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Introduction  

This report summarizes research conducted with 63 journalists across the 
country to understand how responsive the media community felt Elections 
Canada was during the last federal election campaign which was held on 
October 14th, 2008. 

Overview and Methodology  
Given the importance of media stakeholders’ usage and satisfaction with 
Elections Canada and its services, Elections Canada was interested in 
speaking with the radio, print, television and internet media community to 
understand how satisfied they were with the information and services 
provided during the 40th General Election campaign.  Furthermore, this 
research collected information to assess the quality and timeliness of the 
services provided to journalists and to identify potential areas for 
improvement for the next electoral events. 
 
Specifically, this research targeted journalists who had contact with the 
Media Relations Officers during the 40th general election.   
 
This report presents the results of detailed in-depth interviews with 63 
journalists across Canada.  Quotas were set for region and media stream to 
ensure a representative sample.  The sample distribution for this research 
was as follows: 
 
Media Stream Frequency
Print Media 21
Radio 18
Television 18
Internet Media 6
Region 
Atlantic 4
Quebec 17
Ontario 19
Prairies 9
Alberta 6
British Columbia  8
 
The response rate for this study was 30% based on the sample provided by 
Elections Canada.  During this study, the target population was 
approximately 200 journalists who were responsible to report on election 
related issues during the campaign.   
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The interviews were conducted by Harris/Decima’s senior team of 
consultants and ranged in length from 8 to 10 minutes.  Participants had the 
ability to complete the interview in the preferred official language of their 
choice.  Interviews were conducted from November 6th, 2008 until November 
28th, 2008.  
 

Satisfaction 
Overall, many journalists felt that the information they received from Elections 
Canada was very useful to them in writing their stories.  On a five point scale, 
where five is very useful, the average utility score is 4.05.   Many of them 
reiterated that Elections Canada is a useful source for writing stories because 
of its high level of credibility.   

“The information I got 

from Elections Canada 

was very clear and 

accurate” 

 
However, journalists felt that Elections Canada was not always able to 
provide information specific to their region, especially in more rural 
communities.  The issue of locality came up many times throughout our 
interviews with those in smaller regions.  There was a sense that without 
local representatives it was hard for journalists to get answers and 
information from Elections Canada representatives as they were under the 
impression that they were usually based in Ottawa and that there was no one 
on the ground in their community to answer questions pertaining to local 
issues.   
 
The same could be said for francophones outside Quebec.  Within Quebec, 
many francophone journalists felt that the French service provided was 
generally adequate and met their standards.  However, francophone 
journalists outside of Quebec did not have the same experience.  In concert 
with the locality issue many felt that it was difficult to find Elections Canada 
representatives in their region who spoke French.   

“Relative to other 

elections [Elections 

Canada] did a great job 

this year”  
In terms of the clarity of the information, many journalists cited the Elections 
Canada information to be clear and easy to interpret (average score of 4.06).  
Journalists also rated the completeness of the information quite high 
(average score of 3.93), aside from those who were looking for very specific 
topics.   

Contact with Elections Canada during the Federal 
Election 
 
The interviews also consisted of questions designed to asses the experience 
of contact with Elections Canada. 
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During the recent federal election, nearly all participants (95%) contacted 
Elections Canada to get information to prepare for their stories.  Among 
those journalists many consulted the Elections Canada website (95%) and 
many called the Elections Canada 1-800 Media Line (85%).  Journalists 
claimed to use the website first to look for information and if they could not 
find what they were looking for, they then consulted the media line.  
 
Frequency of contact with Elections Canada varied among participants.  On 
average, journalists contacted Elections Canada during the federal election 4 
times.  However, the frequency of contact during the election ranged from 1 
time to 30 times. 
 
When asked about the experience with this contact, nearly all the journalists 
surveyed reported a positive experience in dealing with Elections Canada 
during the past federal election.  Many commented on the timeliness of the 
service provided and that it was generally an easy and pleasant experience. 
Nearly all journalists (86%) claimed that they received a response to their 
Elections Canada requests within the same day.  “It would be ideal to just 

have one point person, 

on the ground, in my 

riding” 

 
Main reasons for dissatisfaction among the small percentage of journalists 
who expressed negative comments included representatives failing to 
provide information specific to certain regions    
 
Approximately one in five (20%) could recall a time in which Elections 
Canada initiated contact with them without any request on their part.   
 
In terms of contacting a media representative from Elections Canada, most 
journalists claimed this to be fairly simple and easy.  About two in five (38%) 
reported that contacting a media representative was very easy.  
 

Information and Products 
 
Journalists were asked to recall what specific information they were looking 
for in their interactions with Elections Canada.  Not surprisingly, responses 
varied from very vague topics such as “general background information” to 
very specific topics such as “how many same day voter registrations there 
were in Saskatchewan on Election Day.”   
 
Participants were then prompted with a list of different information requests.  
Many journalists reported having contacted Elections Canada about 
information on candidates and political parties (65%), voter turnout (65%) 
and rules under the Canada Elections Act (64%).  A fair number of journalists 
claimed to have contacted Elections Canada for information about   how and 
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where electors can register (44%), vote (41%) and the voter identification 
requirements (41%).  Fewer (29%) claimed to have sought information 
regarding statistics on political/election financing.  A strong majority (84%) 
claimed they used the information from Elections Canada to write their 
stories. 
 
In terms of the utility of the information, quite a few journalists (59%) 
proclaimed the information to be very or extremely useful to them.  Most 
attributed that the level of utility can be attributed to the fact that information 
from Elections Canada is very credible.  This is useful to journalists insofar as 
Elections Canada is a source that provides reliable and accredited 
information which is very functional for journalists in their story writing 
preparation and process.  
 

"C'est une source 

d'information très 

crédible pour nous, les 

journalistes. On est sur 

d'avoir les bonnes 

informations avec 

Élections Canada." 

 

Unprompted, few journalists (16%) reported receiving any products from 
Elections Canada that assisted them in writing their stories.  However, when 
prompted, journalists claimed to have received or used the following: 
 

- Elections Canada’s website (94%) 
- Press releases/ media advisories (68%)  
- Backgrounders and Information sheets (62%) 
- Media section of the website (56%) 

 
The media calendar was used by some journalists (35%).  

 
Very few claimed to have used audio clips from the Chief Electoral Officer of 
Canada, video footage or pre-written stories.  
 
Participants were then asked to attribute a utility score to the products they 
used.  The media calendar was deemed the most useful (64%) to journalists. 
The online media section (60%) and media advisories (49%) were deemed 
very useful, as were the backgrounders and information sheets (59%).  Press 
releases were also noted as being useful (49%). 
 
The Elections Canada website was widely used by almost all journalists who 
participated in this research and was deemed very useful.  Journalists 
proclaimed that the information that is on the website is very valuable and 
practical for writing stories, it’s getting to that information which posed a 
hurdle for journalists.  Many experienced difficulty in the operability and 
navigational aspects of the website.  The journalists noted that one of the 
most common concerns during an election is that time is of the essence.  The 
Elections Canada website poses grand opportunity for journalists to be able 
to get information quickly and in a hassle-free manner.  However, many felt 
that the information was not easy to find and that “you have to jump through 

"Je trouve que le site 

web pourrait être plus 

intuitif. Il y a beaucoup 

d'information mais on ne 

sait pas toujours où elle 

est." 
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hoops to find what you want.”  They also said that during peak times, the 
website was very slow and seemed to freeze quite a lot. 
 
Approximately one respondent in five (18%) received Elections Canada’s 
“what’s new” alerts. And those who did use it, on average said that it was 
useful.   Roughly, two in five (37%) felt that an RSS feed would be something 
that would be useful to journalists.  

Key Takeaways  
 
Based on the above findings, it is clear that that Elections Canada is an 
integral part of election coverage in the eyes of journalists.  Elections Canada 
provides credible information which requires little fact checking and can be 
accessed easily by journalists across the country.  The information itself is 
clear, useful, complete and is distributed in a timely manner.  
 
Most products from Elections Canada, such as press releases, 
backgrounders and information sheets, and the media calendar are widely 
used among journalists and are considered very useful in terms of story 
composition and execution.   
 
While Elections Canada provides a service which is generally seen as being 
effective during this election, there are a few areas which Elections Canada 
should focus on in future elections to ensure a comprehensive and 
successful service. 
 
The Elections Canada website, while useful, needs to be more user-friendly 
and accessible.   Many of the journalists we spoke to claimed that the 
information they were seeking was available on the website but it was difficult 
getting to that information.  They felt the website was confusing and the 
navigability was time-consuming.  Elections Canada may want to consider re-
evaluating the website to add functions such as a search engine tool to allow 
for more expedient access to information. Other suggested that the key 
topics should be presented in the form of icons; thereby making the media 
section more accessible and readily accessible to journalists. 

“The Elections Canada 

website needs to be 

completely reorganized.” 

 
 
 
 
 

 
In elections going forward Elections Canada might consider focusing on a 
more localized service, especially in rural areas.  During elections particularly 
in these areas, coverage is generally from a more local perspective.  
Journalists felt that contact with Elections Canada was at a more national 
level and the representative assigned to them was unable to provide 
adequate information about their specific riding.  Elections Canada may want 
to consider implementing an Elections Canada representative in each of the 
ridings to act as a liaison between the media and Elections Canada at the 
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national or more populous levels.  This could ensure that journalists would 
have a local contact at all times to answer any specific questions they may 
have on their specific riding or even specific polls.   

“Ils ont eu de la 

difficulté à rejoindre un 

représentant qui pouvais 

m'aider en français. Des 

fois, il y a des délais à 

me fournir l'information 

à cause de ça.” 

 

 
Lastly, some journalists suggested that Elections Canada should improve its 
services in French to French-speaking journalists outside Quebec. 
 
NOTE : APPENDED FRENCH AND ENGLISH VERSIONS OF THE 
QUESTIONNAIRE DON’T MATCH  
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Appendix A 
 

40th GENERAL ELECTON - POST-EVENT JOURNALIST SURVEY  
 

 
Elections Canada is seeking feedback from journalists who dealt with Elections 
Canada during the 40th GE to determine their level of satisfaction with the 

services provided.   
 
Your participation will greatly assist us in improving our services. This will take 

less than 10 minutes.  
 
Do you accept?  

 

A) Profile 

 
1. What type of media do you work for, is it: 

01 Print media - daily 

02  Print media - weekly 
03 Radio   
04 Television  

05 Internet 
DO NOT READ 
98  Other (Specify:________)  

99 No answer 
 

2. Would you say that the media that you work for is…: 

01 National 
02  Regional 

03 Local   
DO NOT READ 
98  Other (Specify:________)  

99 No answer 
  
3. Would you say that the media that you work for is a specialty media such as 

youth, Aboriginal or ethnocultural media?  

01 No 
Please specify: 
02 Youth   

03 Aboriginal   
04 Ethnocultural 
98 Other: (_______________) 

99 Don’t know/No answer 
 

 
 



Media Satisfaction with Elections Canada Services – Draft Report 

 
 

© Harris/Decima    |    harrisdecima.com 11

4. Was the recent federal election the first one you covered? 

01 Yes   
02 No   
99 Don’t know/No answer 

 
4a. If no, ask: How many federal elections have you covered in your career? 
 
5. What are the research tools that you use the most in your day-to-day work? 

(probe if asked: e.g. web searches, your archives, Internet)  

99 Don’t know/No answer 
 

 

B)  Contacts with Elections Canada / Media Relations 

 
6. During the recent federal election, did you contact Elections Canada to get 

information to prepare your story(ies)? 

01 Yes   
02 No       

99 Don’t know/No answer  
 

7. Did you … 

 

 YES NO DK/NA

a) Consult the Elections Canada Web site? 01 02 99 

b) Call the Elections Canada 1 800 media line (1 877 877-
9515)? 

01 02 99 

 
8. How many times would you say that you contacted Elections Canada during 

the recent federal election? 

__ Record number of times 
99 Don’t know/No answer 

 
9a. How was your experience with this contact or those contacts? How 
easy/difficult was it? Did you get a response, in a timely manner?  

 
9. Did you generally receive a response to your requests within the same day?  

01 Yes 
02 No 
99 Don’t know/No answer 

 
10. During the recent federal election, how many times did Elections Canada 

initiate a contact with you without any request from your part? 
__ Record number   
99 Don’t know/No answer  
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Throughout this interview, we’d also like to get some ratings on a few measures. 
The first one is related to the question I just asked:  

 
11. Using a 5-point scale where 1 means very difficult and 5 means very easy, 

how was it to get to talk to a media representative from Elections Canada?  
01  

02   
03    
04   

05  
99 No answer 
 

 

C)  Information / Products 

 
12. In your interactions with Elections Canada, what type of information were you 

generally looking for? Anything else ? 
 

 YES NO DK/NA

a) Information about how and where electors can 
register? 

01 02 09 

b) Information about how and where electors can 
vote? 

01 02 09 

c) Information about voter identification 
requirements 

01 02 09 

d) Information about candidates or political parties 01 02 09 

e) Information about rules under the Canada 

Elections Act 
01 02 09 

f) Statistics on election results, voter turnout 01 02 09 

g) Statistics on political/election financing 01 02 09 

 

 
13. Did you use any of the information to write your story(ies)?  

01 Yes 
02 No 
99 Don’t know/No answer 

 
14. And how useful would you say the information was to you generally? 

 
15. a. Did you receive any products from Elections Canada that assisted you in 

writing your stories? What were they?  
 

b. And how about….did you receive those? 
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Again, I’d like you to rate each of these items for me in terms of how useful 
they were.  

 
c. Please indicate how useful each of the following products from Elections 
Canada has been to assist you in writing your stories. Use a 5-point scale 

where 1 means not useful at all and 5 means very useful.  
 

 
Not at all 

useful 

Not very 

useful 

Somewhat 

useful 

Very 

useful  
DK/NA

a) Press releases / media 

advisories 
01 02 03 04 99 

b) Audio clips from the Chief 

Electoral Officer of Canada 
(within press releases) 

01 02 03 04 99 

c) Video footage  01 02 03 04 99 

d) Elections Canada’s web site 01 02 03 04 99 

e) Backgrounders / Information 
sheets 

01 02 03 04 99 

f) On-line media section 01 02 03 04 99 

g) Media calendar 01 02 03 04 99 

h) Pre-written stories  01 02 03 04 99 

 01 02 03 04 99 

 01 02 03 04 99 

 01 02 03 04 99 

 
16. Do you automatically receive Elections Canada’s “what’s new” alerts?  
 

01 Yes   
02 No          

99 Unsure/Don’t know/No answer   
 
17. a And again, I’d like you to rate these alerts, using a 5-point scale where 1 

means not useful at all and 5 means very useful, how useful do you find the 
“what’s new” alert service? 
__ CODE 

99 Don’t know/No answer 
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18. Do you think that an RSS feed from Elections Canada would be useful to 

you?  
 

01 Yes   

02 No         
99 Don’t know/No answer 
 

D)  Satisfaction 

 
 

19.  
 

a) What did you think of the information you received from Elections 
Canada during the last federal election? Was it useful to you? 

  
b) How would you rate it in terms of overall usefulness, if 1 means a low 

rating and 5 means a high rating? 

__ CODE 
99 Don’t know/No answer 

 
c) And when it comes to the clarity of the information, how would you rate it 

on that same scale?  
__ CODE 
99 Don’t know/No answer 

 
d) And how would you rate the completeness of the information?  

__ CODE 
99 Don’t know/No answer 

 
20. Overall, would you say that the information that you obtained assisted you in 

reporting your story(ies)? 

01 Yes   
02 No   

99 Don’t know/No answer 
 
21. How could Elections Canada improve its products and services to 

journalists? 

99 Don’t know/No answer 
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DEUXIÈME VERSION DU QUESTIONNAIRE 
 

Nous aimerions recueillir les commentaires des journalistes qui ont traité avec 
Élections Canada dans le cadre de la 40e élection générale, afin d’évaluer leur 
niveau de satisfaction à l’égard des services qu’ils ont reçus.  

 
Votre participation à ce sondage nous aiderait grandement à améliorer nos 
services.  Moins de 10 minutes suffiront pour répondre à toutes les questions. 

 

A) Profil 

 
1. Pour quel type de médias travaillez-vous? 

01 Presse écrite – quotidien 

02  Presse écrite – hebdomadaire 
03 Radio   
04 Télévision  

05 Internet 
NE PAS LIRE 
98  Autre (Préciser : ________)  

99 N’a pas répondu 
 
2. Travaillez-vous pour un diffuseur d’information : 

01 National 
02  Régional 

03 Local   
NE PAS LIRE 
98  Autre (Préciser :________)  

99 N’a pas répondu 
  
 

 
 
3. S’agit-il d’un diffuseur d’information spécialisée, qui cible un groupe en 

particulier, comme les jeunes, les Autochtones ou les communautés 
ethnoculturelles?  
01 Non 

Veuillez préciser : 
02 Jeunes   
03 Autochtones  

04 Communautés ethnoculturelles 
98 Autre : (_______________) 
99 Ne sait pas/N’a pas répondu 

 
4. Était-ce la première fois que vous assuriez la couverture d’une élection 

fédérale? 
01 Oui  
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02 Non   
99 Ne sait pas/N’a pas répondu 

 
4a. Si la réponse est « Non », poser la question suivante : Combien de fois dans 
votre carrière avez-vous assuré la couverture d’une élection fédérale? 

 
5. Quels sont les outils de recherche que vous utilisez le plus souvent au 

quotidien? (Donner des exemples à la demande du participant : Internet, vos 
archives, etc.)  

99 Ne sait pas/N’a pas répondu 
 

 

B)  Communications avec Élections Canada et les Relations avec les 

médias 

 
6. Dans le cadre de la dernière élection fédérale, avez-vous communiqué avec 

Élections Canada en vue d’obtenir de l’information qui vous aiderait à 
préparer vos reportages? 

01 Oui   
02 Non      . 

99 Ne sait pas/N’a pas répondu  
 

7.  

 OUI NON NSP/S.O.

a) Avez-vous consulté le site Web d’Élections Canada? 01 02 99 

b) Avez-vous appelé au numéro sans frais qu’Élections 
Canada met à la disposition des représentants des médias 
(1-877-877-9515)? 

01 02 99 

. 

 
8. Combien de fois avez-vous communiqué avec Élections Canada dans le 

cadre de la dernière élection fédérale? 
__ Inscrire le nombre de fois 

99 Ne sait pas/N’a pas répondu 
 
9a. Comment cela s’est-il passé? Était-ce facile ou pénible? Avez-vous obtenu 

une réponse en temps voulu? 
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9. Dans la plupart des cas, avez-vous obtenu une réponse la journée même?  

01 Oui 
02 Non 

99 Ne sait pas/N’a pas répondu 
 
10. Dans le cadre de la dernière élection fédérale, combien de fois des 

représentants d’Élections Canada ont-ils pris l’initiative de communiquer 
avec vous sans que vous ayez présenté une demande au préalable? 
__ Inscrire le nombre de fois   

99 Ne sait pas/N’a pas répondu  
 

Au cours de cet entretien, je vous demanderai à quelques reprises de quantifier 

la qualité de notre travail. La première question de ce genre est justement liée à 
celle que je viens de vous poser.  
 
11. Veuillez évaluer la mesure dans laquelle il était facile de joindre les 

représentants d’Élections Canada auprès des médias, sur une échelle de 1 à 
5,  

où 1 correspond à « très difficile » et 5 à « très facile ». 
01  
02   

03    
04   
05  

99 Aucune réponse 
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C)  Information et produits 

 
12. Lorsque vous communiquiez avec Élections Canada, de quel type de 

renseignements étiez-vous généralement à la recherche? Avez-vous appelé 
pour une autre raison?  

 

 OUI NON NSP/S.O.

a) Des renseignements sur l’inscription des 

électeurs (où et comment)?  
01 02 09 

b) Des renseignements sur les manières de voter 

et l’emplacement des bureaux de scrutin? 
01 02 09 

c) Des renseignements sur les exigences liées à 

l’identification des électeurs? 
01 02 09 

d) Des renseignements sur les candidats ou les 

partis politiques? 
01 02 09 

e) Des renseignements sur les règles de la 

Loi électorale du Canada? 
01 02 09 

f) Des statistiques sur les résultats du scrutin et le 

taux de participation? 
01 02 09 

g) Des statistiques sur le financement politique ou 

des élections? 
01 02 09 

 
 
13. Avez-vous mentionné les renseignements obtenus dans vos reportages?  

01 Oui 
02 Non 

99  Ne sait pas/N’a pas répondu 
 
14. Quelle a été, selon vous, l’utilité des renseignements obtenus? 

 
15. a. Est-ce qu’Élections Canada vous a fait parvenir quoi que ce soit qui vous 

ait aidé à préparer vos reportages? Si oui, de quoi s’agissait-il?  
 

b. Interroger le participant sur les éléments non mentionnés de la liste 

suivante : Avez-vous reçu/consulté…? 
 

c. Maintenant, je vais vous demander d’évaluer l’utilité de ces sources 

d’information pour la préparation de vos reportages, sur une échelle de 1 à 5, 
où 1 correspond à « complètement inutile » et 5 à « très utile ».  
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Complète-
ment inutile 

Peu utile Utile Très utile 
NSP/s.

o. 

a) Communiqués de presse et 
avis aux médias 

01 02 03 04 99 

b) Messages sonores du directeur 
général des élections du Canada 

(avec les communiqués de 
presse) 

01 02 03 04 99 

c) Vidéos  01 02 03 04 99 

d) Site Web d’Élections Canada 01 02 03 04 99 

e) Fiches d’information et fiches 
de renseignements 

01 02 03 04 99 

f) Rubrique en ligne pour les 
médias 

01 02 03 04 99 

g) Calendrier des médias 01 02 03 04 99 

h) Articles déjà rédigés  01 02 03 04 99 

 01 02 03 04 99 

 01 02 03 04 99 

 01 02 03 04 99 

 
16. Recevez-vous automatiquement un avis lorsqu’il y a des nouveautés sur le 
site d’Élections Canada?  

NE PAS LIRE 

01 Oui   
02 Non     
99 N’est pas certain/Ne sait pas/N’a pas répondu   

 
17. a Sur une échelle de 1 à 5, où 1 correspond à « complètement inutile » et 5 à 
« très utile », veuillez évaluer le service de notification. 

__ INSCRIRE LE CODE 

99 Ne sait pas/N’a pas répondu 
 
18. Croyez-vous qu’un service de fils de nouvelles RSS vous serait d’une utilité 
quelconque?  

01 Oui  
02 Non         
99 Ne sait pas/N’a pas répondu 
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20

 
 

D)  Satisfaction 

 
19. 

 
a) Que pensez-vous de l’information que vous a fournie Élections Canada 

dans le cadre de la dernière élection générale? Vous a-t-elle été utile? 

 
b) Sur une échelle de 1 à 5, où 1 est la cote la plus faible et 5 la plus 

élevée, veuillez en évaluer l’utilité globale. 
99 Ne sait pas/N’a pas répondu 

 
 

c) Selon la même échelle, veuillez en évaluer la clarté.  

99 Ne sait pas/N’a pas répondu 
 

d) À combien en évaluez-vous l’exhaustivité?  
99 Ne sait pas/N’a pas répondu 

 
20. Dans l’ensemble, diriez-vous que les renseignements qui vous ont été fournis 
vous ont aidé à préparer vos reportages? 

01 Oui   

02 Non   
99 Ne sait pas/N’a pas répondu 

 
21. Comment l’organisme pourrait-il améliorer les produits et les services qu’il 
offre aux journalistes? 

99 Ne sait pas/N’a pas répondu 
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