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Note to the Reader 
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Professor, Department of Political Science at Université Laval and member of the Centre 
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Political Science at McGill University and member of the Centre for the Study of 
Democratic Citizenship, with the help of Marie Foster and Tim Roy.  
 
The observations and conclusions are those of the authors and do not necessarily reflect 
the opinions of Elections Canada. 
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Executive Summary 
 
This report was commissioned by Elections Canada to examine the types and levels of 
knowledge, experiences, perceptions, opinions and attitudes of Canadians aged 16 and 
17 in relation to electoral matters, and how they compare with older age groups in 
Canada.  
 
Our report offers a portrait of a new generation of young Canadians born after 1997: 
Generation Z (or Gen Z). We focus on the social and political orientations of members of 
Generation Z who were eligible to vote for the first time in 2019 (youth aged 18 to 22) 
and those who will soon be of voting age (those aged 16 and 17). While looking at 
Generation Z on its own is interesting, comparisons of their positions, values and 
behaviours with those of older Canadians—members of the Millennial, Generation X and 
Baby Boomer generations—are particularly informative. Today’s youth will grow older, 
occupy a more important place in society, and ultimately replace older cohorts of 
Canadians. So knowing how much the members of Generation Z are similar to or different 
from previous cohorts of Canadians can inform a variety of actors, including social, 
political and institutional actors, about how they need to pursue their work with Canadian 
youth and with citizens more broadly in the years to come, so that they are politically 
engaged and participate in the electoral process.   
 
 In 2019, a new generation of Canadians became enfranchised: Generation Z. Members 
of this generation—those born after 1997—were eligible to vote for the first time during 
the 2019 federal election. As this new generation is bound to occupy a more prominent 
place in Canadian society and politics in the coming years, and as more members of 
Generation Z become eligible to vote throughout the next decade, we may wonder: Who 
are Generation Z’s members? What do they believe in? How do they get involved in 
society? And how do these youth compare with older Canadians? 
 
As Generation Z is just coming of age, studies on this generation and its characteristics 
are still scarce, and the few published studies mostly examine American youth. More 
research is needed to learn about Generation Z, notably in Canada. Such research would 
be especially useful for Elections Canada, to inform evidence-based decision-making 
about the administration and development of civic education programs, outreach 
initiatives, pre-registration of youth, and information campaigns. It could help Elections 
Canada tailor their programs and information to the needs and preferences of 
contemporary youth, thereby increasing their potential effectiveness. This report aims to 
offer a portrait of Generation Z in Canada, also referred to by some as the “iGeneration.” 
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Survey and data 
To provide an in-depth portrait of Generation Z’s political attitudes and behaviours and 
compare them with those of older generations of Canadian voters, we conducted an 
opinion survey during the weeks following the 2019 federal election, which took place on 
October 21. 

 The survey was completed online between November 13, 2019, and January 16, 2020, 
via the Qualtrics platform.  

 The total number of survey respondents was 4,287, including an oversampling of 
youth aged 16 to 19.  

 
In our analysis, we divide the survey’s sample into four groups (or cohorts): 
1. Underage Gen Z: respondents born in 2002 and 2003 (16 or 17 years old at the time 

of the survey, N=500). They were not eligible to vote in the 2019 federal election. 
2. Adult Gen Z: respondents born between 1997 and 2001 (18–22 years old at the time 

of the survey, N=610). They were eligible to vote in the 2019 federal election. 
3. Millennials: respondents born between 1985 and 1996 (23–34 years old at the time 

of the survey, N=591).  
4. Generation X and Baby Boomers: individuals born before 1985 (aged 35 and older at 

the time of the survey, N=2,586). 
 
Overview of findings 
Overall, Generation Z are mostly distinct from Generation X and the Baby Boomers, but 
share some orientations with Millennials. Our research also indicates that Gen Z is not 
homogeneous. Various particularities of those aged 16–17 are shown in this research.  
 
In terms of their socio-demographic background, Generation Z is more ethnoculturally 
diverse than previous generations, which explains in part why they are more open to 
diversity. In terms of values and social orientations, they are less materialist and a little 
less trusting of people in general.  

 
When it comes to politics, members of Generation Z are quite distinct. They are more 
trusting of governments, less cynical about politics, and more positive towards Canadian 
democracy, while they identify less with political parties compared with older groups of 
Canadians, which could be partly related to their more limited experience with politics. 
The youngest Canadians are also less engaged with politics: They are less knowledgeable 
about politics, less politically interested, they follow the news less frequently, and they 
are less confident—as are Millennials—about their ability to understand politics. 
 
Generation Z’s news consumption patterns are also quite similar to those of Millennials. 
Compared with Gen Xers and Boomers, these two groups are more likely to consume 
news online (especially on social networks) and much less through print media or the 
radio. However, Gen Zers are distinct in that they tend to trust news published by 
professional journalists and news posted on social media equally, compared with all older 
groups of Canadians, who trust professional journalism more.  
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With regard to civic and political participation outside of elections, young Canadians are 
as active or more active overall than older Canadians, and in different ways. Younger 
Canadians tend to lead the way in the use of public transit and raising awareness in their 
social networks to fight climate change, and they are also more likely to share information 
about the environment online, as are Millennials. During the 2019 electoral campaign, 
Gen Zers and Millennials were also more likely to have used the Vote Compass to find 
information related to the election. Generation Z reported higher levels of engagement 
in their community through volunteering, donations, and political and environmental 
protests. Like Millennials, they were more likely to sign petitions, boycott or buycott 
products, and share political information online, and less likely to contact public officials.  
 
But, as expected, and consistent with past research, older Canadians still turn out at 
higher rates in elections. Gen Zers were the least likely to turn out in the last election, 
although the underage Gen Zers who were 16 and 17 years old at the time of the election 
still display high intentions of voting. Several factors may help to explain the age 
differences in turnout, such as the fact that Millennials and Generation Z are less likely to 
believe that voting is a duty; they are less likely to perceive voting as easy; and they are 
less likely to be mobilized by political parties and candidates. 
 
While we have proposed several hypotheses in this report to explain some of the 
differences or similarities found between the generational groups, these remain 
hypotheses only. In fact, panel data would be required to clearly identify which findings 
are due to cohort differences, to aging, or to period effects. 
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Key Findings 
 
Socio-demographic background 

 Generation Z (Gen Z) is more ethnoculturally diverse than previous generations. 
Members of Gen Z are more likely to be born outside of Canada, to speak a language 
other than English and French, and to be members of a visible minority, compared 
with members of older generations. 

 
Social and political orientations 
Generation Z shares many characteristics with Millennials, Generation X, and Baby 
Boomers; however, there are also notable differences: 

 Trust: Members of Gen Z are as trusting of people, in general, as Millennials, but less 
trusting than Gen Xers and Baby Boomers (who are the most trusting group). 
However, the difference between the youngest and oldest Canadians is moderate 
(less than 10 percentage points). 

 Materialism: Gen Zers are the least materialistic of all generations of Canadians, while 
those 35 years and older are the most materialistic. The differences between Gen Zers 
and Millennials are minimal. 

 
When it comes to politics, members of Gen Z are quite distinct:  

 Cynicism: Gen Zers are less cynical about politics compared with Millennials, Gen Xers, 
and Baby Boomers. 

 Satisfaction with democracy: Gen Zers are more satisfied with the way democracy 
works in Canada than Millennials, Gen Xers, and Baby Boomers.  

 Partisan identification: The youngest Canadians identify less with political parties 
compared with older groups of Canadians, which could be partly related to their more 
limited experience with politics. While close to 80% of Canadians aged 35 years or 
older report identifying with a federal political party, less than 70% of those aged 18–
22 and less than 60% of those aged 16–17 say they identify with a federal political 
party. Among those reporting a partisan identity, those aged  
16–17 report weaker partisan attachment compared with the three other age groups. 
 

Political engagement and participation 
 
Political resources 
Gen Zers are generally less engaged with politics: 

 Knowledge: On average, Canadians aged 16–22 have the least political knowledge, 
compared with the two oldest age groups. On average, they answered two of 
10 political questions correctly, while Gen Xers and Baby Boomers answered five of 
10 questions correctly. 

 Political interest: Gen Zers report more frequently they are not interested at all or 
somewhat uninterested in politics and public affairs (43%), compared with those aged 
23–34 (30%) and 35 and over (24%).  
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 Feeling of political competency: Young Canadians feel less politically competent. 
Gen Zers and Millennials have relatively equal levels of political confidence and tend 
to agree somewhat with the statement “politics and government seem so 
complicated that a person like me can’t understand what’s going on,” while Canadians 
aged 35 and over are less likely to agree with this statement. 

 
Media consumption 
Gen Z tend to have distinct news consumption patterns compared with older Canadians: 

 Canadians aged 16 to 22 follow the news much less frequently than older Canadians. 
For example, roughly 25% of them report that they never check the news, and close 
to half of them only check the news once or twice a week. 

 The most-used media consumption outlet for younger Canadians is social networking 
applications (52%), followed by television and web apps on mobile devices. For older 
Canadians, television is the number one source of information (69%), followed by—
relatively equally—print media, radio, web apps on mobile devices, and information 
found on social networks. 

 Gen Z—the first generation to have grown up with smartphones—displays relatively 
equal levels of trust in traditional journalism and news posted on social media, unlike 
the two older age groups, who trust traditional journalism more. 

 
Social resources 
The first two points of this section only compare underage and adult Gen Zers: 

 Political discussion in social networks: The only difference between the two youth 
groups is that those aged 16–17 discuss politics more frequently with their teachers 
than those aged 18–22 do. 

 Civics courses and mock elections: Respondents aged 16–17 were significantly more 
likely to report having participated in a mock election at school (52%), compared with 
those aged 18–22 (43%). Those aged 16–17 were also significantly more likely to 
report having taken civics courses in high school (81%), compared with those aged 
18–22 (71%).  

 Contacts with political parties: There is a substantial and significant gap in the 
mobilization of Canadians. Less than 30% of young Canadians under the age of 
35 reported having been in touch with political parties or candidates during the 
2019 campaign, while about 40% of Canadians aged over 35 said they had been in 
touch with a party or a candidate. 

 
Attitudes towards the electoral process 

 Duty to vote: Canadians aged 35 and over agreed with the statement that voting is a 
duty 60% of the time, while Millennials and Generation Z agreed just half the time 
that voting is a duty, rather than a choice. 

 Trust in Elections Canada: The survey reveals that Elections Canada is one of the most 
trusted institutions by Canadians. Gen Xers and Boomers display the highest level of 
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trust in Elections Canada (with a trust score of 0.65), compared with Millennials and 
Gen Zers (with trust scores of 0.55 and 0.56 respectively). 

 Interest in working at a poll: 34% of those aged 16–17 and 39% of those aged 18–22 
were somewhat interested in working at a poll, and 36% and 31% of them, 
respectively, were very interested.  

 Youth registration: 50% of Gen Z would prefer to use an online form, either at school 
or at home, to register before they are 18. Another 15% of them would register at 
school using a paper form. However, close to one-quarter of Gen Zers are not 
interested in registering to vote. 

 Ease of voting in a federal election: The oldest age group of Canadians—those who 
are the most likely to vote—are also the most likely to agree with the statement that 
“voting is easy.” By contrast, only 33% of Millennials and adult Gen Zers agree 
somewhat that voting is easy, and just 22% agree strongly. Underage Generation Z 
youth are unsure about the ease of voting: 40% are undecided as to whether voting 
seems easy or not. 

 Lowering the voting age to 16: 50% of Canadians aged 16–17 support lowering the 
voting age, while less than 25% of Canadians aged 35 and over support this idea. 
 

Political and civic behaviours 

 Climate actions: Canadians of all ages engage in an average of three actions to protect 
the environment. Gen Zers and Millennials are more likely to share information online 
about the environment and, to a certain extent, to reduce their meat consumption, 
compared with Gen Xers and Boomers. 

 Turnout: Canadians aged 35 years or older report voting at rates substantially and 
significantly higher (80%) than those aged 23–34 (62%) and 18–22 (52%). Underage 
Gen Zers (who were 16 and 17 years old at the time of the election) displayed high 
intentions of voting in 2019: 70% said they were certain they would have voted had 
they been eligible. 

 A regression analysis explaining intentions of electoral participation by those  
aged 16 to 17 and self-reported participation for those aged 18 to 22 reveals the 
importance of several explanatory factors:  
– Visible minority status: For adult youth, the predicted probability of electoral 

participation of non-white respondents was lower than that of white respondents. 
– Political discussions: More frequent discussions with friends has a positive effect 

on intended turnout for underage youth. Increased political discussions with 
teachers has a negative association with predicted turnout for adult youth; 
however, the association is positive for underage youth. 

– Information search: Searching for political information during the electoral 
campaign has a positive association with turnout for adult youth. 

– Civic duty, political interest, perception of the ease of voting: The belief that voting 
is a duty, one’s level of political interest, and the perception that voting in a 
federal election is easy are all positively associated with predicted probabilities of 
intended and self-reported turnout for the two youth groups. However, these 
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associations are always larger and more statistically significant for underage 
youth. 

 Campaign activities: The differences in campaign engagement between the four 
different age groups are not very stark. For example, approximately 45% of all age 
groups watched at least one of the leaders’ debates, and 10 to 15% of youth said they 
attended a political debate organized at their school or university. However, the 
oldest age group was still more likely to search for information about parties and 
candidates (roughly 40% of those aged 35 or more, compared with 10–20% of the 
three younger age groups). However, Gen Z and Millennials were more likely to use 
the Vote Compass and to attend an information session on the election. 

 Non-electoral forms of participation:  
– Young Canadians are more active than older Canadians: The 16–17 and  

18–22 age groups reported having done, on average, 3.5 of 9 non-electoral 
political actions in the past year, compared with an average of 2.8 actions for 
those aged 23–34 and 2.3 actions for Canadians aged 35 or older. 

– The patterns of activism were different across age groups. For example, youth 
aged 16–22 are significantly more likely to raise or donate money for a cause, to 
volunteer for organizations, and to have taken part in both environmental and 
political protests or marches, compared with the two older groups. Generally, 
youth between 16 and 34 were more likely to sign petitions, to boycott or buycott 
products, and to share political information online. The only form of political 
participation in which Canadians aged 35 and over were most active is in 
contacting public or governmental officials. 
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Introduction 
 
In 2019, a new generation of Canadians became enfranchised: Generation Z. Members of 
this generation—those born after 1997—were eligible to vote for the first time during the 
2019 federal election. As this new generation is bound to occupy a more prominent place 
in Canadian society and politics in the coming years, and as more members of Generation 
Z become eligible to vote throughout the next decade, we may wonder: Who are 
Generation Z’s members? What do they believe in? How do they get involved in society? 
And how do these youth compare with older Canadians? 
 
As Generation Z is just coming of age, studies on this generation and its characteristics 
are still scarce (Kaplan 2020; Montigny and Cardinal 2019), and the few published studies 
mostly examine American youth (Dimock 2019; Parker, Graf and Igielnik 2019; Igielnik and 
Parker 2020). Thus, more research is needed to learn about Generation Z, notably in 
Canada, and particularly as it relates to their political engagement and participation, 
including electoral participation.  
 
In this context, we undertook a research project on generations and the impacts of 
generational change on the political dynamics in Canada. We specifically looked at two 
groups within Generation Z (aged 16– 17 and 18–22) and how they compared with older 
generations. This research is funded by the Social Sciences and Humanities Research 
Council. As part of this research, we conducted a survey of Canadians after the 2019 
federal general election, related to their political engagement and voter participation.  
 
As part of its mandate, Elections Canada commissioned this report to examine the types 
and levels of knowledge, experience, perceptions, opinions and attitudes of Canadians 
aged 16 to 17 in relation to electoral matters and how they compare with older age groups 
in Canada. Electoral matters of interest to Elections Canada included civic education, 
registration of youth, communications services, innovation, outreach and stakeholder 
engagement, election administrator recruitment, and digital and elector information 
services. 
 
Based on our Canadian survey, fielded just after the 2019 federal election, this report 
offers a perspective on Generation Z, also referred to by some as the “iGeneration” 
(Dimock 2019; Austin, Clark and Sigmar 2018; Fenton 2020; Linnes and Metcalf 2017), in 
comparison with members of different generations. These include Millennials (aged 23 to 
34) as well as Generation X and Baby Boomers (both comprising those aged over 35). By 
comparing these groups, we assess whether Generation Z is distinct in terms of beliefs, 
values, engagement and participation, or if it resembles older generations of Canadians.  
 
This report also looks at two groups of Generation Z: those who were eligible to vote for 
the first time in 2019—young adults aged 18 to 22—and those who will soon be eligible 
to vote, youth aged 16 and 17. While these two groups of youth are still in their formative 
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years and their political orientations may evolve, they may nonetheless display 
distinctive, long-lasting characteristics that are representative of the context in which 
they grew up. Members of Generation Z experienced the financial crisis of 2008 (even if 
indirectly through their parents’ financial difficulties); they faced the rise of the platform 
economy; they were the first to grow up with mobile technologies; and they were raised 
in a world increasingly accepting of the LGBTQ2 community (Reinikainen, Kari and Luoma-
aho 2020). All of these events and societal experiences may be key to shaping Gen Z’s 
worldview and relationship to politics. Getting to know these two groups of Generation Z 
and their characteristics may help us envision the types of citizens and the views that will 
be part of Canadian society and politics in the coming years and decades. 
 
Better knowledge about the difference or resemblance between younger and older 
generations, and within Generation Z, can help everyone involved with the political 
engagement and participation of youth to tailor their programs and information to the 
needs and preferences of contemporary youth, thereby increasing their potential 
effectiveness. 
 
The objective of this report is mainly descriptive: We present and describe some of the 
attitudinal orientations and patterns of Generation Z’s political participation and compare 
them with those of older age groups. We hypothesize about why certain differences or 
similarities between generational groups are observed, based on the literature on 
generational replacement and the life cycle approach. Ascertaining the differences 
between generations would require longitudinal data (with surveys following members 
of the different generations over several years). In the absence of such data, we must 
remain cautious about the interpretation of differences or similarities between age 
groups and their implications for Canadian society.  
 
First, we present a section on the social and political orientations of Generation Z (or 
Gen Z), starting with observations about their levels of trust in people and their attitudes 
towards materialism. We continue with a presentation of Gen Z’s political attitudes, 
including their levels of trust toward various institutions, political cynicism, satisfaction 
with democracy, how they envision decision-making in a democracy and their partisan 
identity.  
 
In the second section, we focus on Gen Z’s political engagement. We present both 
descriptive information and some explanatory models of their involvement with politics, 
the political resources they have, the influence of different socialization agents in their 
lives, and how they consume news.  
 
The third section presents descriptive information and some explanatory models about 
how youth engage with the electoral process, as well as the forms of civic and political 
behaviours they engage with.  
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We conclude with a summary of the results and discussion, and close with a set of 
recommendations for Elections Canada and for public institutions, such as political 
parties, schools, and civil society organizations who work on civic and voter engagement, 
especially those who work with and for youth. 
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Survey and Data 
 
To provide an in-depth portrait of Generation Z’s political attitudes and behaviours and 
compare them with those of older generations of Canadian voters, we conducted an 
opinion survey in the weeks following the 2019 federal election, which took place on 
October 21. The aim of this survey was to document Canadians’ values and attitudes on 
multiple political issues, as well as the extent to which they participate in politics. The 
survey was completed online via the Qualtrics platform, with data collection running from 
November 13, 2019, to January 16, 2020. The median completion time was 21 minutes. 
The survey questions can be found in this report’s appendix. 
 
The total number of survey respondents was 4,287, including an oversampling of youth 
aged 16 to 19. Qualtrics recruited the panel respondents. By using a non-probabilistic 
sample with sampling weights, we are able to achieve a better representation of the 
Canadian population. Our weights were calculated using the 2016 Canadian Census data 
regarding age, gender, education, and province of residence, and are applied to all our 
data analyses herein. 
 
In our analysis, we divide the survey’s sample into four age groups (or cohorts). 
Respondents from Gen Z who were not eligible to vote in the 2019 federal election are 
treated separately from those who were eligible. Hence, the first two cohorts include 
respondents born between 1997 and 2001 (aged 18–22 at the time of the survey and 
eligible to vote, N=610) and those born in 2002 and 2003 (aged 16–17 and not yet eligible, 
N=500). The third cohort comprises respondents aged 23 to 34. These individuals were 
born between 1985 and 1996 and belong to the Millennial generation (N=591). The 
remainder of the sample—individuals born before 1985 (aged 35 and over)—constitutes 
the fourth and final cohort. This group is made up of some older Millennials, but mostly 
members of Generation X and the Baby Boomer generation (N=2,586). Combining the 
two older generations allows us to focus more on Gen Z and on the difference between 
the youngest voters and everyone else. Having only four age groups makes the 
comparisons between them, and the graphical representation of these comparisons, 
simpler and clearer. 
 
The analytical strategy we use in this report primarily involves describing political 
attitudes and behaviours across the various cohorts.1 Most of the time, we compare three 
cohorts (Gen Z, Millennials, and Gen X together with Boomers) since our report mainly 
focuses on Generation Z as a whole and how it differs from the two older cohorts. That 
said, at some points in the report it is useful to differentiate, within Generation Z, between 
youth who will soon be eligible to vote (aged 16–17) and youth who are newly eligible to 

                                                      
 
1 These analyses include both citizens and non-citizens. The great majority of survey respondents are 
citizens, as can be seen in Figure 1 (more than 97% among respondents aged 35 and over, and 92% 
among those aged 16–22 and 23–34).   
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vote (aged 18–22). Beyond descriptive statistics, we also rely on multiple regression 
analyses to examine relevant correlates of political interest and electoral participation. 
 
Before delving into a descriptive portrait of Gen Z’s social and political attitudes, it is 
useful to look at the ethnocultural makeup of the sample. Previous research has found 
that Millennials tend to be more ethnoculturally diverse than Gen Xers and Boomers, 
which is indeed what we found in a previous study of ours conducted in Quebec (Mahéo 
and Bélanger 2018). Figure 1 provides a summary of the three cohorts’ origins and 
language.2 Generation Z proves to be more diverse than Millennials, continuing the trend 
towards greater ethnocultural diversity over time among Canada’s population. Those 
aged 16–22 are significantly less likely to be born in Canada, as compared with those aged 
35 years or more. Together with those aged 23–34, they are also less likely to hold 
Canadian citizenship and more likely to be a visible minority.  
 
With regard to language, members of Gen Z are significantly more likely than the two 
older cohorts to have a mother tongue other than English or French, and to speak a 
language other than English or French at home. They are also slightly less likely than 
Gen Xers and Boomers to have French as their mother tongue or as their language of use 
at home. These results are important to keep in mind because they suggest that some of 
the generational differences we find in this report (e.g. more openness to diversity among 
Gen Z) are partly explained by the sociodemographic composition of the newest 
generations.3 
 

                                                      
 
2 The bars displayed in Figure 1, as well as in many of the other figures found in this report, include black 
lines at their tip that depict the 95% confidence interval. The black line thus shows the interval (or range) 
within which we can be 95% certain that the group average, as estimated from our sample and 
represented by the bar, corresponds statistically to the actual value found in the population. 
3 More information on the profile of the survey respondents can be found in Table 1 of Appendix 1. 
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Figure 1: Socio-demographic characteristics of three generations of Canadians (with 95% 
confidence intervals) 
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Social and Political Orientations 
 
This first section presents the social and political orientations of Generation Z and how 
they compare with those of Millennials, Gen Xers and Boomers. 
 
1. Social attitudes 
 
a. Trust toward others 

 
A standard survey item measures respondents’ general trust in other individuals. It reads: 
“Generally speaking, would you say that most people can be trusted, or that you need to 
be very careful when dealing with people?” The answers reveal a relatively low level of 
generalized trust, with a mean score of 0.46 on a scale where 0 corresponds to the belief 
that we need to be careful with people and 1 indicates the belief that most people can be 
trusted. 
 
Responses to this question vary significantly by generational cohort (Figure 2). Those 
35 years and older report higher generalized trust levels than the three other age groups. 
The gap in trust scores between those born before 1985 and the other groups is slightly 
under 10 percentage points. Older cohorts in the sample show more trust in people, in 
general; however, it is unclear whether this finding is due to a life-cycle effect or a genuine 
generational effect. 
 
Figure 2: Levels of generalized trust, by age group (with 95% confidence intervals) 
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b. Materialism 
 
Beliefs associated with the accumulation of goods and wealth are a value dimension 
where generational differences may be observed. Baby Boomers are often depicted as 
being less materialistic in their outlook, whereas newer generations are often expected 
to have developed views more sympathetic to materialism, either due to the more 
difficult economic context in which they grew up (compared with Baby Boomers) or as a 
reaction to the values held by their elders. 
 
We rely on a six-item measure of materialism to examine differences in materialist values. 
These items relate to materialism’s centrality to one’s life, the happiness that materialism 
brings to one, and the equation one makes between materialism and success in life 
(Richins 2004). Figure 3 presents the average scores, by cohort, on these measures. Scores 
increase from one age group to the other: Canadians aged 16–17 are the least 
materialistic, while those 35 years and older are the most materialistic. The differences 
across cohorts are neither very large nor statistically significant between those aged 16–
17, 18–22, and 23–34. Overall, these results suggest an explanation of the development 
of materialist values that relates more to the life cycle: Older citizens have more material 
comfort and can enjoy it, compared with younger citizens who are often students, 
employed part-time or in precarious jobs, and who have not yet accumulated wealth, and 
thus tend to focus less on material goods. 
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Figure 3: Respondents' reported levels of materialism, by age group (with 95% confidence 
intervals) 

 
 
A similar pattern exists within our sample on the post-materialism scale. This measure 
comes from the work of Inglehart (2008) and determines the priority that individuals give 
to four different goals to be pursued by their nation. Two of these goals are deemed to 
be materialist in nature (fighting rising prices and maintaining order in the nation) and the 
other two are considered post-materialist (protecting freedom of speech and giving 
people more say in important political decisions). Figure 4 displays the percentage of 
respondents who give priority to different state goals. It shows that post-materialist 
attitudes are more prevalent among those aged 16–17 and 18–22 (with no statistical 
difference between these two groups), significantly less prevalent among those aged 23–
34 and especially among those aged 35 and older (with no statistical difference between 
these two). This result is in line with Inglehart’s post-materialism thesis, according to 
which each new generation is more post-materialist than the previous one. 
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Figure 4: Preferences for state goals included in the post-materialist scale, by age group 
(with 95% confidence intervals) 

 
 
 
2. Political attitudes 
 
a. Political trust 

 
We asked all respondents how much they trusted different institutions central to 
Canadian society: the police, the federal government, and their provincial government. 
Responses range from 0, meaning the respondent does “not trust at all,” to 1, where the 
respondent “trusts a lot” in the institution.  
 
Overall, trust in the police was highest, with a mean of 0.64. By contrast, average levels 
of trust are relatively low for political institutions within the Canadian population. Both 
the federal government and the provincial government obtain trust scores below the 
midpoint of 0.5, with scores of roughly 0.48 and 0.49, respectively. We also asked 
Canadians whether they agreed or not with the following statement: “The federal 
government can be trusted to protect the personal information of Canadians.” Canadians 
are, on average, relatively neutral, neither trusting nor distrusting the federal government 
to protect citizens’ personal information (and there are no differences in this type of trust 
between the four age groups).  
 
Figure 5 presents the average trust level by age group for each of the three institutions. 
Again, we observe significant differences between the age groups. The main finding is 
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that those aged 16–17 and 18–22 are more trusting of the federal and provincial 
government than the two older age groups. Most of these age differences are statistically 
significant; however, there is no significant difference in the levels of political trust 
between those aged 16–17 and 18–22. For the police, the oldest cohort is the most 
trusting (with a trust score of about 0.66), followed by the two Gen Z groups (with scores 
of 0.62 and 0.64) and, finally, the Millennials (with a score of roughly 0.55). 
 
Figure 5: Levels of trust in three institutions, by age group (with 95% confidence intervals) 

 
 
b. Political cynicism 
 
We examine cynicism through several questions related to external efficacy (i.e. the belief 
that political actors are in tune or not with citizens). We asked respondents to tell us how 
much they agreed or disagreed with the following three statements: “Members of 
Parliament don’t care much about what people like me think,” “People like me don’t have 
a say in government affairs,” and “Political parties are only interested in people’s votes, 
not their opinions.” Levels of agreement were measured on a scale ranging from 0, or 
“strongly disagree,” to 0.5, “neither agree nor disagree,” to 1, “strongly agree.” 
 
Across the sample, Canadians tend to agree somewhat with these statements. However, 
we find clear distinctions between Gen Z and older Canadians: Young Canadians are  
less cynical. 
 
As shown in Figure 6, there are no significant differences between the two age groups of 
Generation Z, even if those aged 16–17 tend to be less cynical than those aged 18–22. 
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Indeed, the main difference is found between Gen Zers and older Canadians, who are 
slightly but significantly more likely to say that they agree somewhat that “members of 
Parliament don’t care much about what people like me think” and that “political parties 
are only interested in people’s votes, not their opinions.” For these two statements, we 
observe a difference of approximately 5 percentage points between the two younger age 
groups and the two older age groups.  
 
For the final statement, “people like me don’t have a say in government affairs,” all age 
groups are generally closer to a neutral position (i.e. neither agree nor disagree) and 
differences between age groups are not all statistically significant. However, those aged  
16 to 17 remain the less cynical group, especially when compared to those aged  
35 and older. 
 
Even if some scholars have talked about the rise of critical citizens, with younger 
generations being less deferential to politicians and more critical of political actors (Norris 
1999; Dalton 2008), the results presented here tend to support the findings of prior 
research, where young Canadians are not the most politically cynical group of citizens 
(Mahéo and Vissers 2016). The generational explanation may point to the fact that overall 
and over time, citizens become more cynical, but the age difference found among 
Canadians in 2019 may point to a life cycle explanation. Eighteen-to-22-year-olds, and 
especially 16-to-17-year-olds, have less experience with political institutions than older 
Canadians, and thus have had fewer opportunities to be disappointed by political actors 
and their actions.  
 
This does not negate the possibility of today’s youngest voters being less deferential to 
politicians and more critical of political actors than the young voters of prior decades. 
Having access to panel data and being able to re-interview the same respondents over 
the years would allow us to examine whether citizens become more cynical and 
disenchanted as they grow older and as they have more interactions with political 
powers, and to compare generations at the same point in their life cycles.  
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Figure 6: Levels of cynicism expressed about political parties and institutions, by age 
group (with 95% confidence intervals) 

 
 
c. Satisfaction with democracy 
 
While in the previous section we found mild feelings of cynicism, Canadians are 
nonetheless somewhat satisfied with the way democracy works in Canada. In fact, 
Canadians rank their level of satisfaction with democracy above the mid-point (on a scale 
from 0 for “not satisfied at all” to 1 for “very satisfied”), at roughly 0.6. Here again, we 
find that Gen Z is slightly more positive towards politics than the two older age groups, 
with an average satisfaction level of 0.65 compared with 0.58 and 0.59 for Millennials and 
GenX/Boomers (the differences between age groups are statistically significant). As in the 
previous section, the life cycle explanation, linked to the youngest generation’s lack of 
political experience, might explain why today’s youth evaluate Canadian democracy more 
positively.  
 
d. Who should make policy decisions in democracy? 
 
While in the previous section we assessed citizens’ satisfaction with the current state of 
Canadian democracy, we also wanted to know whether citizens would like democratic 
affairs to be conducted in a different way. So we asked Canadians whether they thought 
citizens should be more involved in decision-making processes or if policy decisions 
should be left to politicians. 
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In general, Canadians tend to say that they favour a middle ground between citizens’ and 
politicians’ involvement in policy decisions. Put another way, they would prefer the 
involvement of both citizens and politicians. On a scale from 0, meaning “citizens should 
make decisions,” to 1, meaning “politicians should make decisions,” the average opinion 
of the Canadian population is 0.53, almost perfectly centered. 
 
However, looking more specifically at the responses given by each age group, we find that 
Millennials and Generation Z tend to favour slightly more involvement of citizens than 
politicians in political decisions, with an average score of 0.46, while Gen Xers and 
Boomers tend to favour only slightly more the involvement of politicians than of citizens 
in political decisions, with an average score of 0.53. 
 
Even though the differences between younger and older Canadians are not large, they 
tend to align with the “critical citizen” argument (Norris 1999; Dalton 2008), which 
presents younger generations as more critical of politicians and more favourable to the 
idea of an engaged citizenry. 
 
e. Partisanship 
 
In general, recent studies have shown that younger generations do not identify as much 
with political parties, compared with previous generations (Bartels et al. 2011; Clarke and 
McCutcheon 2009; Herrando and Jiménez-Martínez 2016; LaCombe and Juelich 2019). 
Our findings support this: With each younger cohort, the number of respondents who 
identify with a party diminishes. As shown in Figure 7, while close to 80% of Canadians 
aged 35 years or more report identifying with a federal political party, less than 70% of 
those aged 18–22 and less than 60% of those aged 16–17 say they identify with a political 
party in federal politics. Among those reporting a partisan identity, those aged 16–17 
report weaker partisan attachment compared with the other three age groups. 
 
These substantial and statistically significant gaps in levels of partisan identity between 
the oldest and youngest groups may be explained by a generational process and/or a life 
cycle process. First, studies have shown that younger generations are more critical of 
political elites and less inclined to electoral activities. Second, studies highlight the fact 
that young citizens, who are at an early stage of life that does not lead them to be as 
attentive to politics, will not have had the time to develop experience with electoral 
politics and an attachment to parties.  
 
While we are not able to examine the generational explanation with the data at hand, we 
can look to the life cycle explanation. One way to do that is to look more closely at the 
respondents who report that they don’t know whether they have a partisan identity. 
Figure 7 shows that the two youngest age groups, and especially those aged 16–17, are 
significantly more likely to report that they don’t know if they identify with a party, which 
likely reflects their shorter experience with electoral politics and knowledge of political 
parties. 
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Figure 7: Proportions of respondents with or without a partisan identity, by age group 
(with 95% confidence intervals) 

 
 
One notable finding is that the youngest (aged 16–17) and oldest (aged 18–22) Gen Zers 
report distinct levels of partisan attachment. The youngest are much more likely to say 
that they don’t know if they have a partisan attachment. There is a statistically significant 
15-percentage point gap between the two groups. So while they are very close in age, in 
terms of their life context and other measures of political engagement (as shown later in 
this report), they have clearly distinct relations to federal political parties. We hypothesize 
that this may be due to enfranchisement. As those aged  
18 to 22 have the right to vote, it would seem that they had reflected more on their 
political orientation and affiliation in the sphere of federal politics, and were more able 
to establish with which party they identified, compared to those aged 16 to 17, who did 
not yet have the right to vote. In sum, while both groups of Gen Zers may share common 
political traits and orientations, the important step of enfranchisement in the political life 
of citizens creates a different rapport with political parties, even if only temporarily. 
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Political Engagement 
 
After looking at Generation Z’s orientations towards Canadian society and democracy 
compared with those of older generations, this section examines how the newest 
generation of Canadians engages with politics and takes part in society and public affairs. 
 
First, we present the political resources and motivational factors that support and explain 
citizens’ participation in politics. Then, we present youth’s media consumption patterns 
and their trust in different media sources. Next, we examine the role of socialization 
agents—actors that may influence youth’s political engagement and behaviours, 
including schools and teachers, parents, peers and, in a more modest way, political 
parties. We conclude this section with an overview of youth’s attitudes towards the 
electoral process and the ways youth are civically and politically active in Canadian 
society. 
 
1. Political resources 
 
a. Political knowledge 
 
One of the most important resources for citizens is knowledge of politics and public affairs 
(Delli Carpini and Keeter 1996). Those who know more about politics tend to be more 
active in politics.  
 
To assess Canadians’ knowledge about politics, we asked them 10 questions on three 
topics: political figures, political institutions, and political parties’ campaign promises (in 
the context of the 2019 federal election).4  
 
On average, older Canadians have greater political knowledge than any other group. The 
bottom bar of Figure 14 shows that, on average, older Canadians correctly answered five 
of 10 knowledge questions about politics. This is two more correct answers than 
Canadians aged 23–34 (who, on average, correctly answered three of 10 questions), while 
the two youngest age groups have the least knowledge, answering only two of the 
questions correctly, on average. The differences in levels of knowledge are substantial 
and are all statistically significant. However, the findings are not surprising, as prior 
research shows that young citizens tend to know less about politics, which supports the 
life cycle explanation of political involvement: Young people are busier with other life 
events, such as acquiring diplomas and finding employment (Mahéo and Vissers 2016; 
Gidengil et al. 2003). 
 
 

                                                      
 
4 All questions can be found in the Appendix. 
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Figure 8: Average number of correct answers to 10 political knowledge questions, by age 
group (with 95% confidence intervals) 

 
 
Taking a closer look at the different types of knowledge, the gaps between the youngest 
and eldest Canadians vary by question. As shown by the first and third lines of Figure 8, 
the knowledge gap between the two youngest age groups and the oldest age group is the 
largest for the questions related to government responsibilities (with gaps of about 36 
and 46 percentage points, respectively). This is not surprising, given that older Canadians 
have had more experience with the political system and public services. 

 
There are also substantial differences in levels of knowledge about public figures and 
parties’ campaign promises between Gen Zers and older Canadians, especially those aged 
35 years and older (with gaps of about 20 to 30 percentage points for most questions).  
 
Knowledge of the current political and electoral context—demonstrated by knowledge of 
campaign promises and public figures—can be seen as a measure of political 
attentiveness. So, in that sense, it is not surprising that the group of citizens aged 35 and 
over are the most politically knowledgeable or attentive. As older Canadians turn out at 
higher rates, they are more likely to follow political campaigns and the news. 
Attentiveness to the election matters most to those who participate in it. In paying more 
attention to the campaigns, they are also likely to become more aware of key political 
figures who are discussed regularly. 
 
The turnout explanation for political attentiveness is further supported by our analysis of 
those aged 18–22. Respondents in that age group who voted in the 2019 election display 
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significantly higher levels of knowledge about campaign promises (and political 
institutions) than those who did not vote. So among the youngest Canadians, it is also the 
case that those who vote pay more attention to politics.  
 
It is worth noting that knowledge about the number of representatives in the House of 
Commons (see the ninth line or second from the bottom of Figure 9) is relatively low and 
that most differences between age groups are not statistically significant. Approximately 
one-third of all age groups answered correctly. This shows that youth who are mostly still 
in school know facts about political institutions as well as older Canadians do. 
 
Figure 9: Proportions of correct answers to 10 political knowledge questions, by age group 
(with 95% confidence intervals) 
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b. Feelings of political competency 
 
Citizens’ feelings of competency with regard to politics are an important factor in their 
engagement with politics and political or civic activism. Indeed, if people feel they cannot 
understand what is going on in politics and public affairs, they will be less likely to get 
involved. 
 
We asked Canadians whether they agreed or disagreed with the following statement: 
“Politics and government seem so complicated that a person like me can’t understand 
what’s going on.” As shown in Figure 10, there is a clear divide between the oldest 
Canadians (Gen Xers and Baby Boomers) and the three youngest age groups (Millennials 
and Gen Zers). While all age groups tend to agree somewhat with the statement (as they 
score above the mid-point of 0.5, on average), young Canadians aged 16 to 34 are more 
likely to say they agree that politics seems too complicated for them to understand it. The 
three youngest groups of Canadians present an average agreement score of 0.6, and there 
is no statistical difference between their scores. On the other hand, Canadians aged 35 
and over are less likely to agree with this statement (with an average score of 0.53, which 
is significantly different from the younger people’s score). 
 
Looking closer at recently enfranchised Canadians—those aged 18 to 22 who voted in the 
2019 federal election—we can compare the reported political competency of the first-
time voters and those who chose not to vote. Those who voted reported competency 
scores that were, on average, 15 percentage points higher than those who did not vote. 
This highlights the importance of voter and democratic education programs in raising 
turnout through improving knowledge and competency.  
 



 33 

Figure 10: Average agreement with statement about politics being too complicated, by 
age group (with 95% confidence intervals) 

 
 
c. Political interest 
 
Political interest is one of the most important indicators of citizens’ engagement with 
politics and a central motivational factor explaining whether citizens take an active part 
in public affairs (Verba, Schlozman and Brady 1995). In general, Canadians tend to be 
relatively interested in public affairs and politics. In fact, one-quarter of respondents to 
the 2019 survey said they were very interested in politics, and half said they were 
somewhat interested.  
 
However, as shown in Figure 11, levels of political interest vary with respondents’ age. 
First, both those aged 16–17 and 18–22 report they are not interested at all (in dark red) 
or somewhat uninterested (in light red) more frequently than those aged 23–34 and 
35 and over. It follows, therefore, that among the two older age groups, there is a 
relatively higher proportion of individuals who report being very interested (in dark green) 
and somewhat interested in politics (in light green). 
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Figure 11: Levels of political interest, by age group 

 
 
The differences in the average levels of interest are statistically significant between the 
age groups (but not between those aged 16–17 and 18–22), which shows that the two 
youngest age groups of Generation Z (who have equal levels of interest in politics) are the 
least politically interested of all Canadians.  
 
The age differential in levels of political interest and the lower levels of interest found 
among the new generation of Canadian voters raises some questions for the future. 
Indeed, some researchers have argued that levels of political interest are relatively set by 
the age of 16 and that, by that age, “you either got it or you don’t” (Prior 2018). Thus, it 
is possible that as Generation Z replaces older generations, the overall level of political 
interest in the Canadian population will decline due to lower interest in politics among 
Gen Z. Alternatively, it may be the case that with age, and after going through different 
stages of life, Generation Z may become more interested in a topic that will have more 
importance in their lives.  
 
Looking to the future raises the question of what can be done in the present to increase 
political interest among the youngest generation. Using regression analyses, we examine 
the relationship between individual characteristics, psychological engagement, civic 
activities, and social resources and political interest. We focus on explaining Generation 
Z’s political interest, and further examine differences between those aged 16 to 17 and 
those aged 18 to 22 with the use of interaction terms. Figure 18 shows the statistically 
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significant associations between several factors and political interest. These figures are 
based on the results of the regression analyses, which can be found in the Appendix (Table 
2).  
 
Figure 12a shows the predicted probability of being politically interested, based on the 
level of knowledge of those aged 16 to 22. We see that higher levels of knowledge about 
political institutions are associated with higher levels of interest. Figure 12b displays the 
predicted probability of being politically interested, based on the frequency of political 
discussions within three types of social networks. We find that more frequent discussions 
with teachers, parents and peers are all associated with significantly higher levels of 
political interest, and that this positive association is especially strong for discussions with 
parents and peers. 
 
While we cannot speak about the causal relationship between these factors with the data 
at hand (i.e. whether more knowledge and more discussions cause, or produce, more 
political interest or if, alternatively, political interest leads to more knowledge and 
discussions), based on theoretical models and past empirical evidence, we expect that 
increasing knowledge of politics and stimulating discussions with younger individuals 
would produce some increase in political interest. 
 
Figure 12: Predicted levels of political interest (with 95% confidence intervals) 

a) Predicted levels of political interest of those aged 16–22, based on their levels of 
knowledge of political institutions 
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b) Predicted levels of political interest of those aged 16–22, based on their levels of political 
discussions with friends, parents and teachers 

 
 
2. Media consumption 
 
a. Frequency of news consumption 
 
Another dimension of Canadians’ interest in politics and current affairs is their news 
consumption: Those who are more interested in public affairs tend to follow the news 
more often. Generally, Canadians tend to pay attention to current affairs. In fact, 40% of 
Canadians report following the news on a daily basis, while only 17% say they never check 
the news. Here, too, there is a gap between the three generational groups: Generation Z 
follows the news much less frequently than Millennials, and even less than Gen Xers and 
Baby Boomers. For example, roughly 25% of Canadians aged 16 to 22 report that they 
never check the news, and close to half of them only do so once or twice a week. 
 
b. News sources 
 
The different generational groups that we refer to in this report have experienced very 
different media environments and technological contexts during their formative years. 
While Baby Boomers grew up in a media environment mostly populated by radio and 
print media, Gen Xers faced the growing importance of the television, Millennials were 
the first to use the Internet on a regular basis, and Generation Z is the first generation to 
grow up with mobile devices (Dimock 2019). The context in which Canadians have evolved 
most likely affects the types of news sources they favour to keep themselves informed 
about public affairs and politics. 
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In the analysis of the survey conducted with Canadians in 2019, we do find differences in 
preferred news sources between the age groups. The most distinctive group, in terms of 
its use of various news sources, is the group of Canadians aged 35 or older. Alternatively, 
the groups in the 16–34 age range are relatively similar in the way they consume news. 
The only distinction among these three age groups—who have all grown up with the 
Internet—is that the youngest of the Gen Zers (aged 16 to 17) are much less likely to use 
print media in their media diet (the difference is statistically significant with all other age 
groups). 
 
To illustrate the difference between Gen Xers and Baby Boomers and the youngest 
generations, Figure 13 shows the relative importance of different news sources in the 
media diet of those aged 16 to 17 (on the left) and of those over 35 (on the right). It is 
clear that for older Canadians, television is the number one source of information, 
followed relatively equally by print media, radio, web apps on mobile devices, and 
information found on social networks. Alternatively, the most-used media outlet by 
younger Canadians is social networking applications, followed by television and web apps 
on mobile devices. 
 
Figure 13: Visualization of preferred news media sources for respondents aged 16–17 (left 
panel) and those aged 35 and older (right panel) 

Respondents aged 16–17  Respondents aged 35 and older 

 
 
 
The sources of information that individuals use have important implications for the type 
of information they consume and how they consume it. According to research (Kononova 
2013; Paasonen 2016), consuming news on web applications and social networks implies 
that individuals usually multi-task and are more often distracted by other visual stimuli 
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(like advertisements). Therefore, they pay less attention to the informational content. 
Also, studies have found that misinformation travels more quickly on the web, compared 
with other types of media, augmenting the viewer’s risk of being exposed to false 
information and fake news (Vosoughi, Roy, and Aral 2018). So members of the new 
generation who tend to consume news on social networks and web apps might be less 
attentive to political news and more likely to be exposed to misinformation, which may 
have important consequences for their political engagement. 
 
c. Trust in news sources 
 
When comparing Canadians’ confidence in different news sources and, more specifically, 
between news published by traditional journalism outlets and news posted on social 
media, we find that, in general, trust in professional journalism is much higher than trust 
in social media (i.e. there is a substantial and statistically significant 20 percentage-point 
gap). But looking at the levels of trust in these two news sources across age groups reveals 
different patterns. 
 
Those aged 35 and over are the most trusting of professional journalism and the least 
trusting of social media. It is no surprise that they stand out compared with Millennials 
(aged 23–34) and Generation Z (aged 16–22), who have both grown up with the Internet. 
However, there are still some differences between these younger groups. While 
Millennials, who are considered to be the first “digital natives,” are still more trusting of 
professional journalism than social media, Gen Zers—the first generation to have grown 
up with smartphones—display relatively equal levels of trust in traditional journalism and 
news posted on social media (contrary to the two older age groups).  
 
This result has important implications for democracy. Given that young Canadians follow 
the news on social networks and web apps much more than older Canadians do, and that 
they have as much trust in social media as in professional journalism, in terms of the news 
they produce, Generation Z are the most at risk of consuming and believing fake news 
and unverified information, which is more prevalent on the web than in  
print media. 
 
3. Social resources 
 
In this section, we focus on Generation Z. We consider the different socialization agents 
impacting the political engagement of Canadian youth aged 16 to 22 and examine 
whether youth who can or cannot yet vote experience similar or distinct socialization 
influences. Many studies on political socialization have highlighted the influence that 
parents and families, schools and teachers, and friends can have on the political 
development of children and youth (Beck and Jennings 1982; Mahéo 2018; Marquart, 
Ohme, and Möller 2020; Napoli 2014). These agents of socialization may help shape 
youth’s political orientations and behaviours in various ways, most notably through 
discussions about politics and by inviting youth to take part in political or civic activities 
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(Dalton 1982). Further, we examine more contemporary influences, such as the capacity 
of political parties to contact and mobilize youth during a federal election campaign.  
 
a. Social networks: Political discussions 
 
Agents of socialization help shape the political orientations and behaviours of youth in 
various ways, most notably through discussions about politics (Dalton 1982). Through 
such discussions, agents of socialization convey messages about the importance of 
politics or of being involved in society; however, they may also offer information about 
politics and opportunities to become engaged. These political discussions may help to 
build engagement with politics—as we have seen in the section on political interest—and 
to increase the likelihood that individuals will become politically active (Zuckerman 2005; 
McClurg 2003). 
 
We asked young Canadians how frequently they talked about politics with friends, 
teachers and parents. Overall, youth aged 16 to 22 tend to discuss politics slightly more 
with parents, followed by teachers and then friends. But differences in the frequency of 
discussions among these types of social networks are not large. The only significant 
difference in discussions between the two youth groups is about discussions with 
teachers: Those aged 16–17 discuss politics more frequently with their teachers than 
those aged 18–22. This is not surprising, since many 16- and 17-year-olds are still in high 
school and have frequent interactions with the same teachers, compared with older 
youth, who are more likely to be at university. 
 
b. School: Civics courses and mock elections 
 
Families play an important part in youth’s socialization to politics, but schools represent 
another important socialization agent in children’s and adolescents’ lives. Almost all 
children attend school at least until they turn 16, and most continue their formal 
education in a variety of contexts for some years afterward. While the efficacy of civic 
education courses and programs has been debated in the literature, more recent studies 
have found that programs offered in schools boost children’s political knowledge and 
engagement (Mahéo 2018, 2019).  
 
We asked the young respondents about their experience with civics programs in school. 
As Figure 14 reveals, those aged 16–17 were significantly more likely to report having 
participated in a mock election at school (52%), compared with those aged 18–22 (43%). 
Those aged 16–17 were also significantly more likely to report having taken civics courses 
in high school (81%), compared with those aged 18–22 (71%). The differences in civics 
program experiences between youth aged 16–17 and those aged 18–22 may be due to 
increased access to such programs for the younger group in recent years. But we also 
need to consider the possibility that these differences might be due at least in part to the 
fact that the older youth group might not recall their high school experiences as precisely 
as those who are 16 and 17, given that they may have left high school some time ago. 
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Overall, close to half of Gen Zers in Canada have taken part in a voting activity at school, 
and roughly three-quarters of them have had civics courses. While there is still room for 
improvement in terms of exposing young Canadians to the act of voting before they turn 
18, it seems that a large proportion of young Canadians now receive some kind of 
classroom training about democracy and politics. A review of the civics programs and 
curricula used in schools across Canada in past years could help assess whether there has, 
in fact, been an increase in the offering of civic education programs. 
 
 
Figure 14: Percentage of respondents aged 16 to 22 who reported taking civics courses 
and participating in mock elections, by age group (with 95% confidence intervals) 

 
 
c. Political parties 
 
As we know, being asked to participate is an important factor in political participation 
(Verba, Schlozman and Brady 1995). Respondents were surveyed about being contacted 
by a political party or a candidate during the 2019 federal election campaign.  
 
Figure 15 displays a substantial and significant gap in the mobilization of Canadians. Fewer 
than 30% of young Canadians under the age of 35 reported having been in touch with 
political parties or candidates during the 2019 campaign, while about 40% of Canadians 
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aged over 35 said they had been in touch with a party or a candidate.5 This finding 
corroborates prior research and reports showing that young Canadians are much less 
likely to be contacted and mobilized by political parties before an election (Mahéo and 
Vissers 2016), which may be one of many factors explaining why youth turnout rates are 
much lower than those for older Canadians. 
 
Figure 15: Percentage of respondents who reported being contacted by a political party, 
by age group (with 95% confidence intervals) 

 
 

  

                                                      
 
5 The low proportion of contact with pre-electors (i.e. 22% for youth aged 16–17) might be explained by the 
fact that political parties do not have an incentive to contact Canadians who are not yet of voting age. 
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Political Participation 
 
1. Attitudes towards the electoral process 
 
The principle of voting is key to representative democracy: one person, one vote. 
However, while every citizen has the right to vote, some may encounter obstacles that 
limit their involvement in Canadian democracy. In this section we examine some youth 
perceptions of the electoral process to understand whether the ideas they have about 
elections may impact their decision to vote. 
 
a. Duty to vote 
 
The belief that voting is a duty is an important factor explaining why citizens show up at 
the polls (Blais and Achen 2018). However, in past decades, studies have found that 
members of younger generations are less likely to see voting as a duty (Dalton 2007; 
Dalton 2008), which may partly explain declining levels of turnout over time. While in the 
current study we find the majority of Canadians believe that voting is a duty, there is some 
variation between age groups. The distinction is mainly between the oldest group, 60% 
of whom say that voting is a duty, and Millennials and Generation Z, who are almost 
evenly split between two perspectives: that voting is a duty and that voting is a choice. 
These results corroborate the findings of other research that younger individuals are less 
likely to see the act of voting as essential to a democratic life. 
 
b. Trust in Elections Canada 
 
Another thing to consider is whether Canadians trust the non-partisan institution that 
organizes and supervises elections at the federal level. In our survey, Elections Canada 
was found to be one of Canadians’ most trusted institutions. On average, trust in Elections 
Canada is relatively high: Our sample found an average trust score of 0.63 (on a scale from 
0 to 1, where 1 is the highest level of trust), higher than trust in federal or provincial 
governments by approximately 10 percentage points. As can be seen in Figure 16, 
Gen Xers and Boomers display the highest level of trust in Elections Canada (with a trust 
score of 0.65), compared with Millennials and Gen Zers (with trust scores of 0.55 and 0.56 
respectively).  
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Figure 16: Level of trust in Elections Canada, by age group (with 95% confidence intervals) 

 
 
c. Interest in working at a poll 
 

Electoral management bodies can help youth become more aware of and accustomed to 
the electoral process in various ways. One way is to organize mock elections in schools. 
Another is to offer youth as young as 16 years old jobs at polling stations on Election Day. 
Therefore, we asked the two youngest age groups whether they would be interested in 
working at a polling station. We found that those aged 16–17 and 18–22 are both 
enthusiastic about the idea, and both display relatively high levels of interest in working at 
a polling station during an election. In fact, more than one-third (34% of those aged 16–17 
and 39% of those aged 18–22) said they were somewhat interested in working at a polling 
station, and another third (36% of those aged 16–17 and 31% of those  
aged 18–22) were very interested in this experience. 
 
d. Youth registration 
 
Another way to put elections and voting on youth’s radar and potentially start their 
engagement with electoral democracy is to offer them the opportunity to register before 
they turn 18, by adding them to the Register of Future Electors. Since April 1, 2019, Canadian 
citizens aged 14 to 17 can apply to be on the Register of Future Electors at the federal level. 
Once they turn 18, they are automatically added to the National Register of Electors. We 
examined different modes of registration to see whether the way in which youth can register 
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may have an impact on the success of this pre-electoral program and the number of youth 
who do register. 
 
We asked young Canadians aged 16 to 18 about different ways to register (with online or 
paper forms) and the assistance of different socialization agents (such as parents and 
schools). They were asked about their preferences for voter registration: using an online 
form at home, an online form at school, a paper form at home, a paper form at school, or 
having parents register them directly. 
 
Those aged 16–17 and those turning 18 in 20196 have relatively similar preferences to 
register before turning 18 (there are no statistically significant differences), and it is clear 
that members of Generation Z prefer to use online forms. As seen in Figure 17, 50% of 
them would use an online form, either at school or at home (split evenly). Another 15% 
of them would register at school using a paper form. However, close to one-quarter of 
Gen Zers are either not interested in registering (shown on the fourth line of Figure 17), 
or they don’t know what they would do (perhaps indicating that they are not very 
interested in registering). Less than 5% would prefer to register at home with a paper 
form.  
 
Figure 17: Average levels of preference for different modes of registration before turning 
18, among those aged 16–18 (with 95% confidence intervals) 

 
 

                                                      
 
6 About 50 survey respondents turned 18 in 2019, after the federal election on October 21.  
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e. Ease of voting in a federal election 
 
One important barrier to electoral participation is that some citizens perceive voting as a 
difficult act to perform. We asked respondents whether they agreed or disagreed with the 
statement “voting is easy.” (For those who are not yet enfranchised, we instead asked 
whether “voting seems easy.”) 
 
We find substantial age-related differences in perceptions of the ease of voting. First, with 
no surprise, the oldest group of Canadians—those who are the most likely to vote—agree 
most often with the statement that voting is easy (and the difference compared with 
other age groups is statistically significant). As shown in Figure 22, 45% of Canadians aged 
35 years or more strongly agree with the statement, and more than 30% of them agree 
somewhat. By contrast, Millennials and adult Gen Zers, who have relatively similar 
perceptions of the ease of voting, somewhat agreed with the statement only 33% of the 
time, and only 22% agreed strongly.  
 
What is striking in Figure 18 is that the underage members of Generation Z are unsure 
about the ease of voting. In fact, more than 40% of Gen Zers who are close to being 
enfranchised say that they neither agree nor disagree with the statement that voting 
seems easy (see the neutral category), and only about 14% of them strongly agree that 
voting seems easy. Despite the fact that young Canadians aged 16–17 are more likely to 
experience mock elections and civics courses, this result might reflect that they still lack 
experience and information about electoral procedures and how citizens vote.  
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Figure 18: Levels of agreement and disagreement with the statement “voting is easy,” by 
age group 

 
 
f. Lowering the voting age 
 
Some countries in the world have lowered the voting age to 16 or 17 in an attempt to 
engage youth in the electoral process while they are still in school and living with their 
parents, in the hope of stopping the decline in voter turnout (Eichhorn and Bergh 2020). 
In Canada, such a reform has been discussed from time to time at the federal level as well 
as in several provinces and municipalities (British Columbia, 2018; Harris, 2018; Hennig, 
2018; Potkins, 2018). We asked Canadians about their views on lowering the voting age 
to 16, to estimate the level of support for such an electoral reform. 
 
With no surprise, we see in Figure 19 that young Canadians aged 16–17 are the most 
supportive of a change in the voting age: 50% of them agree with the idea (and this level 
of support is statistically different from all other age groups). However, we note that only 
half of underage youth support a change in voting age and, furthermore, close to a third 
of them actually oppose the idea. While we cannot speak to the reasons for this relatively 
limited support, we may hypothesize a link to various potential explanatory factors 
covered in previous sections of this report, such as uncertainty about the ease of voting, 
less political interest, or lower sense of duty among the youngest members of Generation 
Z. We may also hypothesize that older Canadians might be less inclined to support a 
reform of the voting age because they feel that underage youth do not keep up with 
politics or have not yet acquired the necessary level of political competency. 
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Figure 19: Levels of agreement and disagreement with the idea of a reform to lower the 
voting age, by age group 

 
 
2. Political and civic behaviours 
 
This section of the report presents our final analyses. We focus on the behaviours of 
Canadians and the ways they choose to get involved in their community, whether civically, 
politically or environmentally. 
 
a. Climate action 
 
As in other Western countries, concerns about the environment and climate change rank 
among the top political concerns of Canadian citizens, especially those of Generation Z 
(Schildkra ut 2019; Boulianne, Lalancette, and Ilkiw 2020; Parker, Graf, and Igielnik 2019). 
Given that it is one of the most pressing issues for many citizens, we asked survey 
respondents which activities, within their community and their lifestyle, they undertake 
to address climate change.  
 
Of a list of seven possible actions to reduce their environmental impact, Figure 20 reveals 
that Canadians of all ages took part in an average of three actions. However, the choice 
of preferred actions varies by age group. 
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Figure 20: Average number of environmental actions, by age group (with 95% confidence 
intervals) 

 
 
As shown by the third and fourth rows of Figure 21, members of Generation Z (both those 
aged 16–17 and 18–22) are the leaders in two actions: They use public transit more 
frequently to address climate change and convince friends and family to adopt pro-
climate behaviours. The first action, using public transit, is not surprising, given that a 
substantial proportion of those aged 16–22 do not have a drivers’ license or the financial 
means to own a car and are more likely to use public transit than older Canadians, 
regardless of the environmental impact. However, the second action, convincing one’s 
network to adopt pro-climate behaviours, shows that Generation Z are champions for the 
environmental cause in Canada and that they raise awareness in their personal networks 
and encourage their family and friends to become active on this issue. Generation Z can 
thus be seen as a vector of change in Canada; they try to change mentalities and push 
others to do more to fight climate change. 
 
Gen Zers and Millennials are also more likely to share information online about the 
environment and, to a certain extent, to reduce their meat consumption, compared with 
Gen Xers and Boomers. That oldest group (35 years and older) is more likely than others 
to take actions that impact their spending: lowering the thermostat when leaving the 
house and favouring the purchase of local goods or services (as shown on the first and 
second lines of Figure 21). 
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Figure 21: Frequency of taking some actions to fight climate change, by age group (with 
95% confidence intervals) 

 
b. Turnout 
 
Ultimately, the central form of participation in a representative democracy is voting. In 
past decades, an important share of the scientific literature and public reports focused on 
one important democratic challenge: declining turnout, especially among younger 
generations (Blais, Gidengil, and Nevitte 2004; Gallego 2009; Gidengil et al. 2003). Most 
studies document that, at similar ages, members of younger generations (Generation X 
and Millennials) vote at lower rates than members of older generations such as Baby 
Boomers or the Silent Generation (Blais, Gidengil, and Nevitte 2004). Therefore, through 
generational replacement, turnout declines over time.  
 
As the first members of Generation Z were old enough to vote for the first time in 2019, 
we can now include this new generation in the study of electoral participation in Canada. 
 
In the survey conducted right after the federal election, 75% of respondents reported 
having voted in this election. This is higher than the actual rate of participation (66%), 
which is most likely due to the tendency of some respondents to over-report their 
participation. Figure 22 compares the self-reported electoral participation of different age 
groups, and the same pattern that has been observed in past studies is clear: Canadians 
aged 35 years or older report voting at rates substantially and significantly higher than 
those aged 23–34 (the first group report turnout at a rate of approximately 80% 
compared with 62% for the second group), and those aged 18–22 (who report turnout at 
a rate of 52%). 
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In contrast to that latter group, the first column of Figure 22 shows the proportion of 
those aged 16–17 who say that they would have voted in the 2019 election if they had 
been allowed to vote. Their reported intended participation is quite high: 70% said they 
were certain they would have voted. While this level of level of enthusiasm for voting is 
not uncommon among underage youth, we know that intended behaviours present some 
discrepancy with actual behaviours, and we are cautious to make presumptions about 
their actual future propensity to vote after they reach age 18.   
 
Figure 22: Reported intended turnout for those aged 16 and 17 and reported turnout for 
other age groups (with 95% confidence intervals) 

 
 
As in the section on political interest, we next focus on members of Generation Z and use 
regression analyses to examine how different socio-demographic, social and political 
factors can help explain their levels of electoral participation. While the comparison 
between those aged 16–17 and 18–22 (within Generation Z) is not a perfect one, because 
one group is enfranchised and the other is not, and one group reports its actual 
participation in the election while the other refers to its intended participation, we 
nonetheless believe that this comparison can be informative. In fact, even if these groups 
are distinct in the political dimension (due to a difference in enfranchisement), they are 
relatively similar in their social dimension and life context (i.e. being in school, living at 
home). Specifically, we are interested in seeing if the effect of civic activities and social 
networks on participation is comparable between these two groups, or if one is more 
mobilizing or demobilizing than the other. 
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Figures 23–28 present a visual display of the statistically significant relationships between 
several explanatory factors and the electoral participation of those aged 16–17 and 18–
22. All the graphs included in Figures 23–28 are based on regression analyses, which can 
be found in the Appendix.  
 
Only one socio-demographic factor—visible minority status—has a statistically significant 
effect on electoral participation, and only for adult youth. Figure 23 reveals that while 
there is no difference in the predicted probability of intended turnout of underage youth 
of European or non-European descent, for adult youth the predicted probability of 
electoral participation by non-white respondents was lower than that of white 
respondents.  
 
Figure 23: Predicted levels of intended or actual turnout of those aged 16–17 and  
18–22, based on their visible minority status 

 
 
Figure 24 displays the effect of the frequency of political discussions within one’s social 
network on predicted youth turnout. We find different types of networks have different 
influences on underage and adult youth. More frequent discussions with friends has a 
statistically and positive association with intended turnout for underage youth, but no 
significant association with actual turnout for adult youth (although the effect is also 
positive). Alternatively, an increasing frequency of political discussions with teachers 
proves to have a statistically negative association with predicted turnout for adult youth, 
while there is a positive but not statistically significant association for underage youth.  
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While we do not have data to look into potential explanations of this differential effect, 
and especially the negative effect found for adult youth, we may formulate some 
hypotheses. First, teachers in high school sometimes have a closer relationship with 
students (because they see them more often) and may have an easier time reinforcing 
the social norm that voting is important. Comparatively, college and university professors 
may not be as close to their students and may also face a more critical student body that 
is not as keen to be told what constitutes “good civic behaviour.” 
 
Figure 24: Predicted levels of intended or actual turnout of those aged 16–17 and  
18–22, based on their levels of political discussions with friends and teachers 
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Figure 25: Predicted levels of intended or actual turnout of those aged 16–17 and  
18–22, based on their information searches 

 
 
 
Figure 25 displays the association between a campaign activity—searching for 
information on elections, parties and candidates—and predicted turnout. We see that 
searching for political information during the electoral campaign has a positive 
association with predicted turnout, but this relationship is stronger and only statistically 
significant for adult youth. This may in part be explained by the fact that this information 
has more utility for enfranchised youth. 
 
Finally, Figures 26, 27 and 28 display the association between three important 
motivational factors and predicted turnout. We see that the belief that voting is a duty, 
one’s level of political interest, and the perception that voting in a federal election is easy 
are all positively associated with predicted probabilities of intended and actual turnout 
for the two youth groups. However, these associations are always more positive and 
statistically significant for underage youth.  
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Figure 26: Predicted levels of intended or actual turnout of those aged 16–17 and  
18–22, based on their levels of civic duty 

 
Figure 27: Predicted levels of intended or actual turnout of those aged 16–17 and  
18–22, based on their levels of political interest 
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Figure 28: Predicted levels of intended or actual turnout of those aged 16–17 and  
18–22, based on their perceptions of the ease of voting 

 
 
While underage and adult youth may have relatively similar life contexts, certain factors 
are more mobilizing for some than others. For underage youth, discussions with teachers 
and peers, a stronger sense of civic duty, and higher levels of political interest factors are 
related to greater intent to participate in elections. By contrast, for adult youth, 
information searches during the campaign, discussions with peers, and a stronger sense 
of civic duty were associated with higher levels of participation in 2019. 
 
c. Electoral campaign activities 
 
An electoral campaign is an important moment in a democracy, when citizens have 
opportunities to hear from political actors and be exposed to information about political 
programs and ideas debated in the political sphere. 
 
To assess Canadians’ involvement with politics during the 2019 federal election campaign, 
we asked respondents whether they participated in certain activities during the weeks 
prior to the election: watched a leaders’ debate, searched for information about parties 
or candidates, used the Vote Compass (an online voting aid application), attended a 
political debate at school or university, or attended an event or information session about 
the election. 
 
Surprisingly, the differences in campaign engagement between the various age groups 
are not stark, compared with the differences in political interest seen in previous sections 
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of the report. For example, approximately 45% of all age groups watched at least one of 
the leaders’ debates, and 10 to 15% of youth said they attended a political debate 
organized at their school or university. However, the oldest age group was still more likely 
to search for information about parties and candidates (roughly 40% of those aged 35 or 
more, compared with 10–20% of the three younger age groups, and this difference is 
statistically significant). 
 
Alternatively, Gen Z and Millennials were more likely to use the Vote Compass and to 
attend an information session on the election.7 Engagement in these informational 
activities may reflect their lack of experience with the electoral process and lower levels 
of political knowledge, explaining why they sought more information.  
 
 
d. Other non-electoral forms of participation 
 
While elections are key moments in democratic life, citizens may get involved in society 
and politics in other ways, outside of elections. Therefore, the final analysis we present is 
about Canadians’ level of political activity through various non-electoral forms of 
participation. 
 
We asked respondents whether they had participated in any of the following nine political 
activities in the past 12 months:  

 signed a petition 

 took part in an environmental protest or march 

 took part in a political protest 

 raised or donated money 

 contacted a public official 

 attended a community meeting 

 volunteered for an organization 

 shared political information online 

 boycotted or buycotted products for environmental or political reasons  
 
On average, Canadians reported having done three of these nine actions in the past year. 
But as shown in Figure 29, those aged 16 to 22 were the most politically active, displaying 
significantly higher activity levels than those aged 23–34 and those of Canadians aged 35 
years or more. This picture and the age differences in political activism are in contrast 
                                                      
 
7 If we compare the newly enfranchised Canadians to those aged 18–22 who did not vote in the 
2019 federal election, it is not surprising to find that those aged 18–22 who voted were significantly more 
likely to have used the Vote Compass before the election (compared to those aged 16–17 and 18–22 who 
did not vote—a 10 percentage-point gap), and they were also significantly more likely to have sought 
information about political parties and candidates (a 20 percentage-point gap with those aged 16–17, and 
a 30 percentage-point gap with those 18–22 who did not vote). 
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with the pattern found for electoral participation, in the previous section, where older 
Canadians were the most active. 
 
Figure 29: Average number of political actions in the past 12 months, by age group (with 
95% confidence intervals) 

 
 
 
When looking at specific actions, Figure 30 shows different patterns of activism across 
age groups. First, youth aged 16–22 are significantly more likely to raise or donate money 
and to volunteer for organizations compared with the two older groups. Those aged 16–
17 were the most likely to volunteer. This might be explained by school programs that ask 
students to raise money for projects or organizations and mandatory volunteering 
programs. Secondly, those aged 16–22 were also more likely to have taken part in both 
environmental and political protests or marches in the past year, significantly more than 
Canadians aged 23 years or older. Generally, youth between 16 and 34 were more likely 
to sign petitions, boycott or buycott products, and share political information online. 
However, the age differences are not always statistically significant. The only form of 
political participation in which Canadians aged 35 and over were more active is in 
contacting public or governmental officials. 
 
While some scholars focus on the “youth problem” of declining turnout rates (Putnam 
2000), we find that looking at other forms of participation sheds a different light on youth 
political participation. In fact, youth are far from being apathetic, and in many ways, they 
are more politically active than older Canadians.  
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Figure 30: Average frequency of participation in different non-electoral activities in the 
past 12 months, by age group (with 95% confidence intervals) 
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Conclusion 
 
This report offers a portrait of a new generation of young Canadians born after 1997: 
Generation Z. We focus on the social and political orientations of members of Generation 
Z who were eligible to vote for the first time in 2019 (youth aged 18 to 22) and those who 
will soon be of voting age (those aged 16 and 17). While looking at Generation Z on its 
own is interesting, we believe that the comparison of their positions, values and 
behaviours to those of older Canadians—Millennials, Generation X and the Baby 
Boomers—may be particularly informative. Today’s youth will grow older, occupy a more 
important place in society, and ultimately replace older cohorts of Canadians. So knowing 
how much the members of Generation Z are similar to or different from previous cohorts 
of Canadians can inform Elections Canada and a variety of actors, including social, political 
and institutional actors, about how they need to pursue their work with Canadian youth, 
and citizens more broadly, in the years to come, so that they become politically engaged 
and participate in the electoral process. Based on the evidence produced, the institution 
can assess whether it needs to maintain or adapt its programs or, alternatively develop 
new approaches to communicate and reach out to Canadians, now and in the future.  
 
Overall, Generation Z are mostly distinct from Generation X and Baby Boomers, and they 
share some orientations with Millennials. Also, our research indicates that GenZ is not 
homogeneous. Various particularities of those aged 16–17 are shown in this research. It 
is important to note these differences, as this age group will grow older and soon have 
the right to vote. To conclude the report, this section offers a summary of the main 
findings.  
 
In terms of their socio-demographic background, Generation Z is more ethnoculturally 
diverse than previous generations, which may explain in part why they are more open to 
diversity. In terms of values and social orientations, they are less materialistic and a little 
less trusting of people in general.  

 
When it comes to politics, members of Generation Z are quite distinct from other 
generations. They are more trusting of governments, less cynical about politics and more 
positive towards Canadian democracy, while identifying less with political parties 
compared with older groups of Canadians, which could be partly related to their limited 
experience with politics.  
 
The youngest Canadians are also less engaged with politics. They are less knowledgeable 
about politics, less politically interested, follow the news less frequently and, similar to 
Millennials, are less confident about their ability to understand politics.  
 
Generation Z’s news consumption patterns are also quite similar to those of Millennials. 
Compared with Gen Xers and Boomers, they are more likely to consume news online 
(especially via social networks) and much less through print media or the radio. However, 
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Gen Zers are distinct in that they tend to equally trust news published by professional 
journalists and news posted on social media, compared with all older groups of 
Canadians, who trust professional journalism more.  
 
With regard to civic and political participation outside of elections, young Canadians are 
as active or more active than older Canadians, and in different ways. Younger Canadians 
lead the way in the use of public transit and raising awareness in their social networks to 
fight climate change. They are also more likely to share information about the 
environment online, much like Millennials. During the 2019 electoral campaign, both Gen 
Z and Millennials were more likely to use the Vote Compass to find election-related 
information.  
 
Generation Z reported higher levels of engagement in their community through 
volunteering, donations, political and environmental protests. Like Millennials, they were 
more likely to sign petitions, boycott or buycott products, and share political information 
online, and less likely to contact public officials. But as expected, and consistent with past 
research, older Canadians still vote at higher rates in elections. Gen Zers were the least 
likely to vote in the last election—although the underage Gen Zers who were 16 and 17 
years old at the time of the election display high intentions of voting. Several factors may 
help to explain the age differences in turnout, such as the fact that Millennials and 
Generation Z are less likely to believe that voting is a duty, to perceive voting as easy, and 
to be mobilized by political parties and candidates. 
 
While we proposed several hypotheses in this report to explain some of the differences 
or similarities found between the generational groups, these remain hypotheses. In fact, 
panel data would be required to clearly identify which findings are due to cohort 
differences, to aging, or to period effects. 
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Recommendations 
 
Based on past research and the portrait of Generation Z presented in this report, we offer 
a series of recommendations for various actors, including social, political and institutional 
actors, that may play a role in stimulating youth political engagement and participation. 
We acknowledge that any single actor in society cannot be solely responsible for 
educating and informing youth about elections and democracy, and that collaboration 
between societal actors and the combination of education and information initiatives 
have more potential to diminish obstacles, especially as they relate to electoral 
participation, and ensure that Canadians can exercise their democratic right to vote. 
 
Our recommendations are divided into four key themes: 

 political socialization and democratic education 

 disseminating information and communication strategies 

 access to the electoral process 

 other initiatives promoting engagement in Canadian democracy 
 
Under each theme, we offer some recommendations intended for Elections Canada and 
separate recommendations for other actors, including political parties, schools and other 
social groups. 
 
We acknowledge that some of the recommendations presented in this section may have 
already been implemented or are in the process of being implemented. In this case, we 
highlight the importance of continuing or strengthening certain actions and programs for 
these actors. 
 
Political socialization and democratic education 
 
The ability to exercise one’s democratic right to vote and to be a candidate is not 
something that develops overnight when one turns 18. The process of preparing citizens 
to vote in elections starts long before one becomes eligible to vote and is progressive and 
continuous over many years. 
 
Age is not a barrier to learning about democracy. While secondary school students are 
closer to voting age and likely have developed greater cognitive ability to understand the 
electoral process, young children can be also be interested in elections and understand 
complex topics when age-appropriate information is provided to them. And elementary 
school students are often more enthusiastic about school activities and programs than 
high school students.  
 
Recommendations for Elections Canada: 
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1. In general, continue to invest resources to develop and disseminate education 
programs on voting, elections and becoming a candidate, and to implement mock 
elections such as Student Vote.  

2. Invest more resources in the development of educational resources in elementary 
schools. Consider offering more programs about voting and the electoral process (like 
Student Vote) in elementary schools. 

3. Continue to develop resources for civics courses and experiential activities to 
maximize the integration of new knowledge, as is done through current civic 
education resources. 

4. Continue to reinforce advertising about educational resources on a continuous basis 
and to a variety of educational institutions and youth groups: 
a. These resources can be advertised through different channels: official 

communication through schools or teachers’ professional associations, but also 
on social media and through teacher groups. 

b. Educational resources and voting activities can also be useful outside of election 
periods. Elections Canada could offer material for voting activities that can be 
adapted to different situations: for example, allowing students to vote for their 
choice of a reward activity at school, or members of a youth community group to 
vote on the end-of-year special activity or the dessert for a communal meal. 

5. Consider developing online voting games or apps for educational purposes: 
a. Youth now spend a lot of their time using technological devices for leisure 

activities and to interact with friends (i.e. video games, online games and apps). 
Schools are also using more online resources, as teachers recognize that the new 
generation of students are used to this mode of interacting with informational 
content. To keep its resources relevant and appealing to young Canadians, 
Elections Canada could consider developing new online educational resources 
(such as a voting game) and/or converting current educational resources to an 
online app or interactive web platform. 

 
Additional recommendations for other societal actors and groups working with and for 
youth: 
 

 Promote discussions about politics and contemporary issues (like the program 
Democracy Talks), as they have the potential to generate political interest and 
engagement with the electoral process. 
– Parents should not be hesitant about introducing their children to democracy or 

politics. Children are often more aware of their community and contemporary 
issues than we may realize, and they can be easily interested in societal issues. 

– Schools should make governing institutions and contemporary issues a regular 
class topic.  

– Schools should promote civics courses or modules dedicated to democratic 
engagement to encourage engagement with electoral democracy. 

– Parents and teachers should be open to discussions initiated by children and 
students. 

https://electionsanddemocracy.ca/
https://electionsanddemocracy.ca/
https://www.samaracanada.com/samara-in-the-classroom/democracy-talks
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– The media can also engage with children on elections and contemporary issues by 
developing specific sections or special issues to present and explain Canadian 
democracy, Canadian institutions, the electoral process and voting. 

 Promote learning about politics from a young age, as it may increase an individual’s 
sense of agency when it comes to voting and finding information about elections. 
– Parents, teachers, youth groups and media can demonstrate different ways to find 

information about elections and voting, and make sure they consult accurate and 
verified sources. Developing the skills to be an engaged citizen will prepare young 
people for the rest of their lives. 

 Use interactive and experiential activities about voting and the electoral process.  
– Voting activities in schools or public spaces (such as Vote PopUp) are a good way 

for young citizens (and older ones) to learn how to vote. 
– Voting activities can also be organized outside of election periods; for example, 

allowing students to vote on their choice of a reward activity at school, or allowing 
members of a community group to vote on the dessert for a communal meal.  

– Encouraging youth to take part in voting activities can help them practice electoral 
democracy and increase their perception of voting as easy. 

 In schools, teachers should be prepared to discuss contemporary issues that are 
important to youth, to foster their interest and engagement in public affairs. 
– School is a central institution in young people’s lives. It is one of the few places 

where most students, regardless of their socio-economic status, can be reached. 
Schools should expose children and adolescents to discussions about democracy 
or voting, as not all youth will have such discussions at home.  

– Schools can capitalize on youth’s interest in certain issues to initiate discussions 
on these issues, eventually broadening discussions to electoral democracy and 
voting.  

– During elections, schools can give assignments that ask students to research 
political issues they care about. Teaching students research skills, especially how 
to compare and assess different sources of information, can help youth engage 
with electoral democracy.  

 Groups and youth organizations can develop leadership programs for youth. 
– Organizations can provide youth with the resources and support to learn to 

develop their own ideas and become leaders in their community (e.g. at school, 
in their municipality, or in their region). This can be good preparation for youth to 
someday become candidates in an election. 

 
Disseminating information and communication strategies 
 
Each new generation is socialized in a different media and technological environment, 
and develops different preferences and information consumption habits. Currently, youth 
are more likely to consume and trust information online, especially via social media. 
Elections Canada maintains a network of youth organizations through its Inspire 
Democracy program and leverages the existing networks of these organizations to better 
reach youth. 

https://www.engagedemocracy.ca/vote-popup?locale=en
https://inspirerlademocratie-inspiredemocracy.ca/index-eng.asp
https://inspirerlademocratie-inspiredemocracy.ca/index-eng.asp
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Recommendations for Elections Canada: 
 
6. In general, continue to increase Elections Canada’s presence on social media 

platforms:  
a. Continue to develop engaging social media content about the electoral process 

and the important work done by Elections Canada, notably in terms of education 
and information programs about elections and their conduct. 

b. Make social media content visually appealing and interesting to maintain a strong 
base of followers. 

c. Update and post content regularly on the social media platforms most used by 
Canadian youth.  

d. Increase the Elections Canada social media presence in the months preceding an 
election. 

7. Continue to ensure that the information disseminated is formatted in a simple, direct, 
and interactive way—especially what is posted on social media—to capture the 
attention of younger generations. 

8. Continue to collaborate with or hire youth to work with Elections Canada on content 
and communication strategies: 
a. Consider hiring (temporarily or permanently) youth of different ages to work on 

communication materials and strategies, as they are more aware of emerging and 
popular social networking platforms, and also because they know and master the 
codes of content development on these platforms. 

b. Given that youth have more trust in non-institutional content, Elections Canada 
could additionally develop an ambassador program and work with influencers and 
micro-influencers who will reuse content and information in their own posts. 
Youth respond best to outreach and communication from their peers. 

9. Continue to pair online information strategies with live events: 
a. Online outreach increases the audience, but events remain an important 

messaging tool and form of engagement for all ages. Ultimately, face-to-face 
contact is still more engaging than online contacts. Elections Canada could pair an 
online information campaign with on-campus events, for example.  

 
Recommendations for other societal actors and groups working with and for youth: 
 

 Improve messaging about issues that interest youth: for example, debates on a single 
issue, using online information. 

 Aim to engage youth in democracy and electoral politics by increasing their presence 
on social media platforms. Develop engaging content about the organization’s work 
and key issues for youth. 

 Consider developing and using interactive “issue trackers” related to campaign 
promises or election content that will be relevant between elections for citizens to 
engage with. Young citizens prefer dynamic and direct interaction with issues. The fact 
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that youth appear to be less cynical towards politics provides an encouraging baseline 
for such efforts. 

 
Access to the electoral process 
 
To ensure that citizens can exercise their democratic right to vote, it is important that 
they be registered. Pre-registration of youth aged 14–17 offers an opportunity to ensure 
that these citizens will be registered to vote when they turn 18. It would also familiarize 
them with the electoral process, as would focusing on more opportunities for young 
electors to work in an election. 
 
Recommendations for Elections Canada: 
 
10. Continue to provide voter registration information prior to elections:  

a. To better reach youth, continue to disseminate information at secondary and 
post-secondary institutions with many new voters or soon-to-be-voters. 
Information dissemination approaches will understandably differ considerably for 
eligible electors and pre-electors. 

b. Continue and increase the distribution of this information online, notably on social 
media. 

11. Along with the recent introduction of the Register of Future Electors, implement 
online registration programs for youth: 
a. Consider using online forms that are accessible from tablets and smartphones (in 

addition to computers) to reach more youth, similar to the current Online Voter 
Registration for electors. 

b. Consider that registration programs provide an opportunity to inform youth about 
elections and related programs. 

c. Advertise educational materials and resources to teachers and school principals. 
Registration programs for pre-electors that are advertised or partly implemented 
through schools present another concrete opportunity for teachers to discuss 
voting and elections.  

 
12. Focus on recruiting young electors to staff polling stations: 

a. Young people working at polling stations will develop greater insight into the 
electoral process and see how voting takes place, information they can share with 
their friends.  

b. Continue to advertise such jobs on social media, but also through education 
institutions and youth centres. 

c. Work experience could be seen as a civil service that could provide credit for 
school programs and/or some kind of certification. 

 
Other initiatives promoting engagement in Canadian democracy 
 

https://www.elections.ca/content.aspx?section=vot&dir=reg&document=index&lang=e
https://www.elections.ca/content.aspx?section=vot&dir=reg&document=index&lang=e
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This section is more in line with the work done by different societal actors and groups, 
but also individual citizens working on civic engagement outside of federal elections. As 
mentioned in the introduction of this section, the work of different societal actors, in 
different contexts, can reinforce the capacity of citizens to exercise their voting rights and 
engage with the electoral process. 
 

 Political parties, candidates and political groups should reach out to youth more, 
especially before an election. Political parties and candidates have an important role 
to play in democracies: to disseminate information about the election and mobilize 
citizens to vote, especially newly eligible voters who have less experience with the 
electoral process. 

 Citizen groups and municipalities can organize referenda or public consultations on 
policies salient to citizens, so they can engage with and practice electoral democracy 
on issues important to them. 
– Ensure that information on new initiatives surrounding elections or voting are 

publicized clearly on various social media platforms and websites, in addition to 
traditional paper-based communication. 

 Groups can highlight the work of young Members of Parliament or Members of 
Legislative Assemblies to demonstrate how youth can engage with democracy. 

 If activities and programs are currently aimed at adults only, consider adding 
concurrent sessions for young children. This will provide parents with somewhere to 
bring their child during an information session (for example) and help foster 
democratic engagement from a young age.  
– Also, consider developing democratic activities that involve all members of a 

family, regardless of age. 

 Better explain political decisions to youth. Since they are less knowledgeable and feel 
less competent about politics, extra attention is needed when explaining political 
decisions and processes in order to foster comprehension among youth about 
democratic work. The fact that Gen Z is less cynical towards politics should make this 
task easier. 

 People should talk to their children, friends and family about voting and the 
importance of electoral participation in general.  
– Citizens, especially youth, pay a lot of attention to what their peers tell them. 

 People should have respectful discussions about politics, even when they disagree on 
ideas. Acknowledging the importance of democratic engagement is paramount.  

 Groups, and citizens in general, should recognize that young citizens can also inform 
those older than themselves about the importance of voting or about contemporary 
issues.  
– Encouraging engagement works in both directions. Older citizens should remain 

open to opportunities to learn from younger citizens. 
– Groups aiming to raise awareness of electoral participation or important societal 

and political issues should think about the power of youth when developing their 
strategies, as young citizens can potentially be strong advocates for democracy. 
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Appendix 1: Survey Respondent Profiles and Regressions  
 
Table 1: Profile of survey respondents 

Age Frequency Percentage 

16–17 500 12 

18–20 544 13 

21–24 123 3 

25–34 534 12 

35–54 994 23 

55–74 1,318 31 

75+ 274 6 

 

Place of birth Frequency Percentage 

Outside Canada 790 18 

Canada 3,494 82 

Prefer not to answer 3 0 

 

Education Frequency Percentage 

CEGEP or some university 1,694 40 

Completed university 967 23 

High school or less 1,625 38 

Prefer not to answer 1 0 

 

Gender Frequency Percentage 

Male 1,682 39 

Female 2,584 60 

Prefer not to answer 21 0 

 

First spoken language Frequency Percentage 

English 3,105 72 

French 832 19 

Other 345 8 

Prefer not to answer 5 0 

 

Occupation Frequency Percentage 

Employee 1,851 43 

Other 1,578 37 

Student 858 20 

 

Political interest Frequency Percentage 

Not interested at all 319 7 

Somewhat uninterested 953 22 

Somewhat interested 2,063 48 

Very interested 952 22 
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Religious Frequency Percentage 

No 2,402 56 

Yes 1,881 44 

Prefer not to answer 4 0 

 

Visible minority Frequency Percentage 

No 3,253 76 

Yes 1,032 24 

Prefer not to answer 2 0 

 

Voted in 2019 Frequency Percentage 

Didn't vote, can't remember, or wasn't 
eligible to vote 

548 13 

I am sure I voted 2,669 62 

Thought about voting but didn't 181 4 

Usually vote but didn't 167 4 

Prefer not to answer 722 17 
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Table 2: OLS regressions explaining levels of political interest of those aged 16 to 22 

Variables Model 1 Model 2 Model 3 

Respondent under 18 years old 0.02     0.04     0.00     

 (0.02)    (0.05)    (0.03)    

Non-European or mixed descent –0.01     –0.01     –0.01     

(0.02)    (0.02)    (0.02)    

Female –0.01     –0.01     –0.01     

 (0.02)    (0.02)    (0.02)    

Mother’s highest education level 0.00     0.00     -0.00     

 (0.03)    (0.03)    (0.03)    

Father’s highest education level 0.01     0.01     0.02     

 (0.03)    (0.03)    (0.03)    

Attended an election information 
session or event 

0.04     0.04     0.09     

(0.04)    (0.04)    (0.05)    

Searched for information about the 
election, candidates or parties 

0.04     0.04     0.06     

(0.02)    (0.02)    (0.04)    

Used the Vote Compass 0.02     0.02     0.05     

 (0.03)    (0.03)    (0.05)    

Watched at least one leaders’ 
debate 

0.04     0.04     0.01     

(0.02)    (0.02)    (0.03)    

Attended a political debate at their 
school or university 

0.02     0.02     -0.03     

(0.04)    (0.04)    (0.06)    

Frequency of talking about politics 
with teachers 

0.09 **  0.11 *   0.09 **  

(0.03)    (0.05)    (0.03)    

Frequency of talking about politics 
with parents 

0.22 *** 0.20 **  0.22 *** 

(0.04)    (0.07)    (0.04)    

Frequency of talking about politics 
with friends 

0.25 *** 0.27 *** 0.23 *** 

(0.04)    (0.07)    (0.04)    

Voting is first and foremost a duty 0.03     0.03     0.04     

(0.02)    (0.02)    (0.02)    
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“Politics is too complicated for 
someone like me” 

0.05     0.06     0.05     

(0.04)    (0.04)    (0.04)    

Contact by a political party or 
candidate prior to the election 

0.04     0.04     0.04     

(0.02)    (0.02)    (0.02)    

Number of correctly answered 
questions about government 
institutions 

0.04 *** 0.04 *** 0.04 *** 

(0.01)    (0.01)    (0.01)    

Under 18 and frequency of talking 
about politics with teachers 

        -0.03             

        (0.06)            

Under 18 and frequency of talking 
about politics with parents 

        0.03             

        (0.09)            

Under 18 and frequency of talking 
about politics with friends 

        –0.05             

        (0.08)            

Under 18 and attended an election 
information session or event 

                –0.13     

                (0.07)    

Under 18 and searched for 
information about the election,  
candidates or parties 

                –0.02     

                (0.04)    

Under 18 and used the Vote 
Compass 

                –0.07     

                (0.06)    

Under 18 and watched at least one 
leaders’ debate 

                0.07     

                (0.04)    

Under 18 and attended a political 
debate at their school or university 

                0.11     

                (0.07)    

(Intercept) –0.34     –0.39     –0.26     

 (0.40)    (0.40)    (0.39)    

N 655 655 655 

R2 0.40 0.40 0.41 

*** p < 0.001;  ** p < 0.01;  * p < 0.05 
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Table 3: Logistic regressions explaining intended turnout (for those aged 16–17) and 
actual turnout levels (for those aged 18–22) 

Variables 16–17 18–22 

Age in 2019 0.08     0.27    

(0.31)    (0.20)   

Non-European or mixed descent –0.13     –0.80 *  

(0.31)    (0.34)   

Female 0.32     0.49    

 (0.31)    (0.37)   

Mother’s highest education level –0.19     –0.63    

(0.38)    (0.50)   

Father’s highest education level 0.52     0.26    

(0.40)    (0.46)   

Attended an election information 
session or event 

–0.96     –0.67    

(0.61)    (0.60)   

Searched for information about 
the election, candidates or parties 

0.41     0.81 *  

(0.35)    (0.39)   

Used the Vote Compass 1.06     -0.50    

 (0.55)    (0.43)   

Watched at least one leaders’ 
debate 

0.19     0.09    

(0.35)    (0.38)   

Attended a political debate at their 
school or university 

–0.29     0.22    

(0.52)    (0.47)   

Frequency of talking about politics 
with teachers 

1.12     –1.58 ** 

(0.59)    (0.59)   

Frequency of talking about politics 
with parents 

–0.88     -0.56    

(0.62)    (0.64)   

Frequency of talking about politics 
with friends 

2.42 **  1.12    

(0.75)    (0.64)   

Voting is first and foremost a duty 1.41 *** 0.97 ** 
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(0.31)    (0.37)   

Interest in politics (4-point scale) 1.48 *   0.79    

(0.69)    (0.75)   

“Politics is too complicated for 
someone like me” 

–0.64     0.31    

(0.56)    (0.62)   

“Voting in a federal election seems 
easy and convenient” 

1.52 *   1.01    

(0.61)    (0.61)   

Contact by a political party or 
candidate prior to the election 

0.34     0.39    

(0.37)    (0.44)   

Number of correctly identified 
political figures  

–0.06     0.01    

(0.19)    (0.20)   

Number of correctly identified 
campaign promises  

–0.02     0.29    

(0.17)    (0.20)   

Number of correctly answered 
questions about government 
institutions 

0.06     0.19    

(0.18)    (0.19)   

(Intercept) 1.85     –9.42    

 (7.68)    (5.22)   

N 320 305       

R2 0.27 0.23       

*** p < 0.001; ** p < 0.01;  * p < 0.05 
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Appendix 2: Survey Questions 
 

1. Demographics 

Demographic 
variables 

Question Response options/possible values 

Education What is the 
highest level of 
education that 
you have 
completed? 

No schooling (1); Some elementary school 
(unfinished) (2); Completed elementary school 
(3); Some secondary/high school (unfinished) (4); 
Completed secondary/high school (5); Some 
technical, community college, CEGEP, Collège 
Classique (unfinished) (6); Completed technical, 
community college, CEGEP, Collège Classique (7); 
Some university (unfinished) (8); Bachelor's 
degree (9); Master's degree (10); Professional 
degree or doctorate (11) 

Occupation Which of the 
following best 
describes your 
occupation? 

Self-employed (with or without employees) (1); 
Working for pay (full- or part-time, includes paid 
leave) (2); Retired (3); Unemployed/looking for 
work (4); Student (5); Housewife or 
Househusband (6); Disabled (7); Work two or 
more jobs (8); Student and working for pay (9); 
Housewife or househusband and working for pay 
(10); Retired and working for pay (11); Other (12) 

Province In which province 
do you reside? 

AB = 1; BC = 2; MB = 3; NB = 4; NFL = 5; NWT = 6; 
NS = 7; NV = 8; ON = 9; PEI = 10; QC = 11; SK = 12; 
YK = 13 

Home language Which language 
do you speak 
most often at 
home? 

French = 1; English = 2; Other = 3 

First language What is the 
principal language 
you first learned 
at home in your 
childhood and 
that you still 
understand? 

French = 1; English = 2; Other = 3 

Children Do you have any 
children? 

Yes = 1; No = 0 

Age of children How old are your 
children? 

< 14 = 1; 15–17 = 0, > 18 = 2 

Live with 
parents 

Do you live with 
your parents? 

Yes = 1; No = 0 
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Citizen Are you a 
Canadian citizen? 

Yes = 1; No = 0 

Civil or marital 
status 

What is your 
official civil 
status? 

Single, never married = 1; Married or in a civil 
union = 2; living in common law = 3; separated = 
4; divorced = 5; widowed = 6 

Place of birth Were you born in 
Canada? 

Yes = 1; No = 0 

 
2. Issues 

State goals Question Response options/possible values 

State goals 
1 (Post-
materialism 
scale) 

Here are several 
goals for Canada. 
Can you tell us 
which one you 
think is most 
important? 

Maintaining order in the nation (1); Giving people 
more say in important political decisions (2); Fighting 
rising prices (3); Protecting freedom of speech (4) 

State goals 
2 (Post-
materialism 
scale) 

Here are several 
goals for Canada. 
Can you tell us 
which one you 
think is second 
most important? 

Maintaining order in the nation (1); Giving people 
more say in important political decisions (2); Fighting 
rising prices (3); Protecting freedom of speech (4) 

 
3. Political knowledge 

Knowledge questions Question Response 
Options/Possible Values 

Responsibility for 
healthcare 

Which level of government 
has primary responsibility 
for healthcare? 

Provincial government = 1; 
Federal, municipal or don't 
know = 0 

Responsibility for 
employment insurance 

Which level of government 
has primary responsibility 
for employment insurance? 

Federal government = 1; 
Provincial, municipal or 
don't know = 0 

Julie Payette’s position What was the position of 
these public personalities 
(Julie Payette) in the past 
year? 

Governor General of 
Canada = 1; All other = 0 

Angela Merkel’s position What was the position of 
these public personalities 
(Angela Merkel) in the past 
year? 

Chancellor of Germany = 1; 
All other = 0 

Chrystia Freeland’s position What was the position of 
these public personalities 

Minister of Foreign Affairs 
of Canada = 1; All other = 0 
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(Chrystia Freeland) in the 
past year? 

House of Commons 
representatives 

Number of representatives 
in House of Commons 

338 = 1; 153, 285, 441, DK 
= 0  

Campaign promise: dental 
care 

Which party promised 
universal dental care? 

NDP = 1; All other = 0 

Campaign promise: post-
secondary fees 

Which party promised to 
abolish post-secondary 
tuition? 

Green Party = 1; All other = 
0 

Campaign promises: guns Which party promised to 
ban semi-automatic rifles? 

Liberal = 1; All other = 0 

Campaign promise: carbon 
tax 

Which party promised to 
abolish the carbon tax? 

Conservative = 1; All other 
= 0 

 
4. Voter turnout 

Variable summary Question Response 
options/possible 
values 

Underage voters’ 
preference for 
voting 

If 16- and 17-year-old citizens would 
have had the right to vote in this 
election, would you have gone to vote? 

Certainly = 1; Probably 
= 0.67; Probably not = 
0.33; Certainly not = 0 
 

Not eligible to vote, 
decision to vote 

If you would have had the right to vote 
in this election, would you have gone to 
vote? 

Certainly = 1; Probably 
= 0.67; Probably not = 
0.33; Certainly not = 0 

Voting in 2019 In each election we find that a lot of 
people were not able to vote because 
they were not registered, they were 
sick, or they did not have time. Which of 
the following statements best describes 
you? 

I did not vote in the 
October 21st federal 
election = 1; I thought 
about voting this time 
but didn't = 2; I usually 
vote but didn't this 
time = 3; I am sure I 
voted in this election = 
4; I don't remember = 
5; I was not eligible to 
vote = 6 

Voted (2015) Four years ago, did you vote in the 2015 
federal election? Yes = 1; No = 0 

 
5. Political feelings and opinions 
 
a. Political ideology, interest and news 
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Variable 
summary 

Question Response options/possible values 

Political 
interests 

How interested would you say 
you are in politics and public 
issues? Are you: [select from 
response options] 

Very interested = 1; Somewhat 
interested = 0.67; Somewhat 
uninterested = 0.33; Not interested 
at all = 0 

Frequency of 
consulting 
political news 

How often do you follow 
political news? 

Several times/day = 1; Once/day = 
0.75; Several times/week = 0.5; 
Once–twice/week = 0.25; Never = 0 

Discuss politics 
with parents 

How often do you talk about 
politics and public issues with 
your parents? 

Very often = 1; Often = 0.75; 
Sometimes = 0.5; Rarely = 0.25; 
Never = 0 

Discuss politics 
with friends 

How often do you talk about 
politics and public issues with 
your friends? 

Very often = 1; Often = 0.75; 
Sometimes = 0.5; Rarely = 0.25; 
Never = 0 

Discuss politics 
with partner 

How often do you talk about 
politics and public issues with 
your partner? 

Very often = 1; Often = 0.75; 
Sometimes = 0.5; Rarely = 0.25; 
Never = 0 

Discuss politics 
with children 

How often do you talk about 
politics and public issues with 
your children? 

Very often = 1; Often = 0.75; 
Sometimes = 0.5; Rarely = 0.25; 
Never = 0 

Discuss politics 
with work 
colleagues 

How often do you talk about 
politics and public issues with 
your work colleagues? 

Very often = 1; Often = 0.75; 
Sometimes = 0.5; Rarely = 0.25; 
Never = 0 

Discuss politics 
with teachers 

How often do you talk about 
politics and public issues with 
your teacher(s)? 

Very often = 1; Often = 0.75; 
Sometimes = 0.5; Rarely = 0.25; 
Never = 0 

Participation in 
mock election 

In the past, did you participate 
in a mock election program in 
primary school or in high 
school? (for example: Student 
Vote)  

Yes, several times = 1; Yes, once or 
twice = 0.5; No = 0 

Participation in 
citizenship 
education 

When you were in high 
school, did you take any 
courses where you learned 
about government and 
politics? 

Yes = 1; No = 0; DK = 0 (–98 in 
original variable) 

Contacted by 
political party 

In this last election, were you 
directly contacted by a 
political party or candidate? 

Yes = 1; No = 0; DK = 0 (–98 in 
original variable) 

Important 
decisions by 

Who do you think should 
make important policy 

Scale from Citizens = 0 to Politicians 
= 1 
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politicians or 
citizens 

decisions: citizens or elected 
politicians? 

Is voting a duty? For you personally, is voting 
FIRST AND FOREMOST a 
choice or a duty? 

Duty = 1; Choice = 0 

 
b. Campaign activities 

Partisan or 
party 
activities 

Question: Have you done any of these activities in 
the past weeks: 

Response 
options/ 
possible 
values 

Info session Attended an event or an information session on the 
elections 

Yes = 1; No = 0 

Looked up 
info 

Searched for information on the election, candidates 
or political parties 

Yes = 1; No = 0 

Used Vote 
Compass 

Used the Vote Compass (a voting aid application, 
hosted on the CBC webpage) 

Yes = 1; No = 0 

Watched 
debate 

Watched one of the leaders' debates Yes = 1; No = 0 

Attended 
debate 

Attended a political debate at your school or 
university 

Yes = 1; No = 0 

 
c. Participation frequency in past 12 months 

Social/democratic 
engagement 

Question: In the last 12 months, 
how often have you... 

Response options/possible 
values 

Petitions Signed a petition? Several times = 1; Once or 
twice = 0.5; Never = 0 

Environmental 
protests 

Taken part in an environmental 
march or protest? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Political protests Taken part in a political march or 
protest? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Donations Raised or donated money for a 
cause? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Contacted 
officials 

Contacted a politician or 
government official? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Community 
meetings 

Attended a community meeting 
about a local issue? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Volunteering Volunteered work for an 
organization? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Share information 
online 

Shared political information or 
content online? 

Several times = 1; Once or 
twice = 0.5; Never = 0 

Boycott Bought or boycotted certain 
products for political, 

Several times = 1; Once or 
twice = 0.5; Never = 0 



 82 

environmental or ethical 
reasons? 

 
d. Climate activity 

Climate 
change 
activities and 
efforts 

Question: Here is a list of 
activities people might do to 
address climate change. 
Generally speaking, how 
frequently, if at all, do you do 
the following to address 
climate change? 

Response options/possible values 

Convince 
others 

Try to convince family and 
friends to adopt more 
environmentally friendly 
behaviours? 

Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

Buy local Favour the purchase of local 
over non-local goods, foods 
or services? 

Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

Avoid meat Avoid eating meat? Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

Buy second-
hand or used 
items 

Prioritize buying used items? Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

Eco-friendly 
transport or 
commuting 

Use public transit, walk or 
bike instead of taking the car? 

Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

Living space 
temperature 

Lower the thermostats from 
about 2 to 4°C at night or 
when you leave your house? 

Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

Posted or 
shared info 
online 

Share info about 
environmental issues online? 

Almost always = 1; Often = 0.75; 
Occasionally = 0.5; Rarely = 0.25; 
Never = 0 

 
 
 
6. Attitudes 
 
a. Political attitudes 

Variable 
name 

Question: Please tell us if you strongly 
agree, somewhat agree, somewhat 
disagree, or strongly disagree with the 
following statements. 

Response options/possible 
values 
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Parliament 
disinterested 
in regular 
folks 

Members of Parliament do not care 
much about what people like me think. 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

Regular folks 
have no say 
in federal 
decisions 

People like me don’t have any say about 
what the federal government in Ottawa 
does. 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

Politics are 
too 
complicated 

Sometimes politics and government 
seem so complicated that a person like 
me can't really understand what's going 
on. 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

Political 
parties only 
care about 
votes 

Political parties are only interested in my 
vote and not in my opinions. 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

Trust federal 
government 
about 
information 

The federal government can be trusted 
to protect the personal info of Canadians. 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

Ease of 
voting (those 
who have 
voted) 

Voting in a federal election is easy and 
convenient. [asked to those who have 
voted] 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

Perceived 
ease of 
voting (those 
who are 
ineligible to 
vote) 

Voting in a federal election seems easy 
and convenient. [asked to those not 
eligible to vote] 

Strongly agree = 1; 
Somewhat agree = 0.75; 
Neutral = 0.5; Somewhat 
disagree = 0.25; Strongly 
disagree = 0 

 
b. Materialism 

Materialism 
scale 

Statement: How much do 
you agree or disagree with 
the following statements? 

Response options/possible values 
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Admire 
expensive 
goods 

I admire people who own 
expensive homes, cars and 
clothes. 

Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree 
= 0.25; Strongly disagree = 0 

Happiness 
is about 
purchases 

I'd be happier if I could afford 
to buy more things. 

Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree 
= 0.25; Strongly disagree = 0 

Purchases 
create 
pleasure 

Buying things gives me a lot of 
pleasure. 

Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree 
= 0.25; Strongly disagree = 0 

Success is 
based on 
money 

The things I own say a lot 
about how well I'm doing in 
life. 

Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree 
= 0.25; Strongly disagree = 0 

Luxury is 
important 

I like a lot of luxury in my life. Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree 
= 0.25; Strongly disagree = 0 

Improve life 
through 
purchases 

My life would be better if I 
owned certain things that I 
don’t have. 

Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree 
= 0.25; Strongly disagree = 0 

 
c. Trust levels 

Trust Statement Response options/possible 
values 

Generalized 
trust 

Generally speaking, would you say 
that most people can be trusted, or 
that you need to be very careful 
when dealing with people? Please 
indicate your position on a scale 
from 0 to 10, where 0 means “you 
need to be very careful when 
dealing with people” and 10 means 
“most people can be trusted.” 

You need to be very careful with 
people = 0; (…); Most people can 
be trusted = 1 

Police Please indicate how much 
confidence you have in the police. 

A lot = 1; Somewhat = 0.67; Not 
much = 0.33; Not at all = 0 

Provincial 
government 

Please indicate how much 
confidence you have in the 
provincial government. 

A lot = 1; Somewhat = 0.67; Not 
much = 0.33; Not at all = 0 

Federal 
government 

Please indicate how much 
confidence you have in the federal 
government. 

A lot = 1; Somewhat = 0.67; Not 
much = 0.33; Not at all = 0 

Elections 
Canada 

Please indicate how much 
confidence you have in Elections 
Canada. 

A lot = 1; Somewhat = 0.67; Not 
much = 0.33; Not at all = 0 
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Traditional 
journalism 

Please indicate how much 
confidence you have in the 
following sources of information. 
Traditional journalism 
(mainstream media outlets in 
print, on television, and online) 

A lot = 1; Somewhat = 0.67; Not 
much = 0.33; Not at all = 0 

Social media Please indicate how much 
confidence you have in the 
following sources of information. 
News information posted on social 
media (not including people's 
personal opinions) 

A lot = 1; Somewhat = 0.67; Not 
much = 0.33; Not at all = 0 

 
 
d. Party identification 

Variable Question Response options/possible values 

Party ID 
strength 

How [party selected in first PID 
question] do you feel? 

Very strongly = 1; Somewhat strongly 
= 0.5; Not very strongly = 0 

 
e. Youth question 

 Question Response options/possible values 

Youth work 
at poll 

During a federal election, 
Elections Canada hires and pays 
local people who are 16 years old 
or more to work at the polls in 
their area. How interested would 
you be in working at the polls in 
a federal election? 

Very interested = 1; Somewhat 
interested = 0.67; Not very interested 
= 0.33; Not at all interested = 0 

Youth voter 
registration 

To vote in a federal election, you 
need to be registered on the list 
of electors. Even if you have to 
be 18 years old to vote, it is now 
possible to register to vote 
starting at 14 years old. If you 
think about registering to vote 
before turning 18, tell us what 
your preferred option would be. 

To register at school with an online 
form (1); To register at school with a 
paper form (2); To register at home 
with an online form (3); To register at 
home with a paper form (4); That my 
parents register me (5); I am not 
interested in registering to vote before 
the age of 18 (6); I don't know (–98) 

 

Lower voting 
age 

There have been 
discussions in the past 
about changing voting 
rights in Canada. Do you 
agree or disagree with 

Strongly agree = 1; Somewhat agree = 
0.75; Neutral = 0.5; Somewhat disagree = 
0.25; Strongly disagree = 0 
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the idea of lowering the 
voting age to 16 years 
old? 

 
f. News sources 

Sources of news Question: What sources do you rely 
on MOST to obtain social and 
political information? Please 
choose all that apply. 

Response options/possible 
values 

TV Television news broadcast Main source = 1; Not main 
source = 0 

Radio Radio news broadcast Main source = 1; Not main 
source = 0 

Print Print newspaper Main source = 1; Not main 
source = 0 

Websites or apps Websites or "apps" for 
television/radio station or 
newspaper 

Main source = 1; Not main 
source = 0 

News aggregator News aggregators (such as Google 
News) 

Main source = 1; Not main 
source = 0 

Social media Social networking sites (such as 
Facebook, MySpace, or Twitter) 

Main source = 1; Not main 
source = 0 

Social news Social news sites (such as Reddit or 
Digg) 

Main source = 1; Not main 
source = 0 

Independent Independent news media Main source = 1; Not main 
source = 0 

Other Other, please specify Main source = 1; Not main 
source = 0 
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