecise signage (n=5), crowds (n=4), the room inside 
the building being hard to find (n=2), and the location being inconvenient (n=2). 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Sociodemographic differences 
 
Electors with a disability were slightly less likely than those without a disability to say that 
the building where they voted was either very or somewhat accessible (96% vs. 99%). 
 
There was a positive relationship between the likelihood of saying the voting location was 
accessible and the likelihood to be satisfied with the service provided by Elections 
Canada staff overall. Of those who were very satisfied with the service from Elections 
Canada, 99% found the voting location very or somewhat accessible. Of those who were 
not at all satisfied with the service from Elections Canada, 82% found the building where 
they voted somewhat or very accessible.  

 

Perceived Accessibility of Voting Building

Base: n=2928; those who voted, except by mail
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Most Feel Directional Signs Sufficiently Available 

Almost all voters (95%) felt that, once inside the building where they went to vote, there 
were enough signs to help them find where they needed to go. Fewer, though still a large 
majority (82%), said that there were enough directional signs outside of the building to 
help them find the entrance to the polling station. Conversely, 12% said the outdoor 
directional signs were insufficient, while 5% had no opinion on this.   

 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

Sociodemographic differences 
 
Electors with a disability did not differ in a statistically significant manner from those 
without a disability in their perceptions of the sufficiency of directional signs either inside 
our outside of polling sites.  
 
There is a positive relationship between saying that there were sufficient directional signs 
inside and outside the building, and being satisfied with the service provided by Elections 
Canada staff overall. Of those who were very satisfied with the service from Elections 
Canada, 84% said there were sufficient directional signs outside the building and 96% 
said there were enough inside the building. Of those who were not at all satisfied with 
Elections Canada service, only 60% said there were sufficient directional signs outside 
the building and only 47% said there were enough signs inside the building.  
 
The likelihood of saying that there were sufficient directional signs outside the building 
was lower amongst students (72% vs. 82-85% of others) and Francophones (75% vs. 
85% of Anglophones).  
 

One Third of Electors Noticed a Poster Indicating Wheelchair Access 

The majority of voters (55%) did not remember seeing a poster indicating that their polling 
station had level access for wheelchairs. More than one in ten (12%) were unsure on the 
point, and only one-third remember having seen such a poster. Of those who remembered 
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the poster, the great majority (94%) indicated that the posters were at least somewhat 
visible, with 71% rating them as highly visible. Very few (2%) felt the posters were not very 
visible.  
 
Youth and Aboriginals were 
more likely to recall the 
posters indicating 
wheelchair access than the 
general population (39/40% 
vs. 33%). The youth who 
recalled the posters, 
however, were less likely to 
rate them as highly visible 
(58% vs. 71%), though more 
likely to rate them as 
somewhat visible (40% vs. 
23%).  
 
 

 

 

 

Sociodemographic differences 
 
Electors with a disability did not differ in a statistically significant manner from those 
without a disability in their recall of posters indicating wheelchair access or in their rating 
of the visibility of these posters.  
 
The likelihood of remembering a poster indicating wheelchair access was higher amongst 
rural residents (38% vs. 31% of urban residents). 
 
The likelihood of rating the posters as highly visible was higher amongst those with high 
school education or less (77% vs. 59-70% of those more educated) and Anglophones 
(73% vs. 63% of Francophones).  
 

Assistance by Poll Staff – Main Form of Required Assistance 

Very few voters required special assistance to cast their ballot (1%; n=29). Nearly three-
quarters of these (73%; n=18) required assistance by poll staff. Other types of assistance, 
required by 4 people or fewer, included assistance for the visually impaired, assistance by 
family/friend, a template to mark ballot paper, directions to the polling station, and physical 
assistance. 
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FAIRNESS AND TRUST  

 
In line with the strategic objectives laid out in Elections Canada’s 2008-2013 Strategic 
Plan, the 2011 survey added new indicators about the perceived fairness of the election 
and trust in election results.  
 

Most View Conduct of Election as Fair 

The perception that the general election was conducted by Elections Canada in a fair 
manner was widespread. Fully 90% of respondents felt that Elections Canada ran the 
election in a fair manner, with nearly two-thirds (65%) saying very fairly. Only 3% felt that 
the election was not conducted fairly, while 6% were unsure or did not venture an opinion.  
 
Aboriginals and youth were slightly less likely than the general population to say that 
Elections Canada ran the election fairly (84/88% vs. 90%), due largely to their lesser 
propensity to say that Elections Canada did so very fairly (49/52% vs. 65%). Aboriginals 
were also more likely to specify that Elections Canada was unfair in its administration of 
the election (9% vs. 4%).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perceived Fairness of Election
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Sociodemographic differences 
 
The likelihood of thinking that Elections Canada ran the election fairly was higher 
amongst: 

• Electors without a disability (91% vs. 82% with a disability). 

• Electors with household incomes over $40,000 (92-93% vs. 86% with household 

incomes of $40,000 or less). 

• Electors who are interested in politics (92% vs. 82% who are not). 

• Electors who followed the campaign closely (93% vs. 83% who did not). 

• Those who said they voted (93% vs. 74% of those who said they did not vote). 

 

There was a positive relationship between thinking that Elections Canada ran the election 

fairly and satisfaction with service by Elections Canada. Ninety-four percent of those who 

thought Elections Canada ran the campaign at least somewhat fairly were very satisfied 

with service, compared with 86% who were somewhat satisfied, 72% who were not very 

satisfied, and 54% who were not at all satisfied.   

 
 

High Levels of Trust in Election Results 

The large majority (87%) expressed high levels of trust in the accuracy of election results 
in their riding, with most (57%) saying their trust levels are very high. Relatively few said 
their trust is somewhat or very low.  
 
The likelihood of trusting the 
accuracy of election results was 
lower among Aboriginals (66%) and 
youth (82%) than the general 
population (87%). Both groups were 
particularly less likely to have high 
levels of trust, with roughly a third 
(34%) of Aboriginals and 43% of 
youth saying so, compared with the 
majority (57%) of the general 
population.  
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Sociodemographic differences 
 
The likelihood of trusting the accuracy of election results in their riding was higher 
amongst: 

• Electors with education above high school (90-94% vs. 78% with high school or 

less). 

• Electors who are employed (90%), followed by students (89% vs. 80-84% of 

others).  

• Anglophones (90% vs. 81% of Francophones). 

• Aboriginals living off a reserve (73% vs. 58% living on a reserve). 

• Electors who are interested in politics (92% vs. 72% who are not interested). 

• Electors who followed the campaign closely (93% vs. 73% who did not).  

• Those who said they voted (92% vs. 67% who said they did not vote).  

 

Trust in the accuracy of the election results is positively related with household income. 

Seventy-eight percent of electors with household incomes of less than $40,000 said their 

trust in the results was at least somewhat high compared with 89% of those with 

household incomes between $40,000 and $60,000, 93% of those with household 

incomes between $60,000 and $100,000, and 95% of those with household incomes of 

$100,000 or more.  
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APPENDIX 1: ABORIGINAL ELECTORS 

This section addresses Aboriginal electors. Aboriginal Canadians include First Nations, 
Métis, and Inuit. 
 

Aboriginal Groups 

For the purpose of this study, an oversample of 526 Aboriginal respondents was collected 
– making for about 4% of the sample. In terms of the various identity groups, 332 
respondents reported to be First Nations, 164 Métis and 27 Inuit (3 refused to specify).   
 

Status and Non-Status Indians 

The great majority (89%) of First Nations respondents are Status Indians. Seven percent 
are Non-Status Indians, and 3% either said they did not know or did not respond.  
 

On vs. Off Reserve 

First Nations and Métis respondents were asked whether their primary residence is 
located on a reserve. Just over half (53%) said it is not, while 45% said it is. Two percent 
did not know or did not respond.24  
 
Of those who live on a reserve, 55% reported that there was a polling station on their 
reserve. Conversely, roughly a quarter (24%) said there was not, while 21% did not know 
or did not respond.  
 
The likelihood of reporting having voted in the 2011 election did not differ in a statistically 
significant manner between Aboriginal electors living on a reserve from those living off a 
reserve (65% and 69% respectively). Aboriginal electors living off a reserve, however, 
were more likely to report having voted in their last provincial election (69% vs. 58% living 
on a reserve). They were also more likely to trust the accuracy of election results in their 
riding (73% vs. 58% living on a reserve), and to report following the campaign closely 
(63% vs. 51% living on a reserve). Interestingly, Aboriginals living on a reserve were more 
likely than those living off a reserve to say that their address was correct on their Voter 
Information Card (99% vs. 94%).  
 

Variety of Suggestions to Encourage Aboriginals to Vote 

Aboriginal respondents offered a variety of suggestions for encouraging Aboriginal people 
to vote in federal elections. Roughly one in ten suggested more education or information 
about the voting process (10%), more campaigning or information from candidates 
directed to Aboriginals (10%), better communication with Aboriginals, including 
information in their language (10%), and better treatment of Aboriginals and Aboriginal 
issues (9%). Smaller numbers recommended having polling stations on reserves or 
transportation to polling stations (7%), more encouragement to vote (5%), and more 
Aboriginal candidates (4%). A few suggested online voting (1%).  
 
Forty-seven percent of Aboriginal respondents did not offer any suggestions. Eight 
percent specified that nothing should be done, and nearly 39% said they do not know or 
did not respond.  

                                                
24

 The proportions of Aboriginals living on vs. off a reserve are a result of quotas set to ensure 
adequate sampling from each group.  
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Most Did Not Recall EC Ads Encouraging Aboriginals to Vote 

Aboriginal electors who indicated 
having noticed an advertisement 
from Elections Canada about the 
general election were asked 
whether, apart from any television 
ad, they had seen or heard any of 
the Elections Canada ads that 
specifically encouraged Aboriginal 
electors to vote. The majority (73%) 
said they did not recall any such 
advertisement, while 20% said they 
did. By contrast, the proportion of 
Aboriginal respondents who did not 
recall such advertising was 75% in 
2006 and 78% in 2008. 
 

Mainstream Media – Main Source 
for Aboriginal-Directed 
Advertisements 

Of those Aboriginal electors who 
said they had seen or heard 
Elections Canada ads that 
specifically encouraged Aboriginal 
electors to vote (n=49), most 
identified mainstream media as the 
source of these ads. Despite the 
instruction to exclude TV, the 
largest proportion (n=21) identified 
television, followed by newspapers 
(n=15), and radio (n=12). One in 
ten (n=5) mentioned 
signs/posters/billboards, while 
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smaller numbers identified non-Elections Canada websites (n=3) and brochures/flyers 
(n=1). Sources identified by 2% or less, categorized as “other”, include the candidates 
themselves, and word of mouth. 
 

Reminder, Encouragement to Vote – Top Message Recalled of Aboriginal Ads 

Not surprisingly, Aboriginal electors who recalled having seen or heard Elections Canada 
ads that specifically encouraged Aboriginal electors to vote (n=49) tended most often to 
remember such ads offering a reminder/enticement/encouragement  to vote (n=34). Other 
substantive elements recalled from these ads included messages relating to the 
importance of voting (n=8), the election date(s) (n=3), where to vote (n=1), and voting 
hours (n=1).  
  
In terms of their evaluation of these ads, a strong minority (42%; n=21) said that they liked 
them, with 14% (n=7) saying they liked them a lot. Roughly half (n=24) offered no opinion 
on the ads or said they didn’t know. Relatively few said they disliked the ads.  
 

Most Voted in Last Band Election 

Most Aboriginal electors who lived 
on a reserve said they had voted in 
their last band election (80%). One 
in five said they had not.  
 
 
 
 
 
 
 
 
 

Voted in Last Band Election

Base: n=134 First Nations and Métis

respondents living on a reserve

QA9: Did you vote in your last band election?

Yes

80%

No

20%
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APPENDIX 2: YOUTH 

This section focuses on youth, or electors aged 18-24. 
 

Most Youth Living at Home with Parent(s) at Time of Election 

The majority (71%) of youth 
electors said that, at the time of the 
election, they were living with either 
or both of their parents; 28% said 
they were not. Statistically, youth 
living with their parents were not 
significantly more or less likely to 
report voting. 
 
Youth were more likely to have 
moved in the last two years than 
were older electors (39% vs. 16%). 
This trend is of note as the 
likelihood of having voted, 
regardless of age, is lower amongst 
electors who had moved in the last 
two years than amongst those who had not (74% vs. 87%). 
 

Most Youth are Students, But Not Members of Student Associations 

The majority (56%) of youth 
electors were students at the 
time of election. Students were 
more likely than non-students to 
report having voted (62% vs. 
43%). 
 
Of those who were students, 
less than a quarter (23%) were 
active members of a student 
association. Fully 77% were not 
members of an association. 
Membership in a student 
association did not significantly 
correlate with likelihood to vote. 
 
At the time of the election (May 
2nd 2011), all students surveyed were living off-campus.  
 

Top Suggestion to Encourage Youth to Vote: Advertise in Schools 

Youth electors were asked what, if anything, should be done to encourage youth to vote in 
federal elections. The top suggestion, offered by 19%, was to advertise in schools/on 
campus. This was followed closely by focusing on issues important to youth (17%), and 
better communication of issues (14%). Less than one in ten suggested offering 
incentives/encouragement to vote (8%), more education in schools about voting (7%), and 
using social media to involve youth (6%). Very few suggested online voting (2%). 

Youth Living with Parent(s) at Time of Election

Base: n=504; those aged 18-24;

Due to rounding, numbers may not sum to 100%

QY2: At the time of the election, were you living with either or both of your parents?

Yes

71%

No

28%

Survey of Electors at the 41st General Election, 2011

Student Status & Membership with Student Association

Base: n=504; those aged 18-24;

QY3: Are you currently a student?

44%

56%

No

Yes

1%

23%

77%

DK/NR

Yes

No

QY5: Are you an active member of a 

student association? 

Base: n=269; current students

Due to rounding, numbers may not sum to 100%
Survey of Electors at the 41st General Election, 2011
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Suggestions offered by less than 2% of youth, categorized as “other”, include providing 
informative material on voting procedures, using the internet and television for 
communication, improving the quality of candidates, and providing educational resources 
for students.  
 
Youth who reported voting were more likely than those who did not to focus their 
suggestions on schools and education. They were more likely to suggest 
advertising/campaigning in schools/on campus (22% vs. 12%) and more education in 
schools about voting (9% vs. 4%). They were also more likely to suggest focusing on 
issues that are important to youth (20% vs. 12%) and using social media to get youth 
involved (7% vs. 2%).  
 
The largest proportion did not offer suggestions to encourage youth to vote. Seven 
percent specified that nothing should be done, while a quarter said they do not know or 
else did not respond. Youth who did not vote were more likely not to offer suggestions 
(40% vs. 28% who reported voting). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Means of Encouraging Youth to Vote

Base: n=504; those aged 18-24;

Up to 3 responses accepted

25%

7%

3%

2%

6%

7%

8%

14%

17%

19%

DK/NR

Nothing

Other

Online voting

Use social media to involve youth

More education in schools about voting

Incentives/encouragement to vote

Better communication of issues

Focus on issues important to youth

Advertise in schools/on campus

QY6: What, if anything, should be done to encourage youth to vote in federal elections?
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APPENDIX 3: SENIORS 

This section provides additional observations regarding electors aged 65 and over. 

 

Health/Illness/Injury – Main Reason for Seniors Not Voting 

Electors aged 65 and older were more likely than the general population to report having 
voted (93% vs. 84%). Respondents who were 65 or over and who said that they did not 
vote (n=32), offered a variety of reasons for not having done so, the most frequently cited 
of which was health/illness/injury (n=10) followed by travel (n=6). A few mentioned 
reasons relating to negative perceptions of voting and politics (n=2), apathy (n=2) and 
cynicism (n=2). Other reasons included transportation issues (n=3), issues related to 
political parties (n=2), problems relating to accessibility (n=1), registration problems (n=1), 
work/school schedule (n=1), family obligations (n=1) and lack of information (n=1). 

 

Assistance Getting to Polls – Top Suggestion to Encourage Older People to Vote 

Eligible electors that are 65 years of age or older were asked what should be done, if 
anything, to help older people to vote in federal elections. The top suggestion, with over a 
quarter (27%) offering it, is to provide more assistance getting to the polls. This is the only 
suggestion offered with much frequency. Other suggestions, put forth by 5% or less each, 
include having polls in retirement residences or hospitals (5%), better government policies 
for seniors (4%), more available information on candidates (2%), more assistance at the 
polls (2%), and online voting (2%).  
 
The ‘other’ category contains suggestions offered by less than 2%, such as encouraging 
older electors to vote, holding meetings with older electors, education, having elections 
less often, and distributing flyers in the mail. 
 
Nearly half (48%) of eligible electors aged 65 years or over offered no suggestion to help 
older people vote in federal elections, with roughly a quarter (23%) saying nothing should 
be done and a quarter (25%) either saying they don’t know or not responding.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Suggestions to Encourage Older People to Vote

Base: n=753; those aged 65+

Q68: In your view, what should be done, if anything, to help older people to vote in federal 

elections?
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APPENDIX 4: IMMIGRANTS AND ETHNO-CULTURAL GROUPS 

This section addresses issues related to electors born outside Canada and members of 
ethno-cultural groups in relation to voting. 25 
 

Electors Born Outside Canada 

Overall, the immigrant population surveyed is similar to the population of those born in 
Canada in terms of voting behaviour and attitudes.  
 
Electors born outside Canada did differ from those born in Canada in terms of certain 
communication mediums used to learn about the election. They were less likely to get 
information on voting procedures from the Voter Information Card (58% vs. 68% born in 
Canada). Of those who recalled an Elections Canada advertisement during the campaign, 
electors born outside Canada were more likely to have done so through a newspaper 
(52% vs. 39% born in Canada) and less likely to have viewed the ad on television (43% 
vs. 53% born in Canada). Similarly, of those who recalled hearing or seeing the slogan 
“Vote! Shape your World”, the likelihood of having done so on television was lower 
amongst those born outside Canada than those born in Canada (39% vs. 54%). 
Immigrant electors were more likely to be aware of the possibility of voting by mail (50% 
vs. 41% born in Canada).  
 
Electors born outside Canada were more likely to express strong satisfaction with 
Elections Canada staff at the polling station (92% vs. 87% born in Canada). Levels of 
satisfaction with other aspects of voting, however, were comparable between immigrants 
and the general population, including distance to the polls, waiting time to vote, and 
perceived adequacy of directional signs.  
 
Non-voters born outside Canada were more likely to say that they would have voted 
online had it been possible to do so (71% vs. 54% born in Canada). In terms of their 
technological profile, immigrant electors show little difference from the rest of the 
population.  
 

Ethno-Cultural Groups 

Electors belonging to an ethno-cultural group (other than Caucasian and Aboriginal) were 
less likely to report having voted in the 2011 general election than the general population 
(77% vs. 84%). They were also less likely to report having voted in the 2008 election (78% 
vs. 87%), their last provincial election (67% vs. 79%), and their last municipal election 
(58% vs. 67%). In terms of their reasons for not voting, members of ethno-cultural groups 
were more likely than the general population to cite their work/school schedule (24% vs. 
13%) and a lack of identification documents (6% vs. 1%). Members of ethno-cultural 
groups were no more or less likely to be interested in politics or to have followed the 
campaign closely.  
 
In terms of communication of voting procedures and information, members of ethno-
cultural groups were less likely to recall receiving a Voter Information Card (86% vs. 91% 
of the general population) and less likely to have noticed an advertisement from Elections 
Canada during the campaign (32% vs. 40%).  

                                                
25

 The analysis provided is not based on specific ethno-cultural groups, but rather all ethno-cultural 
groups other than Caucasian and Aboriginal. As a result, some group-specific differences may be 
compounded in the aggregation process.  
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In terms of their voting experience and perceptions, members of ethno-cultural groups 
were generally comparable to the overall population. Exceptions to this comparability 
included ethno-cultural groups being less likely to think there were sufficient directional 
signs inside the voting building (90% vs. 95%) and less likely to have a high level of trust 
in the election results in their riding (82% vs. 88%).  
 
Members of ethno-cultural groups differed from the general population with regards to 
their technological profile, in that they were more likely to have Internet at home (93% vs. 
86%) to have a smart phone (39% vs. 26%), to use instant messaging (48% vs. 37%), 
and to discuss politics online (26% vs. 18%). Despite this, non-voters from ethno-cultural 
groups were less likely to say that they would have voted online had it been possible to do 
so (14% vs. 32%).  
 

Better Communication, Variety of Language—Top Suggestion to Encourage Ethno-
Cultural Groups to Vote 

Electors who identified their ethnic background as other than Caucasian were asked what 
should be done, if anything, to encourage people from their community to vote in federal 
elections.26 The top suggestion (excluding Aboriginals), with one in five (20%) mentioning 
it, was better communication/variety of language. Other suggestions mentioned include 
culturally-specific advertising/campaigning (10%), education on the voting process (7%), 
and general encouragement to vote (7%). The majority (53%) offered no suggestion to 
encourage ethno-cultural groups to vote.  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Youth belonging to an ethno-cultural group were more likely to mention better 
communication/variety of language (29% vs. 20%), culturally-specific 
advertising/campaigning (32% vs. 10%), education on the voting process (13% vs. 7%), 
and encouragement to vote (13% vs. 7%), while being less likely to choose not to respond 
(25% vs. 53%).  

                                                
26

 The question was also posed to Aboriginal electors. However, the results for this subgroup are 
analyzed separately and are excluded from the section on electors belonging to ethno-cultural 
groups. 

Means of Encouraging Ethno-Cultural Groups to Vote

Base: n=325; Members of ethno-cultural groups 

other than Caucasian and Aboriginal

43%

10%

3%

7%

7%

10%

20%

DK/NR

Nothing

Other

Education on the voting process

Encouragement to vote

Culturally specific advertising'/campaigning

Better communication/variety of languages

QS5: As a member of an ethno-cultural group, what should be done, if anything, to encourage 

people from your community to vote in federal elections?
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APPENDIX 5: ELECTORS WITH DISABILITIES 

 
Overall, electors with a disability did not differ in a statistically significant manner from 
electors without a disability in terms of most aspects of voting behaviour and attitudes. 
The exceptions included a greater likelihood on the part of those with a disability to bring 
their Voter Information Card with them to the polls (91% vs. 83% of others), to go to vote 
from home (89% vs. 79% without a disability), to recall having received the Elections 
Canada brochure (43% vs. 34%), to have been served at the polls in English (88% vs. 
74%), and to think that Elections Canada ran the election fairly (91% vs. 82%).They were 
slightly less likely than electors without a disability to feel that the building where they 
voted was accessible (96% vs. 99%). 
 
In terms of their technological profile, electors with a disability did differ from those without 
a disability. They were less likely to have access to the Internet at home (88% vs. 67% 
without a disability). They were also less likely to use Facebook (32% vs. 51%), Twitter 
(3% vs. 10%), smart phones (7% vs. 28%), and instant messaging (22% vs. 39%), and to 
discuss politics online (14% vs. 19%). That said, the difference between non-voting 
electors with a disability and those without in terms of their likelihood to say they would 
have voted had it been possible to do so online was not statistically significant.  
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APPENDIX 6: TECHNOLOGICAL PROFILE 

This section provides a technological profile of electors. It includes such things as Internet 
access and use, and frequency of discussing politics online. The questions in this section 
were addressed to all respondents.  
 

Most Have Access to Internet at Home 

The majority of eligible electors (86%) have access to the Internet in their home; 14% do 
not. This represents an increase since 2008 when 81% of electors had Internet in their 
home. This increase is of note, as there is a relationship between having Internet at home 
and likelihood of having voted. Eighty-seven percent of those who voted reported having 
Internet at home, compared with 78% of those who did not have access at home. 
Additionally, amongst non-voters, the likelihood of saying that they would have voted had 
it been possible to do so online was understandably higher amongst those with Internet 
access at home than those without (64% vs. 25%). Aboriginals were less likely to say they 
have Internet at home (68% vs. 86%), while youth were more likely to have it (94% vs. 
86%).  
 
Almost half (49%) have a profile on Facebook, while 37% use instant messaging, such as 
MSN Live Messenger or Skype, and 26% have a smart phone with Internet access, such 
as an iPhone or Blackberry. Almost one in ten (9%) have a Twitter account. 2011 has 
seen an increase over 2008 in those with a Facebook profile (49% vs. 34%) and those 
who use instant messaging (37% vs. 32%).27 The likelihood of having a Facebook profile 
was higher amongst non-voters than amongst voters (56% vs. 48%). It was also higher 
amongst those not interested in politics (55% vs. 48% amongst those who report a 
political interest).   
 
Youth are more likely than the general population to have or use each item, while 
Aboriginal electors are somewhat less likely to say they have a smart phone with Internet 
access (20% vs. 26%) and to use instant messaging (32% vs. 37%).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                
27

 Respondents were not asked about smart phone or Twitter use before 2011.  

Internet Access and Use

Base: n=3570; all respondents

DK/NR=1% or less

Q64: Do you have access to 

the Internet at home?

Q65: Do you have any of the following

Q66: Do you use instant messaging, such as 

MSN Live Messenger or Skype?
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The likelihood of non-voters saying that they would have voted online had it been possible 
to do so was higher amongst users of Facebook (68% vs. 37%), smart phones (35% vs. 
20%), and instant messaging (44% vs. 27%). This discrepancy amongst Facebook users 
and non-users is of particular note, as the likelihood of reporting having voted was lower 
amongst Facebook users than non-users.  
 

Sociodemographic differences 
 
The likelihood of having access to the Internet at home was higher amongst: 

• Electors under 25 (94%) and those between 25 and 44 (93% vs. 65-87% of older 

electors). 

• Students (96%), followed by employed electors (93% vs. 71-76% of others). 

• Electors without a disability (88% vs. 67% with a disability). 

• Electors with some university education (96%) or a university degree (95% vs. 72-

89% of others). 

• Anglophones (88% vs. 81% of Francophones). 

• Electors who are interested in politics (88% vs. 80% who are not interested). 

• Electors who followed the campaign closely (88% vs. 80% who did not). 

• Those who said they voted (87% vs. 78% who said they did not vote).  

Access to the Internet at home and household income are positively related. Sixty-seven 

percent of electors with household incomes of less than $40,000 said they have Internet 

at home compared with 88% of those with household incomes of $40,000-$60,000, 94% 

of those with household incomes of $60,000-$100,000, and 98% of those with household 

incomes of $100,000 or more.  

 

Sociodemographic differences 
 
The following subgroups were the most likely to have or use each of the following. 
 
Facebook: 

• Younger electors (86% 18-24; 65% 25-44; 40% 45-64; 15% 65+). 

• Electors born in Canada (51% vs. 42% born outside Canada). 

• Students (84% vs. 25-57% of others). 

• Electors with some university education (70% vs. 39-52% of others). 

• Electors with larger household incomes (51-56% over $40,000 vs. 41% under 

$40,000). 

• Women (53% vs. 45% men). 

• Electors who are not interested in politics (55% vs. 48% who are interested). 

• Electors without a disability (51% vs. 32% with a disability). 

• Those who said they did not vote (56% vs. 48% who did vote). 

 
Twitter: 

• Men (11% vs. 8% of women). 
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• Electors in urban locations (11% vs. 4% rural). 

• Younger electors18% 18-24; 14% 25-44; 6% 45-64; 2% 65+). 

• Students (24% vs. 3-11% of others). 

• Electors with at least some university education (15% some university; 13% 

university degree; 6-8% less educated). 

• Electors with household incomes over $60,000 (12% vs. 7-8% with smaller 

incomes). 

• Electors without a disability (10% vs. 3% with a disability). 

• Anglophones (10% vs. 7% Francophones). 

 

Instant Messaging: 

• Younger electors (62% 18-24; 43% 25-44; 34% 45-64; 18% 65+). 

• Students (66% vs. 24-42% of others). 

• Electors with some university education (51% vs. 29-44% of others). 

• Electors living in urban locations (39% vs. 33% rural). 

• Electors household incomes over $60,000 (43-35% vs. 28-37% with smaller 

incomes). 

• Electors without a disability (39% vs. 22% with a disability). 

 

Smartphone: 

• Anglophones (29% vs. 16% Francophones). 

• Men (31% vs. 22% women). 

• Electors in urban locations (28% vs. 20% rural). 

• Electors who are interested in politics (28% vs. 21% not interested). 

• Electors who followed the campaign closely (28% vs. 22% who did not). 

• Younger electors (42% 18-24; 37% 25-44; 22% 45-64; 4% 65+). 

• Students (41% vs. 7-35% of others). 

• Electors without a disability (28% vs. 7% with a disability). 

• Electors with some university education (39% vs. 18-34% of others). 

• Electors with household incomes over $100,000 (51% vs. 11-27% with smaller 

incomes). 

 

Most Do Not Discuss Politics Online 

Less than one in five eligible electors 
reported discussing politics online. Very 
few of these (3%) said they do this 
often, while 15% said they do it 
sometimes. Conversely, the great 
majority (81%) said they never discuss 
politics online. There is a relationship 
between discussing politics online and 
voting: the likelihood of discussing 
politics online was higher amongst 
those who voted than amongst those 
who did not vote (19% vs. 13%). Looked 
at another way 89% of those who 

Use of Internet to Discuss Politics

Base: n=3570; all respondents

Q67: Do you ever discuss politics online? Would you say you do this…?
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discussed politics online either often or sometimes also reported having voted compared 
with 83% of those who said they never discuss politics online.  
 
Also, non-voters who reported discussing politics online were more likely to say they 
would have voted online had it been possible to do so (70% vs. 55% amongst those who 
do not discuss politics online).   
 
Youth are more likely than the general population to discuss politics online sometimes 
(34% vs. 15%) and slightly more likely to do so often (5% vs. 3%). This likely underscores 
their greater use of and comfort with newer technologies rather than engagement with 
politics per se, since the survey indicates that youth expressed less interest in politics, 
followed the election less closely, and were less likely to vote than older Canadians.  
 
Sociodemographic differences 
 
The likelihood of discussing politics online was higher amongst: 

• Electors under 25 (39% vs. 10-20% of older electors). 

• Students (51% vs. 10-23% of others). 

• Electors without a disability (19% vs. 14% with a disability). 

• Electors with some university education (37% vs. 12-24% of others). 

• Electors living in urban locations (20% vs. 14% living in rural locations). 

• Electors who are interested in politics (22% vs. 5% who are not interested). 

• Electors who followed the campaign closely (23% vs. 8% who did not). 

• Electors who said they voted (19% vs. 13% who did not vote).  
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APPENDIX 7: SOCIO-DEMOGRAPHIC INFORMATION 

The following tables present the socio-demographic characteristics of respondents: 

  

 Age Total Aboriginals Youth 

Base (N) 3570 528 504 

18-24 12% 11% 100% 

25-44 35% 33% -- 

45-64 34% 32% -- 

65+ 17% 16% -- 

Refused 2% 9% -- 

 

 Youth Status Total Aboriginals Youth 

Base (N) 3570 528 504 

Youth (18-24) 12% 11% 100% 

Non-youth (25+) 87% 81%  -- 

Refused 2% 9%  -- 

 

 Gender Total Aboriginals Youth 

Base (N) 3570 528 504 

Men  49% 47% 51% 

Women 51% 53% 49% 

 

 Education Total Aboriginals Youth 

Base (N) 3570 528 504 

High school diploma or less 31% 59%  41% 

Community college/vocational/trade 

school/commercial/CEGEP 
29% 22% 24% 

Some university 6% 5% 19% 

University degree 33% 14% 17% 

DK/NR 1% 1% --  

 

 Household Income Total Aboriginals Youth 

Base (N) 3570 528 504 

Under $20,000 8% 22% 12% 

$20,000 to just under $40,000 15% 20% 14% 

$40,000 to just under $60,000 15% 13% 13% 

$60,000 to just under $80,000 14% 9% 11% 

$80,000 to just under $100,000 11% 8% 9% 

$100,000 and over 23% 11% 17% 

DK/NR 13% 16% 24% 
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 Employment Status Total Aboriginals Youth 

Base (N) 3570 528 504 

Employed 65% 53% 63% 

Unemployed or looking for a job 5% 11% 13% 

Say at home full-time 27% 31% 4% 

Student 3% 3% 19% 

DK/NR  -- 1%  -- 

 

 Region Total Aboriginals Youth 

Base (N) 3570 528 504 

Atlantic 8% 6% 7% 

Quebec 24% 9% 23% 

Ontario 38% 23% 39% 

Manitoba 4% 16% 4% 

Saskatchewan 3% 11% 3% 

Alberta 10% 16% 12% 

BC 13% 16% 13% 

Territories  -- 4% --  

 

 Location Total Aboriginals Youth 

Base (N) 3570 528 504 

Urban 76% 62% 79% 

Rural 24% 38% 21% 

 

 Language of Interview Total Aboriginals Youth 

Base (N) 3570 528 504 

English 78% 94% 79% 

French 22% 6% 21% 

 

 First Language Total Aboriginals Youth 

Base (N) 3570 528 504 

English 64% 74% 66% 

French 25% 8% 24% 

Other 6% --   -- 

DK/NR  -- --  --  

 

 Ethnic Background Total Aboriginals Youth 

Base (N) 3570 528 504 

White/Caucasian 86% 2% 82% 

Aboriginal Canadian 4% 98% 4% 

Other 10% -- 14% 

DK/NR 2% -- --  
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 Aboriginal Status Total Aboriginals Youth 

Base (N) 3570 528 504 

Aboriginal 4% 100% 4% 

Non-aboriginal 96%  -- 96% 

 

 Aboriginal Residence on Reserves Total Aboriginals Youth 

Base (N) -- 528 -- 

On reserve -- 48% -- 

Off reserve -- 52% -- 

 

Country of Birth Total Aboriginals Youth 

Base (N) 3570 528 504 

Canada 86% 99% 91% 

Outside Canada 14% 1% 9% 

 

Length of Time Since Coming to Canada Total Aboriginals Youth 

Base (N) 407 6 40 

6-10 years 7% 16% --  

More than 10 years 91% 80% 100% 

DK/NR 1% --   -- 

 

 Residence at Time of Election Total Aboriginals Youth 

Base (N) 3570 528 504 

House/Townhouse 83% 83% 79% 

Condominium/Apartment 15% 13% 19% 

Senior's residence 1% 1% --  

Other 1% 3% 2% 

 

 Volunteer Status Total Aboriginals Youth 

Base (N) 3570 528 504 

Yes 37% 38% 28% 

No 63% 61% 72% 

 

 Disability Status Total Aboriginals Youth 

Base (N) 3570 528 504 

Yes 7% 15% 3% 

No 92% 85% 97% 
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Type of Disability Total Aboriginals Youth 

Base (N) 328 86 15 

Mobility 28% 26% 3% 

Physical (general) 11% 11% 9% 

Mental health 9% 13% 52% 

Deaf or hard of hearing 5% 3% 2% 

Back problems 5% 11% -- 

Blind or visual impairment 5% 3% 27% 

Co-ordination or dexterity 4% 4% -- 

Arthritis 4% 6% -- 

Joint problems (general) 4% 6% 8% 

Stroke 3% 1% -- 

Heart 3% 4% -- 

Epilepsy 2% 1% -- 

Cancer 2% 3% -- 

Other 5% 2% -- 

 

 Voted in Last Municipal Election Total Aboriginals Youth 

Base (N) 3436 394 485 

Yes 67% 60% 33% 

No 30% 38% 64% 

DK/NR 2% 2% 3% 

 

Moved in Last Two Years Total Aboriginals Youth 

Base (N) 3570 528 504 

None 80% 79% 59% 

1 13% 12% 20% 

2 4% 4% 11% 

3 1% 3% 5% 

More than 3 1% 1% 4% 

DK/NR -- 1% 1% 

 

 Sample Source Total Aboriginals Youth 

Base (N) 3570 528 504 

National RDD sample 81% 18% 28% 

Aboriginal oversample 10% 74% 19% 

Youth oversample 9% 8% 54% 

 


